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Glassware of not many years ago. The glassware of today gleams and spar- 


Unoriginal. . uninteresting. ..colorless. kles like colored jewels upon the table. 


The china service... Straight through The idea today is a china service of 
the dinner the same pattern appeared different designs . . . a service varying 


. . Gone now —and happily forgotten. in colors, in shapes and in patterns. 


Now ...SILVERWARE 


meets the modern mode 


in table decoration 


. and meets the modern needs of merchandising 


Turnover has been too lazy. Consumers bought new 


silver only when the old wore out. 
Now comes sty le. 
The first basic change in generations. Now... a new 


vital urge for a housewife to buy new silverware 





from you. Opportunity knocks and offers you a... 


knockout! 
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(Right) Viande Knife bk Fork, Legacy Pattern. Six — 
Knives $15.00. Six Forks $8.25, Set $23.25. (Left) 3-Piece _ 


Tea Set, Legacy Pattern $65.00. Tray $25.00. Retail Prices. 
Viande Knife, U. $, Patent Applied for. Canadian registeation granted Feb. 11, 1990. 
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GORHAM 





PRESTIGE.. 


THE STORY OF LIVES DEVOTED TO AN ART 


THE 
GORHAM COMPANY 


PROVIDENCE, R. I. 





The superiority of the Gorham craftsmanship is no 
quick or casual happening, never any ‘‘fortunate 
accident.” Rather, is it the final fruition of long years 
of painstaking application of whole lives consecrated 
to the highest artisticideas . . . Of an almost religious 
devotion to the pursuit of chastened inspiration. 
Indeed, there are Gorham master craftsmen whose 
“felicity” in the creation of beauty made tangible in 
silver is in reality the cumulative artistry of several 
generations. It is this spirit that characterizes every 
piece of silverware sponsored by Gorham. And it is 
the results of this spirit made evident in terms of 
original design and quiet beauty of execution that 
brings to the store carrying Gorham products the most 
desirable clientele . .. this and the prestige adver- 
tising in class publications by the Gorham Company, 


Providence, Rhode Island. 
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Is Yellow Gold Coming Back? 


ularity ? 

This is the question that the far-sighted man- 
ufacturer, wholesaler and retailer is beginning to 
ask in many parts of the country. The answer is 
believed to be most important to the jeweler for it 
may mean the solution of many an annoying prob- 
lem that now confronts him. That there is as yet 
any real.or pronounced demand for yellow gold ap- 
parent on the part of the public, no one contends at 
present, but there are indications (scattered though 
they may be) that unmistakably point to a desire 
for yellow gold jewelry, watchcases and novelties in 
certain sections and among certain people. In fact, 
this slight tendency toward a revival for yellow gold 
is manifest in the inquiries that have come to THE 
JEWELERS’ CIRCULAR on the subject from manufac- 
turers, wholesalers and retailers alike, having orig- 
inated, in most cases as a result of questions by or 
suggestion from the ultimate consumer. 

That some manufacturers believe that the call for 
yellow gold is not only coming but will increase, is 
indicated in one or two new and finer lines of jewel- 
ry on the market, while one prominent watchcase 
manufacturer has gone so far as to nationally adver- 
tise a new line of cases made in “natural” gold. The 
response to the efforts of these manufacturers will 
prove most interesting and instructive to the rest of 
the trade. 

That yellow gold has been practically dead for 
sometime, no one can gainsay. The advent of plat- 
inum demonstrated the increased beauty of dia- 
monds when set in white metal. Then followed the 
demand of those who wanted beautiful settings for 
their diamonds but could not afford platinum, and 
the experimenters in white gold, who had been spas- 
modic in their efforts before that time, immediately 
became active and finally a practical white gold of 
peculiar color appeared. 


¥ yellow gold jewelry about to°come back in pop- 


The difference in cost between platinum and white 
gold, at that time, gave a great field for white gold 
jewelry. The public reached for it with avidity and 
so great was the vogue that in a few years yellow 
gold jewelry gradually disappeared. Then followed 
naturally the call for white gold in plated and elec- 
troplated jewelry until the yellow color of the noble 
metal almost ceased to appear in jewelry of any 
kind. So generally has the public recognized this 
color that even. white base metal (particularly 
when chromium plated or finished with a flash of 
any color ranging between that of white gold and 
platinum) became accepted in jewelry. 

But with these conditions abuses have grown up, 
for the cheapest kind of trash made of metals in no 
way precious have come into the jewelry field, the 
white finish giving an opportunity for the sale of 
articles that never would have been accepted by the 
public when yellow gold was in vogue. This is one 
of the reasons that many of our progressive manu- 
facturers have urged the return of yellow gold which 
is not so easily imitated in the baser metals. 

How receptive the public would be to the return 
of yellow gold it is the duty of the progressive jewel- 
er to find out in order that, should the advocates of 
the natural gold color be correct in their predictions, 
he may be prepared to take advantage of the sit- 
uation by offering jewelry in its old color; for such 
jewelry today would be almost in the position of a 
novelty to many of the younger generation and 
would have some of the attractions that a novelty 
possesses. 


Editor. 
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ntique Silver 


and 


How to Judge It 


By ERNEST M. CURRIER 


Made in London (1740) 


O speak about antiques with the expectation of be- 

ing able to say anything new seems futile indeed. 

So much has been written by so many different 
people upon every conceivable branch of the subject and 
about every possible variety of ancient handiwork that 
if everything that might—could—or should be said of 
these things has not been recorded it is not from any in- 
activity, slothfulness or lack of diligence on the part of 
all these amiable persons. 

Some irritable person may ask—‘‘Why antiques?”’— 
“Of what interest can antiques be to the readers of a busi- 
ness journal?” The question is perhaps justifiable, but 
there is no call for ill temper. I am not so sure about this 
antique business myself; what I mean is—if it is busi- 
ness or has any right to be business. Also there is 
doubt in my mind whether addicts should be jeered at, 


London 1754 


London 1764 


Made in Sheffield (1742) 


pitied or simply ignored—or tolerated as harmless idiots 
by well balanced people of sane and normal habits. But 
whatever may be the proper attitude of these virtuous 
persons toward their fellowmen who are afflicted with 
hobbies, it is certain that once infected with the virus 
the case is hopeless and the sufferer enters the ranks of 
the incurables. Besides as a matter of fact—although 
these remarks are captioned Antiques, the real subject, 
the true purpose, to which we shall presently devote our 
attention is—Ancient Silver. 

Still there is a reasonable excuse for the inclusive title, 
In the first place, it is a live topic, and an engaging one; 
moreover, it has become epidemic; everyone talks and 
reads of antiques, tells of his experiences and his posses- 
sions. Our city newspapers devote a weekly page to 
them, “locating and describing.” These pages are more 


Modern 


A contrast between the old and new 
The ancient kettles are fairly typical of their period; not selected for any particular excellence, nor is the modern one more or less 
than an average example; a side bracket example was however chosen purposely to contrast modern methods with the ancient. The 
result is not overwhelmingly in favor of the modern. 
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or less entertaining, as may be, and with the illustrations 
are, at times, of interest to a careful, cautious and wary 
reader. Of some news value, of course, but still much 
of it is hokum and chiefly it is business—puffs for those 
firms carrying matter in the advertising columns. 





A modern example of a Sheffield plate kettle 


UR topic is pertinent, too—because many of our 

larger—leading—retail jewelers are developing an- 
tique departments; not only for jewelry or silver, but 
old furniture, paintings and objects of art as well. 

This move can hardly be an effort to offset the antique 
shop’s and department store’s dealings in silverware. 
Rather—it seems a yielding, conscious or otherwise, to 
the general business trend of these modern and pro- 
gressive days, which seeks to gather kindred, and indeed 
varied, interests into larger groups or centers; the same 
being expansion as well as centralization. 

The chief retail example of this trend is, of course, the 
department store—conceived and developed upon these 
fundamental ideas; but it is under quite the same influ- 
ence that the jeweler is now expanding his line in new 
directions; a result of which is a new relationship be- 
tween these stores. 

However—this growth—this_ diversification has 
brought nothing of the air of the department store to the 
jewelry establishments. On the contrary, the gathering 
of the choicest handiwork in so many lines of art in- 
dustry has confirmed, improved and strengthened their 
position as the highest type of retail shop. They have 
become emporiums of ancient and modern industrial art 
work—museums of the world’s best merchandise. 

Centralization grows—and will continue to—and while 
some disadvantages are inherent (as chain stores have 
pointed out) its economy is undoubted. In continuation 
of this policy the department stores now sell antiques— 
antique furniture, chinaware, silver and all other kinds 
down to the humble Betty Lamp. 

A few words on our subject “Antiques” therefore 
may not be amiss, supposing we have anything to say and 
ever arrive at the saying. 
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Fp back when the department store was new; 
when these establishments were not the power- 
ful influence they now are. Many years ago—as nearly 
as I can remember—the largest antique shops (primarily 
old furniture dealers) carried ancient silver. Old Shef- 
field plate and “Sheffield plate” and silver, the one not 
so old nor the other so ancient. 

All this being long before the recent bull market in 
antiques (which is still with us) prices were compara- 
tively moderate, although we did not so esteem them at 
the time. Old silver prices, however, were really reason- 
able, but Sheffield plate had already surged; it had be- 
come popular; and the “not so old” went along with it, I 
fear. Not to insinuate that there was any inflation in 
this last, certainly not to the point of exorbitancy—but 
this class of merchandise prospered. I recall one firm 
sending us more than two wagon loads of this “stuff” 
for repairs, the same being the damaged portion of one 
importation. Sheffield plate? Oh, yes, indeed! It was 
made in Sheffield—and it was plated—what more could 
be asked? But that would be another story—an inter- 
esting story, too. Personally, I have small regard for 
Sheffield plate, old or new, yet occasionally a charming 
piece such as the little Adams Jug or a vigorous one like 
the box pot, on page 35, wins my admiration and com- 
pels my respect. Yes, the business flourished, does yet, 
probably, but I am no longer in touch with it. 

General conditions were as good as could be expected. 
The antique shops and the jeweler-silversmiths practi- 
cally ignored each other, or rather the antiques were 
quite indifferent of the jewelers, and the jewelers ut- 
terly scorned the antiques. There, indeed, was some 





Another modern Sheffield plate kettle 


friction between the department stores and jewelers, for 
the department stores carried silverware; but these de- 
partments were in no way comparable to those now 
maintained by the leading houses; still they were of such 
importance that the regular jewelers banned the manu- 
facturers who sold to them. It was the saying in New 
(Continued on page 35) 
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Help to Keep Tourists in the 
United States 


SUGGESTION to help improve business in 
A this country which has been made in many 
quarters and last week indorsed by the As- 
sistant Secretary of Commerce, should be given con- 
siderable attention by jewelers inasmuch as they, 
more than most dealers, would be benefited if it 
were adopted. This relates to encouraging the 
rich American tourists to travel throughout the 
United States during the present Summer and Fall 
instead of making a pilgrimage to Europe; that they 
learn the wonders and beauties of their own country 
at this time and see for themselves the unusual 
sights and natural phenomena that people from 
Europe often come as much as 6000 miles to see. 
Few people have any idea of the enormous amount 
of money spent by the American tourists in Europe, 
not only in traveling and hotel accommodations, but 
in actual purchases abroad. Some of our dealers 
who have studied the subject and attempted to cal- 
culate the proportion of this money spent for jewel- 
ry have reached the conclusion that least $20,000,000 
worth of gems. jewelry and novelties have been an- 
nually purchased by rich Americans from foreign 
dealers. What the actual amount is, of course, we 


do not know, but it is considerable and has an appre- 
ciable effect upon the sales of jewelry here. 

If the movement to hold the American tourists to 
their country, for this year at least, makes any head- 
way, there is no doubt that the money spent in trav- 
eling and hotel bills will tend to give an impetus to 
business throughout our own land in which the 
jeweler will be indirectly benefited, and some of the 
money that would otherwise be spent in European 
jewelry shops will find its way to the American re- 
tailers. 

Altogether the jewelers of the country for the 
sake of themselves and their brother merchants, 
should give every encouragement to the “travel- 
through-America” movement, and do what they can 
to get the support of their local papers and maga- 
zines in spreading this propaganda in every di- 
rection. 


vv Vv 


Definition of “Goodwill” 


oe OODWILL?” is an asset in every business, in- 
& tangible as it may seem. In industries like 
the jewelry trade where standing and repu- 

tation means so much to the merchant, the value of 
“Goodwill” is always strongly stressed, yet impor- 
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tant as it is it has always been hard to define or 
describe. 

One of the best definitions of “Goodwill” that has 
come to our attention was contributed by Charles L. 
Pillsbury and occurs in an introduction written by 
him to a new work “Trade-Marks” by Clowry Chap- 
man. Of “Goodwill” Mr. Pillsbury writes: 

“Goodwill arises out of a state of mind, of 
confidence and satisfaction, and manifests itself 
in desire or impulse to patronize, and therefore 
in assurance of continuity of patronage. Good- 
will is created through merit of merchandise, 
through service-rendering attributes at all 
points of contact, and by honest and instructive 
advertising, all of which spread knowledge of 
the product and create interest and desire.” 

Goodwill of this kind, we feel, every jeweler 
should endeavor to acquire. 


i i 


Where Credit Is Due 


HE proposition to put a 30 per cent duty on 
raw silver imported into this country is dead 
since the Conferees from the Senate agreed to 
give way and allow the silver to remain on the free 
list as insisted by the House. This victory, which 
is due entirely to the activity of the jewelry trade 
which fought the measure through its various or- 
ganizations, led by the Jewel- 
ers Vigilance Committee, is 
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trade organizations. It is a particular tribute to 
the State and National retail organizations and their 
ability to get their members to join in defensive 
tactics. 


Using Net Prices in Open Mail 


HE practice of manufacturers and wholesalers, 
Tin sending through the open mail, announce- 
ments giving illustrations and net prices of mer- 
chandise has often been condemned by the jewelry 
industry but whether due to indifference or ignor- 
ance on the part of many of our merchants, it has 
by no means been abandoned. Complaints received 
recently indicate that some jewelry manufacturers 
have again offended their customers in this regard 
and continue to do so despite the protests they have 
received. We have called attention, from time to 
time, to the resistance created by such practices 
and the fact that many who have done it, have found 
that this has resulted in an antagonism on the part 
of dealers whose trade they desire to an extent 
which more than offsets the saving they made by 
failing to put such announcements in first class mail 
with a two cent stamp. 
To those who persistently do this, even at their 
own loss, we would also call attention to the fact 


that in the Jewelry Trade Practice rules adopted 


by the trade under the auspices 
of the Federal Trade Commis- 





one that has been hailed with 
satisfaction by bankers, 
economists and the members 
of the chemical smelting and 
refining industries and even 
in mining circles. But it was 
the jewelers alone who took 
up the fight after the Senate 
had adopted the Pittman reso- 
lution and it was the jewelers 
who stirred up the opposition 
of Congressmen which event- 
ually resulted in the defeat of 
the measure. 

The victory is a tribute to 
the effective way in which the 
jewelry trade is organized to 
protect its own interests and 
to the cooperation that exists 
in such work between our 
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A Tribute from India 





BAPALAL & COMPANY 
216 CHINA BAZAAR ROAD, GEORGE- 
TOWN, MADRAS, INDIA 


We feel we owe you an expression of 
our sincere gratitude for the excellence 
with which you conduct THe JEWELERS’ 


In fact, some very excellent features 
and series of articles on the historic and 
art side of the jewelry business that 
have been appearing from time to time : 
give us most valuable instructions and a__F; 
great pleasure to read them. 

We wish you all success, with the hope 
that the Journal may become more and 
more helpful in future to our brethren. 

With sincere best wishes, we beg to 


Yours sincerely, 
(Signed) Bapalal & Company. 


sion and amended and promul- 
gated by that body, Dec. 12, 
last, there is a rule (No. 27) 
in Group 2 which they should 
study for their own benefit. 
This reads: 


RULE 27—The listing of 
merchandise by wholesalers at 
net prices in trade journals, 
and also in circulars, pam- 
phlets, leaflets and similar lit- 
erature sent to the trade by 
other than first class mail is 
condemned by the industry. 


Perhaps a little publicity 
given to this ruling may do 
more to stop the abuse than 
all the condemnation or pro- 
tests of the individual custom- 
ers in the past. 
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Waterford & Son— 
Jewelers and Watchmakers 


By HAROLD WHITEHEAD 


EPISODE VIII 


RIC looked at the window with satisfaction. It 
& was his first venture into the art of window trim- 

ming. Paul walked out of the store and stood with 
his son in front of the display. 

“Like it, Pop?” 

“Ye—es. It’s quite attractive. But how much did 
you pay for that velvet?” Paul asked in rather worried 
tones. 

The two men entered the store again and strolled back 
to the little office. Eric looked miscnievously at his 
father and then answered: 

“That piece of royal blue velvet? You’d be surprised. 
I bought it at the Brent Department Store for three 
bucks; it was an odd piece. I just asked the chap there 
if he had any odd pieces of black or dark blue cloth that 
I could get for next to nothing. That’s the result.” 

“Oh, that’s all right. It seemed such a big piece that 
I was afraid you had spent too much. It’s so easy to run 
away with a lot of money for decorations. And I don’t 
know that it does much good; we never found that win- 
dows pulled much business.” Paul shook his head sadly 
as he spoke. He was not a believer in windows as a 
business puller for high class stores such as theirs, yet 


The Story Thus Far 


In the previous episode Eric discovered that his 
father knows many things about the jewelry business 
that he has never learned. If you are following the 
business adventures of the young man in the firm of 
Waterford & Son you know that he knows there are 
many things that he must learn. His father realizes 
this fact but is unwilling to discourage his son. The 
business of Waterford & Son was established years 
ago by Eric’s grandfather. Paul Waterford, Eric’s 
father, succeeded to the firm and now the young man, 
a college graduate, is associated with his father. Karl 
Emden, the old watchmaker, and Elmer Catton, the 
clerk, do not approve of Eric’s ideas about “snapping 
up” the business. His father has been opposing the 
suggestion that a better location be secured. Eric is 
a bit headstrong and, while he does not want to again 
offend his father, he is certain in his own mind that 
he is right. If you hare not been reading this vivid 
story start now and see what happens in this episode. 








he wished his son to have opportunity to try things for 
himself. 

“I’m jolly sure that good windows bring ’em in, Pop. 
And this one ties up to June. I followed your idea, you 
notice. Nothing in the window but pearls and moon- 
stones; June stones, you see.” Eric wished that the 
other window could have been improved, but Karl needed 
it for his watch repairing. ; 

The window in question attracted some attention. 
Eric had certainly made it unusual. First of all he had 
fixed a three-foot post at the right rear of the window. 
Over this he had draped the velvet in a graceful, ever 
widening sweep until it covered the floor of the window 
itself. On the left side rear he had placed a good sized 
card, hand lettered in clear, modern lettering, with the 
following sales message: 





THE PERFECT JUNE GIFT 
PEARLS 


There is no more suitable choice for the June birth- 
day or June wedding gift than... . 


PEARLS 


Here are offered for your selection the finest accumu- 
lation in Brent of these specially chosen, rare, and 
beautiful precious gems. 


Both Genuine and Cultured Pearls at prices to suit 
all pocket books. 


And for even less expensive June gifts... . 
Moonstones 


All these charming gems carry our full warranty. 
“Everything guaranteed to be exactly as described.” 


Waterford & Son 














A clever use of empty boxes had enabled Eric to ar- 
range three tiers over which the velvet was draped. 
On the top tier he had placed a selection of moonstones, 
some unset and some mounted in various forms. The 
second tier contained three pearl-oyster shells which he 
had discovered in the office, very dusty and dirty. When 
cleaned and polished they looked most attractive. On 
these pearl-oyster shells he had placed some unmounted 
pearls, and on one shell was laid a small necklace which 
fell gracefully over the shell onto the velvet. The pearls 
shone alluringly on the velvet which provided a splendid 
background. 
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The floor of the window, or rather that portion which 
was not covered by the hidden boxes, contained a few 
beautiful pieces of jewelry mounted with pearls. Eric 
had wisely put but a few pieces on display, so that each 
one stood out by itself and secured its own amount of 
attention. The whole display was dignified and per- 
suasive. 

Eric’s brother George was in Brent that day on a 
special assignment from his paper in Cleveland. As 
usual on such occasions, he had arranged to lunch at 
home. He called at the store to walk home with his 
father and noticing the unusual window asked, “Who’s 
been dolling up the old store?” 

“Eric,” the old jeweler said, shortly. © 

“Very good, I’ll say. I like that idea of putting the 
firm name in script. Is the idea to use that as a kind of 
distinguishing mark of the store? Is it?’ George in- 
quired interestedly. 

“Well, Eric thought it would be a good idea, so I said 
to try it out a bit and see how it works. Do you really 
like it, George?” 

“Yes, sir; but what a pity that window isn’t on the 
other side of Central Avenue; it would get a real chance 
to be seen by the right crowd then. But how that other 
window does spoil the look of it! Pity old Karl can’t 
manage without swiping it, but I suppose it has to be. 
Karl’s side sure looks like the wreck of the Hesperus.” 

“Now you mention it, you’re right, George. But we’ve 
always had it that way.” Paul tugged at his little mous- 
tache for a moment and then asked, “Do you think we 
are located away from where our class of trade is?” 

George looked puzzled as he answered. “Search me, 
Pop. I haven’t the least idea. You know I’m not up on 
this business stuff. What does Eric think?” 

But Paul did not say. All he said was, “Let’s get on 
home, George; your mother’s expecting us.” 

On account of George’s visit home, his father was late 
returning from lunch, so that it was nearly two before 












Hooper raised his eye- 
brows in mock surprise 
and grinned good na- 
turedly. “Sure _ that’s 
all you want? That is 
the most difficult place 
to find anything; it’s 
only where everybody 
wants to get” 
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Eric left the store for his own. Instead of going home, 
he hurried to Helpler’s Candy Store for a hot coffee and 
a double-decker sandwich which he bolted in short order. 

Leaving the store, he walked briskly to Central Avenue 
and turned to the left. He glanced across the road to the 
Brent Department Store in the vain hope that he might 
catch a glimpse of Judith Somes. It was while he was 
looking one way and walking another that the collision 
occurred. Bang! and Eric was brought up short. He 
looked up quickly and to his dismay found he had almost 
knocked over William Ajax Sissons, the president of the 
Brent Trust Co.! 

“Gosh, Mr. Sissons, I’m awful sorry,” Eric began. 

“Should be, young man. Dashing around like a young 
hoodlum. Where are you going to in such a hurry?” 
growled the exasperated banker. 

“T’m real sorry, honest, Mr. Sissons. But I’m late for 
an appointment with Hopper. I promised to be there at 
two o’clock, you see.” 

“IT don’t see, young man. And what do you want 
there, that makes you rush round like a mad man?” Sis- 
sons gave Eric a shrewd glance. 

“Nothin’ much,” Eric replied. Then he realized how 
silly that must sound after his rush, so he added: “I’m 
going to look up some locations. Thought it might be a 
good thing to see if we have the best place for us.” 

“Well,”’ snapped the banker, “why don’t you go then?” 

“Yes, sir,” and Eric was off. Sissons had a reputa- 
tion for being a regular bear, and although Paul and the 
banker were good friends, Eric held him in awe. 

Hopper was in when Eric arrived at the real estate 
office on Cleveland Avenue. Charlie Hopper was a man 
about 35, but he looked much younger. He was clean 
shaven and had a moon-shaped face. His two prominent 
eyes were made more so by the heavy horn rimmed 
glasses which he always wore. He was about five feet 
eight in height and his pudgy figure with his look of 

(Continued on page 68) 
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Jewelers’ Circuler, 

oa Se 39th St., 

New York, 

Y. 

Dear Sirs: 
Your inquiry in reference to "Waterford te 
Sons running in the Jewelers Circular 
wish to say that I have found it most 
interesting. I would like to suggest that 
ou run the various writings mentioned in 
the first issue by Harold Whitehead in the 
weekly issues et a future date. 

Most sincerely, 


A. F, KOONS, INC. 


Ay 
natal ‘Tmeiie 5 ane - 


Chairman 
LAK :HJM 


QUALITY & SERVICE AT A STORE THAT IS DIFFERENT 











wvest STEMAN 
peontey Store 


<< MAIN STREET 


CHAMPAION, ILL. 


May,17,1950. 
20 Jewelers Circular. 
239 West 39th st. 
Kew York.3.Y. 


Gentlemen: 
I have followed closely your story of "Waterford & Son" in the 


reaps Circular, and find it most interesting. The story is so realistic 


and since our store happens to be 55 years old there are so many points 
brought out that can be applied to our own business that it certainly 
gives one some food for thought. 


Looking forward to the next episode in the Jewelers Circular, 


LE bE Maer 


WUESTEMAN JEWELRY STORE. 


I on, 


The Jewelers' Circular 
239 West 39 Street 
Bew York City 


Gentlemen: 


I am giad to*take a minute" to tell you how much I like the new 
Jewelers’ Circular. In past years, I h... frank to say, I did not 
pay much attention to it. It seemed to me to contain mostly reports 
of eonventions and uninteresting materia) of like nature; but now 
it is different. 


We are a1 following the serial with great interest. At first I 
skipped it thinking it only fiction, but my attention wag called to 
the aptness of the story and now I am e@gerly awaiting the next 
insta) iment. 


The articles by Charies A. HNammarstrom I found particularly helpful, 
and 81) the articles on store management and merehandising. We re- 
tailers for the most part need a lot of educating in aepdlaathnins. 


Yours WY, sincer 
Iona Et pacts 4 
Mrs. laura oem Vonson 


Seeretary 
worson, INC, 


JEWELERS’ CIRCULAR May 29, 1930 


Let’s Tal 


Jewelers everywhere have 
pronounced this serial a real- 
istic absorbing business ro- 
mance of the jewelry trade, 
filled with helpful hints and 
practical suggestions. 


HE entire jewelry trade has been aroused with 

this gripping, practical business romance based 

on true facts. Hundreds of letters from every 
section of the country express tremendous enthusiasm 
and interest in this story of youth, aggressiveness and 
enthusiasm against experience, maturing years and con- 
servatism. 

Each weekly installment of “Waterford & Son”’ offers 
a pertinent message which can be applied to your busi- 
ness. The solution to many of the complex problems of 
the jewelry trade being exploited in “Waterford & Son” 
are the direct answer to some of the difficulties confront- 
ing every jeweler today. 

The following letter from A. Thoma & Sons, Piqua, 
Ohio, one of the outstanding jewelers of the Middle 
West, given in part, expresses how true to the tradition 
of the trade are the situations presented in this absorb- 
ing story: “Yes—it is interesting—that story with a 
real kick, so full of truth—which is stranger than fiction 
—hbrimful of timely advice to every business man, a 
story well worth reading, “Waterford & Son.” 

“The writer fully appreciates the seemingly over- 
stressed situations so cleverly and interestingly por- 
trayed because of personal experience with SIMILAR 
CONDITIONS.” The Thoma Jewelry Store was founded 
in Piqua, Ohio, by Augustin Thoma in 1838. 

Some years later he admitted his two sons into part- 
nership, who a few years before his death took over the 
business. Many years later the elder son disposed of 
his interest to the younger brother, who in 1907 ad- 
mitted to partnership his two eldest sons. 


IRA STUTZMAN 


OPTOMETRIST 
and Jeweler 


a 
WINFIELD, KANSAS 


May 17, 1930. 


The Jewelers Circular, 
229 West 39th St., 
New York. 


Gentlemen: 


eplying to your acards yes, I am reading the 
serial of Metertora & Son" with considerable interest 
While it does apvear that the extraordinary "dumbness" 
of the elder Waterford and his force is overdrawn it 
will, no doubt, awaken some jewelers to phases of their 
business which had heretofore not entered into their 
calculations. Too, the story, with its picture of the 
extremely smart younger Waterford as compared with his 
"old Fogy" elders, will probably add to the conceit of 
some youngsters in a way to hinder their proper devel- 
opment. 


Yours trulv, 
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What a Stor 


“There was an old-fashioned watchmaker who had 
been with the firm nearly 40 years and though old- 
fashioned and somewhat set in his ways, no actual clash 
ever occurred.” 

“The new partners with modern ideas and loads of en- 
thusiasm, mixed with a desire to increase sales—and, of 
course, profits—used every possible method to show their 
father how they thought it could be accomplished, and 
when he was shown by actual results there was little ob- 
jection when a new location was suggested in spite of 
the fact that the business had been conducted in the same 
location for more than 65 years and that they owned the 
building. He lived to see the annual sales increase 500 
per cent.” Signed by A. L. Thoma. 

Numerous letters received daily contain equal appreci- 
ation for the human, fascinating story of “Waterford & 
Son.” 

Such expressions as “My associates in the store as 
well as my wife and children look forward to it with keen 
interest.”—John E. Lewis, Little Falls, N. Y. 

“The affairs of ‘Waterford & Son’ have held me spell- 
bound, even when I have been in great need of rest. It’s 
just great.”—A. A. Bock, Buffalo, N. Y. 

“There is so much truth in the article that it behooves 
every old jeweler of the business to be alert and awake 
to the situations as they come up day by day.”—W. M. 
Smith, Livermore, Ohio. 

“One of the best stories ever published in your maga- 
zine.”’—Anderson Bros., Lubbock, Tex. 

If you have not been following this unusual story of 
the jewelry trade start at once. 

This and other articles pertinent to your business ap- 
pear every week in THE JEWELERS’ CIRCULAR, the recog- 
nized authority of the trade. 


TRACY & DARROW Lf0N & OAVIS 
WATCHMAKER 


DARROW-DAVIS, Inc. 


JEWELERS 
poses JEWELRY 
302 Paess Bunomc wanenee 
On. 
BINGHAMTON, NEW YORK adtnaue 
May 17 1930 cur @ase 


SL VERWARE 





Jewelers Circular 
239 west Thirty-Ninth Street 
New York, New York 


Gentlemen: 


We are very much interested in the story of 
Waterferd and Son runn in your weekly,. ag it 
portrays very truly the present conditions of a 
great many stores. 


It is very hard for the old time merchant 
to let loose of the idea he has made a success of 
for so many years and take on new ones which must 
be accepted at the present time if the merchant 
ie to make any success at all. 


Yours truly 


Darrow-Davis Ine O- 


THE JEWELERS’ 





| 


o 


CIRCULAR 





8 S0N-INC 


JULIIS GOLDSTEIN 
JEWELERS - SILVERSMITHS - SINCE 1679 
MOBILE - dLaBana 


May 19, 1930. 


The Jewelers’ Circular, 
239 West 39th Street, 
Bew York. 


Gentlemenr- 

Your business serial "Waterford & Son* 
has afforded ne considerable pleasure. 

Tt is o “sugar-cosated pill* containing bitter am 
hard business facts. Lay we look forward to similer 
Serials at a later date? 

Cordially yours, 
JULIUS GOLDSTEIN & SON, INC. 


advent” — 
President 


6:5 


ESTABLISHED 1668 


Cc. P. WARD & SON 


JEWELERS : OPTICIANS 
23 MAIN STREET 
VONKERS, N. Y. 


May 16th, 1930. 
The Jewelers’ Circular, 
239 Yest 39th Street, 
New York, 4. Y. 
Dear Sirs: 
The story "Waterford & Son" is the 
best I have ever read in a trade journal. 
Hoping to see some representative of 


your esteemed firm at Utica, I remain, 


Yours truly, 
CCYW:G Jhinoly 


RBWE CON = 


wet € r€ Fr 


HOTEL ALEXANDER BLDC- vanes Sven 
HAGERSTOWN, MARYLAND — 
AT AmED Oe 


May 16th 1950. 





Jewelers Circular 

New York 
Gentlemen, 

Yes I have been reading the Waterford story each week, 
and will say it 1s a splendid article, as it hits the weak 
spots of I believe 90 per cent of the old jewelers, I personally 
can take a great deal of it to heart, but I have for past 
few years been taking note of just such matters, and I may 
be one lap ahead, having movedlast year into more desirable 
quazters, Jewelers have ridden the Back seat of the Band Wagon, 
so long that it may take drastic methods to get them tomove up. 
but 14 must be done, 

I also approve the stirr up the use of Men's jewelery 
by wearing andpushing. such goods, Publicity will 4 much good 
to wake up the men, to the fact they ate poorly dressed without 
a touch of Jewelery, 

I am with you in its entirety, andbelieve pu will continue 
to help stimulate things, 


Very truly yours. 


Orcewe Lwcnters 
Every one of my men have been much interested in the artiele 
with improven attitudes, 
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Make Your Show Window 
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Work Hard For You 
Use These Timely Displays 


WELERS WiInDOW 


Wedding Gilts Featured in Timely Window 





Church window, palms and bridal veil suggests wed- 
ding gift atmosphere 


OW is the season to feature silverware 
Nm other items bought for the June 
” pride. 

Do not wait until the last minute to put in 
June bride displays. The buying of gifts starts 
a month before the actual wedding. The earlier 
displays remind people it is time to do this buy- 
ing and naturally they will think of your store 
when ready to make their purchases. 

So the passerby can quickly grasp the intent 
of the window it is highly desirable to have win- 
dow decorations very suggestive with a wedding 
atmosphere. 

The display illustrated very clearly reveals 
how a simple cut-out church window and some 
palm leaves gives you a high class and easily 
made window that meets all requirements. 





The church window is cut out of wall-board and 
painted in gold. On the back of the window is pasted a 
new crépe paper that looks very much like colored glass. 
This is called pastel shaded paper. A striking effect 
can be produced by concealing an electric light back of 
this window. It looks especially well when illuminated 
at night. 

If desired you can use natural potted palms instead of 
the artificial palm leaves. 

The platforms are covered with white or a light shade 
of satin, white chiffon or tulle is gathered as shown on 
the floor and platform. This fabric gives a very femi- 
nine effect and a decided bridal atmosphere. 

The photograph at left shows arrangement of the 
above mentioned decorations, while photograph below 
shows the placing of the silverware. Be sure to pick out 
items that make desirable wedding gifts. 

With the arrangement of the window as described it 
is possible to make frequent changes of merchandise suit- 
able for wedding gifts. A few fresh flowers used in a 
silver vase will add richness and distinction to the effec- 
tiveness of the display. If a stationery department is 
conducted in conjunction with the store attractive place 
cards of the wedding type will further emphasize the 
purpose of the window. 





The “Here Comes the Bride” background of this exquisitely 
arranged silverware display attracts prospective gift givers 
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Tell the World About 
Your Up-to-Date Merchandise 
Through Your Show Window 


JISPLAY SERVICE 


Stage Inspires Brilliant Display Treatment 





LMOST any evening one may saunter on Fifth 

Ave. and observe style scouts clustered around 
the windows of Marcus & Co., who have for over a period 
of years featured outstanding style motifs in their salon 
type of window. 

Using jewels this season for detail, a miniature stage 
is reproduced each week employing all possible stage- 
craft in emphasizing the beauty of precious stones. 

The most recent window depicted a Chinese stage set, 
with a background of gold silk chiffon drawn severely 
plain. A tall doorway permit the use of a fantastic 
apple tree with emeralds and rubies depicting the blos- 
soms. At the base of the stairway carved stones are 
used as ornaments. The merchandise tie-up displays a 
rough emerald, the hand carved stone and the completed 
brooch ready for the customer. 

Below is a picture of the windows of Finklea’s, at 
Amarillo, Tex., which reveal unusual vision for display- 
ing of merchandise. No braces have been places where 
the plate glass has been connected to interfere with the 
vision of the passer-by. The windows are of the newest 
type, with the entrance of lobby type affording additional 
window display space. 


Finklea’s new store, at Amarillo, Tex. (below), has been named 
“The Jewelry Palace of the Plains.” Its modernistic front and 
windows reflect the aggressiveness of an alert organization 
































The arts of stagecraft produce a display of richness 
and luxury reflecting Fifth Ave., with its legend for 
smartness 
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VACATION CLUBS 
PAY DIVIDENDS 


By FRED E. KUNKEL 


May 29, 1980 














= OW a Washington, D. C., 
Jewelry concern ties up 
with new business during the 

summer months. 





HEN vacation time comes around for the aver- 

age man or woman, the funds for a really 

worthwhile trip are not always available, and 
many pleasures have to be foregone for the lack of sys- 
tematic savings which enable them to enjoy travel and 
pleasure resorts. At the same time, if the money for 
the trip is available there are no funds for luxury items 
whereby to enjoy the travel trip. What more fitting 
vehicle, therefore, than a vacation club? And do these 
clubs pay? 

Chas. Schwartz & Sons of Washington, D. C., find they 
do. This jewelry firm has probably had more success in 
conducting annual vacation clubs than any other jeweler 
in the city of Washington, because they have pushed the 
idea extensively through good newspaper and direct mail 
advertising. They have not let the idea gain its own 
momentum. They have, in fact, pushed the vacation 
club idea up hill. Through a process of educational 
folders, newspaper ads and window displays, they have 
kept the matter constantly before their patrons and the 
passing public. 

Chas. Schwartz & Sons find the Annual Vacation Club 
a good sales stimulant which enables the purchaser to 
build up a fund from which to select various items of 
jewelry for the greater enjoyment of vacation, whether 
it be a watch, a diamond ring, a kodak or whatever is 
desired. “Join the Vacation Club,” the ad reads. “Our 
Vacation Club is for your convenience. Use your cash 
for a good time. Select a Watch, Kodak, Diamond Ring 
or whatever you desire. Join the Vacation Club tomor- 
row, the opening day.” 

The Vacation Club also allows the purchaser to obtain 
whatever is desired upon joining the club, thus conserv- 
ing his funds for vacation uses, and he begins paying 
upon his return. 

This field of sales endeavor naturally gains its own 
momentum and carries considerable weight with the 
purchasing public. 

A particularly striking window display used by an- 
other jeweler was one which featured a mountain lake- 
side resort as a background with an airplane skywriting 
the words, “Join Our Vacation Club.” The window was 
flanked on both sides by imitation trees, while a tent 
was pitched in the center and strewn about on green 
grass matting were such items as kodaks, watches, travel 
clocks, rings, etc. A few striking posters in color were 
placed at logical points in the window. 

(Continued on page 69) 
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Antique Silver and How to Judge It 


(Continued from page 25) 


York that a manufacturer could not do business upon 
both Fifth Avenue and Sixth Avenue; he must “love the 
one (either, as he chose) and despise the other.” The 
soreness was chiefly on the part of the jeweler-silver- 
smiths, but the department stores, on their part, were 
much disgruntled over being unable to purchase wher- 
ever they wished. 


HAT feeling has modified with the passing of years, 
for while the merchandise of some manufacturers 
is still denied the department stores, there have 





An attractive box teapot of Sheffield plate 


grown up other factories that specialize in wares for 
their trade, thus leaving the jewelers secure in the field 
of finer goods. 

The jewelers of those days did not deal in antique sil- 
ver to any extent; that has been of recent growth. There 
were three—four perhaps, dealers who specialized in old 
silver, carrying some modern wares as well. They were 
practically at peace with everybody. Yes—times have 
changed—are changing. 

What is to be the result of this convergence of these 
several establishments, as yet distinct but each with 
some interest common to some of the others or to all? 
The jeweler, the antique shop, the dealer in ancient silver 
and the department store? Will the department store 
absorb and obliterate them all? It seems quite impos- 
sible. For although there are some very large jewelry 
and silverware sections in the finer department stores 
the position of the jeweler-silversmith seems impregna- 
ble. The simple fact that there is, and always will be, 
a shortage of expert men will alone be sufficient to pre- 
vent absorption. 

The antique shop we may leave to its destiny. First 
class stores will remain as they are; never to be ab- 
sorbed by jewelry or department store; and, like the poor, 
the smaller antique store, the roadside variety, we are 
likely always to have with us so long as a rush seat chair, 
a tin candle-mold, or a Currier and Ives print remains 
in country attics. 

Of the old silver shop: It can be said that the wide 
information, the highly specialized knowledge of a com- 
petent dealer in old silver, attained only through a life 
time study, seems definitely to mark the continence of 
the special shop. Any encroachment on his field may in- 
crease the difficulties of obtaining supplies, but again— 





in this case as in all the others—the lack of expert men 
will safeguard the highest class of trade for the special- 
ized store. 

A corrollary to this is that the department store will 
have to “let go” some, and eventually all the higher 
specialized branches. It is impossible to man them. 
The best they can do is to buy upon expert knowledge 
from the outside unless, perchance, through sheer force 
of wealth, they do utterly overwhelm and merge the an- 
tique dealers, jewelers and silversmiths. 

They are, as yet, far from doing this. I frequently 
visit the antique divisions of these stores, but find noth- 
ing more than may be seen in very ordinary antique 
stores. The attendants are always courteous, of course, 
but they, as a rule, have little information about the 
stock. In the old silver section—should I inquire about a 
piece or find one incorrectly tagged—they at once pro- 
duce (if the piece be English) a huge book—Jackson’s 
English Goldsmiths and Their Marks—to confute me; 
or if American, or supposedly American, the forthcom- 
ing volumes will be the only, and very indifferent, works 
as yet published upon American silver. 


URELY here, at least, is a too meager supply of 
trained men, and the situation is the same in all 
branches of the antique trade. There is dire need for 
men with experience, with knowledge—men not easily 
deceived—astute men; for it is imperative that the 
dealers be in the position to offer the greatest possible 





Adams jug made of Sheffield plate 


surety that their goods are genuine. And for this, we 
may be assured, everlasting vigilance is required. 

A person well informed on Custom House matters has 
said, recently, that approximately 50 per cent of the mer- 
chandise imported into this country as antiques is spuri- 

(Continued on page 58a) 
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Prestige Building Two Purposes which 
Advertisements Should Serve 


This is: Study No. 6. Five tests of a good ad are outlined here as a 
standard of guidance to more productive results 


O jeweler can tell, as he sits down 

to write an advertisement, what the 
effect is going to be when the customer 
reads what he has written. This would 
not be the case if the subject were, for 
example, such merchandise as groceries, 
shoes, pianos or automobiles. 

Groceries supply a definite physical 
need, a universal necessity expressing 
itself in practically the same way in all 
individuals. All the grocer has to do is 
to say in effect to any and all of his 
prospective customers: “We sell good 
bread. It is a food. This is the price. 
Come in and buy.” No especially bril- 
liant ideas are needed to convince the 
customer that bread is bread, a staple 
food. The customer is perfectly familiar 
with the use of bread as a standard 
staple of diet. 

The same with shoes. Customers know 
the ordinary use for shoes is to cover 
the feet. Additional ideas are fairly 
simple—comfort, style, price, workman- 
ship. Shoes serve a definitely known 
utility need. Shoes mean shoes to prac- 
tically every grade and type or class of 
customer. Small details such as kinds 
of leather, color and workmanship dis- 
tinguish between grades of shoes. The 
copy writer’s job therefore is simplified. 
Pianos are musical instruments the pur- 
pose of which is well known to anyone 
who might respond to a piano advertise- 
ment. Copy only needs to specify dis- 
tinguishing points of tone, quality, 


By GUY HUBBART 


grade and price. Pianos serve only one 
purpose, as musical instruments. The 
same with the automobile. Different 
makes have different selling points and 
qualities but the purpose, no matter 
whether the price is very low or very 
high, is the same. Copy need only focus 
on the specific qualities and refinements 
of the individual car. 


Jewelry Is More Than Jewelry 


Jewelry is not so simple as the. four 
examples above. 

A single piece of jewelry may mean a 
necklace, a watch, ring, bracelet or what- 
ever may mean 20 things to 20 different 
customers or more specifically to 20 dif- 
ferent readers of the same jewelers’ ad- 
vertisement. While a watch so far as its 
specific utility—the telling of time— 
means the same thing to all customers, 
no two customers put the same meaning 
on the external attributes of a good 
watch. Some like one kind of case, or 
size or design or finish. Some place spe- 
cial importance on the mechanism, 
others on the dial or face; still others on 
the shape—round, oblong, thick or thin 
model. How is the jeweler who carries 
a full and varied line of watches going 
to interest all shades of desire of all who 
may see one of his watch ads? 

Shall he try in brief copy to cover 
all angles represented by his stock of 


watches? Or shall he take one single 
angle of appeal and depend on the ability 
of his readers to pick out the idea that 
most appeals to each? 

The answer would be simple if all 
watches (or any other kind of jewelry 
item) were alike, and if all jewelry cus- 
tomers held the some viewpoint. 

But as every thoughtful jeweler knows 
jewelry customers are highly individual- 
ized customers. There is no standard 
pattern by which they can be measured 
either as they stand in front of the coun- 
ter or as they sit and read what the 
jewelry ad tells in word and picture. 


Five Ad Tests 


So, the safest and simplest rule is to 
develop a standard of excellence by 
which each advertisement may be meas- 
ured before it is sent to the printer and 
before the presses start to run off copy 
after copy of the newspaper which is 
to carry the ad into the hands of pros- 
pective buyers. 

Such a standard ought to include 4 
measure or gage for each of the five 
elements of a complete jewelry ad. For 
the sake of clearness these five elements 
are: 

(1) Purpose of the ad—to at- 
tract attention and sell goods for 
a specific store; 


(2) To describe either a special 
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kind of service or specific items or 
both; 

(3) To build up good will for the 
store, on the basis of quality and 
confidence; 

(4)To suggest uses or applica- 


tions of different items or lines 
- carried, and 
(5) To attract all types or 
grades of customers whose jewelry 
wants or needs are represented in 
the store’s stock of goods. 

The above points ought to be in the 
copy writer’s mind when he is planning 
his ad. They do not need to be put into 
the ad as they stand. The copy writer 
should remember that while he sees his 
goods and store in one light the cus- 
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(2) When the customer (read- 
er) reads my copy will he or she 
see a specific reason for visiting 
my store to see my goods? 

(3) Will the reader see any- 
thing, in copy or items presented, 
that suggests my store is the best 
place to buy jewelry? Anything 
to inspire confidence? 

(4) Will the reader find in my 
copy a new thought about the use 
of this or that item which will 
cause her to want something she 
may not have previously thought 
of? Like, for instance, a special 
ring to wear with a special hat or 
evening gown? 

(5) Is text written so that it 
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No. 4 


(1) This is the specific appeal type of ad-copy, cuts and price figures describe 


actual worth and values of items. Variety magnifies selling-power. 


(2) Here the 


appeal is on a specific item, price and quality, on the basis of special payment plan. 


Cut and price figure carry main attention idea. 
are all centered around the quality appea 


in goods and service. 


(3) Copy, typography and idea 


l—the looks of the ad reflects confidence 
(4) Layout and typography reflect excellence of values— 


text appeal is specific and the copy idea is gaged to any type of customer interested 


in quality goods. 


tomer sees them in a wholly different 
light: that of supplying himself or her- 
self with something specific in the line 
of jewelry. 

The store advertises to sell goods; the 
customer reads to buy goods; so to be 
sure the customer viewpoint rather than 
the store viewpoint is reflected in copy, 
cuts, layout ideas, and items ask these 
five questions, to correspond with the 
above five elements: (the questions are 
numbered to coincide with the numbers 
of the elements). 

(1) Does this ad, as planned, 
attract attention as a jewelry store 
ad should? Is there anything in it 
that will make the customer want 

to visit my store? 


conveys a real idea to anyone rich 
or poor, high or low, about good 
jewelry and does the physical ap- 
pearance of the ad back up the 
idea in the text? 
These five questions 
amount to this: 
(1) Does my ad advertise my 
store? 
(2) Does it advertise jewelry 
as jewelry and 
(3) Does it suggest the use and 
value of specific items as carried 
in stock? 
difference between an ad that 


summed up 


The 


does the above things and one that 
doesn’t do them is the difference between 
regular increased volume of sales day 
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by day, extra purchases made by regular 
customers and the increased business 
brought in by new customers and busi- 
ness that is poor one day, better the 
next, worse the next and indifferent the 
next. In other words good advertising 
—good from the customer’s angle as 
well as from the store’s—builds business 
in volume and increases profit on the 
volume whatever it may be. Jewelry is 
not merely something to sell or some- 
thing for the customer to buy. It means 
beauty, inspiration, delight and real 
worth to customers. If they see these 
things reflected in your ads, they will 
come to your store to find them. Develop 
a standard for your copy and then write 
to that standard if you want all that 
you should get from your space at the 
lowest cost on sales. 








An Exceptional Birthstone Display 


ARELY would one find a window so 

beautiful and at the same time hav- 
ing such selling power as that of 
William Wise & Son, 440 Fulton St., 
Brooklyn, N. Y., which featured the 
amethyst for February. A crowd at- 
tracts a crowd; and this window drew 
a large proportion of the thousands who 
pass daily in this shopping district. 

The window had that first characteris- 
tic of the truly artistic—it has unity, a 
singleness of purpose and of grouping. 
The center of the display was an un- 
usual lamp of amethyst quartz with gold 
base. This was mounted on a platform 
of gray moiré. On either side of the 
lamp was a Chinese amethyst quartz 
figure on a black base. Just in front of 
the lamp was an amethyst quartz ash 
tray. At the left in one corner, giving 
life and contrast, was a dark pottery 
vase, with mottled red effects. 

It is interesting to see how many men 
were attracted to the display, designed 
chiefly for the eyes of women. 

“We feature birthstones each month,” 
said N. H. Rogers, secretary and treas- 
urer of the company, when he was 
approached concerning the exquisite 
window display. “We have the big- 
gest collection of that sort of any store 
in the metropolitan district. It is the 
unique that sells,” he continued. 

“Windows are very important to the 
jewelry store. Thousands pass here. 
There is great traffic from 11 until 5. 
We stress the unusual.” 

The shop is but twenty-six feet wide, 
giving comparatively little room for the 
displays—two show windows either side 
of the door. The building has four floors, 
of which three are used for merchandise. 
Charles Lape is in charge of window 
displays in the Brooklyn store. 

The stationery department is another 
distinctive feature. The stationery dis- 
plays are showing the unusual—but that 
which is always in good taste. For 
ninety-six years this firm has been doing 
business in Brooklyn. It is, as a mem- 
ber of the firm remarked, “one of the 
institutions of Brooklyn.” Many an 
elderly woman in this city points to her 
wedding ring with the remark, “My hus- 
band bought it at Wise’s.” 
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Diamond Markets Show Improvement 





Stocks Low and Increase in Prices Predicted—International Jewelers’ Congress—Indian Mer- 
chant Bringing Fine Jewels to London 


LONDON, May 20.—There is more ac- 
tivity in the diamond markets of Europe 
just now and a noticeable demand for 
the cheaper grades of stones, but busi- 
ness has not yet got into its accustomed 
stride despite the fact that the season is 
now well advanced. According to Lon- 
don gem merchants, the buying public 
is not yet spending a lot of money on 
expensive jewelry, which accounts for the 
movement of the lower quality stones in 
the market centers. The present posi- 
tion is summed up this week by Backes & 
Strauss of Holborn Viaduct, as follows: 
“Business continues a little quiet,” said 
a member of the firm, “and although at 
this time of the year with the London 
season in full swing one looks for in- 
creased animation, things have not yet 
got back to the normal. There certainly 
is more doing now than there was a 
short time ago and in cheap mélée and 
smalls there has been quite some demand, 
but in anything of a more expensive na- 
ture very little can be said to have been 
sold. It is only too obvious that even 
the richest of the buying public are still 
far too restricted, as far as ready money 
is concerned, to indulge in such luxury 
as a really big stone offers them, and are 
therefore contenting themselves in the 
meantime with smaller things, such as 
the ever popular diamond bracelet, which 
fully accounts for the business doing in 
these cheaper mélée. In Amsterdam 
and Antwerp things remain much the 
‘same, but stocks being small, owing to 
the continuation of the suspension of 
work in the factories, there is every pros- 
pect of a stiffening of prices, as soon as 
any big demand occurs.” 

o* * * 


Delegates from jewelry and precious 
stone organizations in various parts of 
the world, especially Europe, are now 
converging on London with their wives 
and daughters in readiness for the In- 
ternational Jewelers’ Congress in the 
Goldsmiths Hall, next week. Most of the 


/ 


big gem and jewelry magnates will be 
attending the business sessions. The 
womenfolk are to be entertained while 
the business meetings are on. The first 
business of the Congress the opening day 
will be the election of a governing board 
of seven by the delegates. Luncheons, 
receptions and a banquet will mark the 
social side of the gathering. A number 
of gem and jewelry trade matters of 
world-wide importance will come before 
the Congress for consideration. 
* ad ok 


Five men in a car raided the jewelry 
premises of Frazer & Hawes, Ltd., Picca- 
dilly, at dawn the other morning. Three 
of them tore down the iron padlocked 
grille guarding the quarter-inch window 
glass, smashed the window with a 
padded hammer, tore out the inner iron 
railing and grabbed a necklace and 30 
rings worth around $3,000. Police were 
summoned from surrounding stations 
and the Flying Squad chased the car to 
Hammersmith, where it was lost to view. 

* * * 

A number of choice eighteenth and 
early nineteenth century pieces of silver 
will be offered at Christie’s next week on 
behalf of the Lincoln Cathedral Restora- 
tion Fund. There are some 42 lots of 
the silver, some of the best pieces of 
which have been contributed by Lord 
Yarborough, Lord Ancaster, Lady Bea- 
trice Pretyman, Sir Charles Welby and 
other owners of famous period pieces, 
many of which are of the type keenly 
sought by collectors in the U. S. A. 
Among them is a George II octagonal 
coffee pot, a pair of George II octagonal 
spice boxes with lids engraved with the 
royal monogram, a Charles II plain por- 
ringer, and a pair of William and Mary 
candlesticks. 

* ¢ «& 

Among the exceptional gems that 
Ganeshi Lall, the Indian jewel merchant, 
is bringing to Europe this summer is a 
$300,000 emerald—the Taj Mahal—and 






a 77 carat sapphire priced at $60,000. 
Another fine piece of jewelry in his col- 
lection is an emerald necklace worth 
$425,000. Lall’s collection of gems, with 
their accompanying brocades, is valued 
at $3,500,000. Three years ago the In- 
dian merchant brought a collection of 
gems worth $2,500,000 to Britain. They 
were displayed before the King and 
Queen at Buckingham Palace. 
* *” * 


An interesting court decision affecting 
replacement of jewelry by insurance 
companies in lieu of cash where insured 
jewelry is lost was handed down by 
Justice Roche in the King’s Bench Di- 
vision this week, the finding being for 
defendant with costs. A Regent’s Park 
woman purchased a pearl necklace from 
a London jeweler and added pearls from 
time to time until its value was more 
than $3,000. She insured the necklace 
for this amount. Later she notified the 
company the jewelry was lost. Search 
was made everywhere. Eventually the 
company suggested it should replace the 
value of the necklace with other jewelry 
instead of cash. This was agreed to. 
Later the necklace was discovered by a 
maid in the sleeve lining of a theater 
cloak. The policyholder already had 
received in replacement a jade necklace 
and an emerald and diamond ring. The 
replacement jewelry was valued by the 
jeweler at $1,320, although the under- 
writers paid the jeweler only $940.50, 
the difference representing their dis- 
count, and the jeweler’s profit. One of 
the Lloyd’s underwriters brought suit to 
recover the replacement jewelry which 
the owner of the necklace refused to re- 
turn after the necklace was found. She 
offered the necklace as salvage, instead. 
The underwriter’s contention was that 
the replacement agreement was rendered 
void by the finding of the necklace. The 
court held the agreement to be binding 
and that the defendant can go on ac- 
quiring jewelry up the value of $3,000. 
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Russian News Notes 





Platinum Coins Are Planned by the Soviet Government — “Electro-Clock-ization” Is the New 
Slogan of the Soviet Horological Plant—Soviet State Pawn-Shops Refuse to Deal 


The Soviet platinum output of the last 
fiscal year of 1928-1929 (ending Sept. 
30 last) is reported to have reached a 
total of 3100 kilograms, with a further 
material increase of the production of 
the Ural platinum mines and refineries 
marking the first eight months of the 
current business year. The difficulty in 
marketing the increased output in for- 
eign countries gave rise to a report that 
the Soviet Government is contemplating 
to open new domestic uses for the metal. 
The chief of these new uses may consist 
of coining platinum Chervontzi, or 10- 
tuble pieces, for circulation throughout 
the Soviet Union. 

It is now recalled that in 1828 Czar 
Nicholas I ordered a number of platinum 
coins to be minted, and for a time these 
had a lively circulation throughout the 
Russian empire, but soon it was discov- 
ered that some counterfeit coins joined 
the genuine money in its popular jour- 
neys from purse to purse, and these 
counterfeits were very difficult to detect, 
for several cheap metals have a striking 
resemblance to platinum. 

The Soviet Government, however, may 
have a better success with platinum 
coins, thanks to the complete control it 
has over the domestic affairs of the 
country and the remarkable ease with 
which it stamps out lawlessness of any 
kind. Counterfeiting is almost unheard 
of in the present-day Russia, while the 
product of foreign forgers is invariably 
caught at the Soviet border before it can 
penetrate the Red republic. 

The first platinum coins of Czar 
Nicholas I are considered rarities now, 
in Russia as well as abroad, but a num- 
ber of them could be seen in the numis- 


matic show-cases of various Soviet 
museums. They are 12-, 10- and 3-ruble 
pieces. They were withdrawn from 


circulation in 1845, and no more were 
coined. At the time, many of the Ural 
peasants and trappers did not know the 
value of the metal and continued to hunt 
game with bullets made of platinum, 
which the natives mistook for lead. 


* * * 


With much ceremony the first Mining 
Institute in Siberia was recently opened 
in Irkutsk. Its aim was officially stated 
as “the covering of the tremendous 
deficit in the engineering personnel of 
the platinum, gold, and other mining 
industries.” ‘The student body now num- 
bers 100, and it is expected that by 
1933 the Institute will graduate more 
than 700 mining engineers. The first 
Students were for the most part re- 


with “Non-Toiling Elements” 


By ALBERT PARRY 


cruited from among the young miners of 
the Ural and Lena regions, platinum- 
miners and individual platinum-prospec- 
tors among others. The Soviet Govern- 
ment provides them with shelter, free 
tuition, and in many cases with small 


stipends. 
* * * 


The Moscow management of the new 
Plant of Large Timepieces advertises 
for three engineers, four technicians, and 
several constructors, all specialists in 
large-scale horological machinery, to be 
engaged for permanent jobs. This plant 
is now in the process of construction, 
and its management has its offices at the 
same address as the “Memza” electro- 
mechanical plant of the State Trust of 
Exact Mechanics, which now extensively 
advertises the electric clocks of its latest 
production. The “Memza” plant comes 
out with a new slogan of “Electro- 
Clock-ization” of all Soviet offices, fac- 
tories, schools, and cooperative houses. 
On the installment of a new electric 
clock it takes as part of the bargain any 
old mechanical clock of the customer. 

In line with the general enthusiasm 
for things electric now evident among 
the Soviet Russians, the new electric 
clocks, built according to the latest 
American methods, enjoy a considerable 
popularity in Moscow and other Russian 
cities. 

* * * 

In some Russian cities new and 
stricter regulations are being effected in 
regard to jewelry and other objects 
pawned in the “lombards,” or the State 
pawning offices. It is now obligatory to 
enter in the pawn-ticket the full name 
of the pawner, and when the jewelry or 
other objects are redeemed the pawner 
is compelled to identify himself. It is 
officially stated that these regulations 
will prevent “the non-toiling elements 
from getting loans from the State with 
the help of borrowed documents of toil- 
ers.” It is evident from this that only 
workers, poorer peasants, and govern- 
ment employes have the right to bring 
their rings, earrings, watches and other 
objects customarily pawned to the State 
pawn-shops. 





Massachusetts Watchmakers Seeking 
State Licensing 


FALL River, MAss., May 23.—Closely 
following the announcement that a move- 
ment had been started in California to 
enact a State Law requiring watch- 
makers to pass an examination and be 
licensed, comes a similar announcement 
from Massachusetts. Only a few days 
ago a petition seeking such a reform was 
started in Fall River and is now on its 
way to other watchmakers and jewelers 
throughout the State. The petition reads 
as follows: 

“We, the undersigned watchmakers 
and associates of the State of Massachu- 
setts, hereby declare ourselves to be in 
favor of enacting a State law that will 
make it compulsory for watchmakers to 
undergo a standard and accepted exam- 
ination to determine their ability and 
upon its successful completion to be 
issued a license giving them the right to 
practice their trade. This examination 
to be one arranged under the auspices 
of the U. S. Bureau of Standards and 
administered by accredited representa- 
tives of the Horological Institute of 
America. 

“We further declare that no person 
shall be allowed to make repairs of any 
kind, on any timepiece, until the afore- 
said examination has been passed and 
the license granted, unless the work done 
shall be under the supervision of and 
subject to the inspection and approval of 
one who holds the license. 

“To the end that such a Law may be 
enacted, we earnestly petition our State 
government to grant our plea and re- 
quest that the necessary steps be taken 
at once to bring this Law into being.” 

The movement is too young as yet to 
make any detailed announcement or com- 
ment, but it is understood that it has 
met with unstinted praise and support 
from those watchmakers who have al- 
ready seen it and signed. 








Announcement has been made to the 
trade that a couple, operating in the 
vicinity of Wallingford, Conn., are visit- 
ing retail jewelry stores where they pur- 
chase an inexpensive article, offering a 
$20 bill in payment, and while receiving 
change, manage to retain the bill with 
some sleight-of-hand trick. The pair is 
described as follows: The girl is about 
five feet tall, weighing 120 pounds, with 
dark hair, tan coat and a black hat; the 
man had black hair, weigfs about 185 
pounds, wore a white sweater and went 
without a hat. 
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F. T. C. Stops Misuse of Gem Terms 


WASHINGTON, D. C., May 21.—An 
individual engaged in the selling and 
distributing of gifts, premiums and 
novelties has just signed a stipulation 
with the Federal Trade Commission 
agreeing to discontinue the use of 
schemes, plans, or methods of promoting 
the sale of his products which involve 
or include the following: 

Describing his products as made up in 
“eombinations of jade and ivory, ma- 





hogany and ivory, and pearl and ivory” 
as having “rose or blue pearl amber 
trimmings”; or as “ivory finish, or ebony 
finish,’ when the same are made or 
finished with other materials than those 
designated. 

Advertising in catalogues, price lists 
or otherwise to give any article as a 
prize or premium for and in considera- 
tion of the purchase of any other article, 
by representing or describing the same 
as “free” so as to import or imply that 
the products to which the same refer 
are given as a gratuity, when such is 
not the fact. 

* * * 


Conference on Crisis in Swiss Watch 
Industry 


WASHINGTON, D. C., May 24.—A con- 
ference was held recently in Bienne by 
representatives from the Cantons of 
Berne, Neuchatel and Solothurn, and of 
the Communes of Le Locla, la Chaux- 
De-Fonds, Villeret, Bienne, Granges, and 
Solothurn, to discuss the watch industry 
crisis, according to a report to the De- 
partment of Commerce from Acting 
Commercial Attache Henry E. Stebbins 
at Berne, Switzerland. 

Unemployment insurance bureaus sub- 
sidized by the Government are entitled 
to pay insurance to the amount of 90 
working days in the year. The confer- 
ence decided to petition the Government 
to increase this to from 120 to 150 days 
in the year, and also to increase its sub- 
sidy for such insurance. 
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The report states that the Federal 
Council has authorized the Public Econ- 
omy Department to sanction a 120 days’ 
unemployment relief in the watch in- 
dustry. 

At present there are 1,000 unemployed 
in the watch industry in the Canton of 
Neuchatel, 350 to 500 in the Canton of 
Solothurn, and 800 unemployed as well 
as 1,500 only partially employed in the 
Canton of Berne. 

Manufacturing associations will be 
asked to submit proposals outlining pos- 
sible relief, and the Government will 
also be requested to study the question 
of relieving the depression in the watch- 
making industry. 


* * * 


Secretary Lamont Reports Business 
Improvement 


WASHINGTON, D. C., May 22.—Secre- 
tary of Commerce Lamont is very op- 
timistic on the immediate future of busi- 
ness. Answering a question on Monday 
at his regular weekly newspaper con- 
ference on “How the buying public is 
reacting to the call of the President to 
‘carry on’ as usual,” he pointed to the 
recent Federal Reserve Board statistics 
showing that department store sales in 
April were 8 per cent larger than dur- 
ing the corresponding month a year ago. 

Department store trade, showed a dis- 
stinct improvement in all except two of 
the twelve Reserve districts. In two dis- 
tricts the improvement ranged as high 
as 12 per cent compared with April a 
year ago. This improvement, of course, 
is to a certain extent associated with the 
fact that this year Easter came in April, 
whereas last year it was at the end of 
March. There is, also some question as 
to just how much department store fig- 
ures reflect conditions generally. 

Branching off into a discussion of 
business conditions in general Secretary 
Lamont pointed out that about this time 
of the year in 1921 business was ap- 
proximately 22 points below the line of 
normal growth. He said today condi- 
tions are only six points below that line 
which itself is at a higher point than 
it was nine years ago, being adjusted 
to the gradual improvement in living 
conditions, purchasing power, etc. Ac- 
cording to the Secretary basic conditions 
at this time are much better than they 
were in 1921 and if business improve- 
ment continues at its present rate “we 
shall be back to the line of normalcy 
within a few months.” 


Window Displays Offered by 


Manufacturers 


WASHINGTON, D. C., May 22.—The 
average life of a manufacturers’ window 
display is estimated by various types of 
retailers as 10.3 days according to a 
recent unofficial survey. Dealers esti- 
mates ranged from 1 to 56 days, the 
average being found to decline as the 
size of the town decreased, with the ex- 
ception of towns under 10,000 where 
the average life was reported 12.3 days. 





An average sales increase of 25 per cent 
was reported as the result from window 
displays, the range of increase reported 
being from 5 to 100 per cent. 

Failure of advertisers to merchandise 
their window displays was pointed out 
as the greatest source of waste, more 
than half the displays dealers get, on the 
average, being reported received without 
solicitation. Dealers reported using 
nearly 70 per cent of the material sent 
them. 

Failure to use displays actually or- 
dered was attributed to wrong size, 
material not up to standard of store, 
lack of attractiveness, or damage to the 
display in transit. 


* * * 


Seeking Consideration for Price 
Maintenance Bill 


WASHINGTON, D. C., May 26.—A hear- 
ing was held last week before the House 
of Representative’s Committee on Rules 
in an effort to get a rule for the con- 
sideration of the Kelly Maintenance Bill. 
No action has yet been taken by the Rules 
Committee. 

Representative Parker of New York, 
chairman of the committee on Interstate 
Commerce, supported the request for a 
special rule and said that the Kelly bill 
is different in phraseology but the same 
in principal as other price maintenance 
bills considered before by the House. 
Representative Pratt of New York ex- 
pressed opposition to the request on the 
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ground that there are changes. She ad- 
yocated further hearings. 

Representative Kelly declared that 
unless there is legislation chain stores 
will soon control 60 per cent of the retail 
business of the country. He said that 
foreign articles, unstandardized and 
without identification names, came into 
the country and are sold by chain stores 
at 3000 per cent profit. He contended 
that his bill would help the manufactur- 
ers as well as the retailers and con- 
sumers. 


How Industries Are Promoting Sales 


WASHINGTON, D. C., May 24.—Col- 
lective methods by which industries, 
through their trade associations, are 
promoting the sale and use of their prod- 
ucts will be made the subject of a special 
study by the Trade Association Depart- 
ment of the Chamber of Commerce of 
the United States. It is recognized that 
much work of this character is being 
done and that the amount is constantly 
increasing—an important phase of the 
development of the cooperative idea in 
industry. 

This study will be directed mainly to 
the practices which have been and are 
being successfully followed by trade as- 
sociations. It will cover such subjects 
as technical and scientific research, mar- 
ket research, advertising, publicity, field 
service and industry education, and the 
methods by which these activities are 
financed. 


Information will be obtained directly 
from trade associations and will, it is 
anticipated, justify three publications, 
one on technical or scientific research, 
another on market research, and a third 
on advertising and publicity. As a part 
of the general project of surveying the 
work of trade associations two: studies 
have been completed and reports issued 
on “Financing a Trade Association” and 
“Systematized Education by Trade As- 
sociations.” 


Cooperative Circularizing 


WASHINGTON, D. C., May 22.—Two 
stores in non-competing lines in a west- 
ern city reported success from a recent 
experiment in cooperative circularizing 
of their mailing lists in which each 
recommended the other to its customers, 
according to reports received here. 

One of the stores was a jewelry estab- 
lishment and the other a ready to wear 
store. Each circularized its own lists, 
each calling attention to the merits of 
the other establishment and offering to 
recommend the recipient of the letter to 
the other firm as a good credit risk. 
Each store touched but lightly on its 
own merchandise in this letter. A few 
days later the lists were exchanged and 
each store circularized the other’s list 
with a direct advertisement of its goods 
and services. It was reported that both 
stores obtained good results. 
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Advertiser of Redemption Coupon 
Dealer Curtailed 


WASHINGTON, D. C., May 24.—A per- 
son engaged in selling and distributing 
coupons for use by retailers in the sale 
of their goods and in the redemption of 
such coupons by exchanging therefor 
various articles of silver plated ware, 
has signed a stipulation with the Federal 
Trade Commission agreeing to discon- 
tinue the use of a word suggesting a 
well known make of silverware as part 
of his trade name or in advertising. 

He agreed to stop using this word in 
any way in which would have a tendency 
to mislead the public into believing that 
the silverware used by the respondent to 
redeem his coupons is the silverware 
manufactured by this well known firm. 





Waltham Watch Co. Seeks Permission 
to Construct Experimental 
Radio Station 


WASHINGTON, D. C., May 26.—H. R. 
Williams of New York, sales manager of 
the Waltham Watch Co., Waltham, 
Mass., was here last week appearing be- 
fore the Federal Radio Commission in 
connection with an application of that 
company for the construction of an ex- 
perimental radio station. 

The company asked for a construction 
permit for a station to use 500 watts 
power and to operate on frequencies of 
40, 60 and 80 kilocycles. 

Mr. Williams pointed out that the com- 
pany has already done considerable 
scientific experimental work on _ short 
wave lengths and that it at one time 
operated an amateur station. This sta- 
tion was taken off the air in October 
of last year owing to a ruling of the 
Radio Commission in connection with 
experimental work at amateur stations. 

He said that the company wishes to 
continue this experimental work, includ- 
ing the regulation by radio of watches 
and clocks. He asked for a construction 
permit in the experimental band. 

Owing to the fact that the matter was 
a technical one, Mr. Williams asked that 
a further hearing be granted on the ap- 
plication and Judge Eugene O. Sykes, 
member of the Commission, who heard 
the application, put the case at the end 
of the docket. This means that the hear- 
ing will go over until the autumn. 








At the annual meeting of the Detroit 
Association of Credit Men, reports made 
by W. R. Botsford, treasurer, and O. A. 
Montgomery, executive manager, indi- 
cate that substantial progress was made 
in all departments during the year re- 
cently closed. 
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Manufacturing Jewelry Firm Stipu- 
ulates Stop Using Misleading Terms 


WASHINGTON, D. C., May 26.—Enter- 
ing a stipulation agreement with the 
Federal Trade Commission, a corporation 
manufacturing jewelry said it would 
cease using in its advertising such terms 
as “amethyst,” “topaz,” “aquamarine” 
or “emerald” to describe products which 
are not those stones. 

Also the company will no longer ad- 
vertise as “seed pearls” products which 
are not pearls, nor will it use the terms 
or figures “14 kt.” or “White Gold” as 
descriptive of articles not composed of 
gold as represented. 








NEW ENTERPRISES 


The Harris Jewelry Co. was recently 
established at 607 Jackson building, Bir- 
mingham, Ala. 

Abel and John Friggeri_ recently 
opened a joint jewelry and loan business 
at 308 N. Broadway, Pittsburg, Kan. 

The formal opening of the jewelry 
store of Otto A. Poulsen was recently 
held at its new address, 822 MacDonald 
Ave., Richmond, Cal. 


Formal opening of the Miller Jewelry 
Co., a new concern to be located at 21-23 
N. Meridian St., Indianapolis, Ind., will 
take place on or about June 15. 


The firm of Rosenzweig & Sons, Inc., 
has opened a jewelry store at 30 E, Con- 
gress St., Tucson, Ariz. This concern 
also has two stores in Phoenix, Ariz. 


Ben Rosenblum has opened a jewelry 
store at 305 S. 16th St., Omaha, Neb., 
under the firm name of Ben’s Jewelry 
Co. Jules Gerlick is managing the estab- 
lishment. 

Harry Goldstone has opened a credit 
jewelry store at 2 Main St., Hempstead, 
Long Island, N. Y. He was formerly in 
the importing business at 48 W. 48th St., 
New York. 

Shaw’s, Ltd., a credit jewelry firm, 
was recently established in the Garfield 
building, Los Angeles, Cal. The new 
company is headed by A. L. Abrams and 
Samuel Pyes. 

The Lewis jewelry store was opened 
last week at 114 Main St., Hornell, 
N. Y., by S. J. Lewis and Dr. Leon 
Phaneuf. Dr. Phaneuf has charge of the 
optical department which is included in 
the establishment. 

William E. Taylor, who has been ir 
Florida for five years, during three of 
which he has been associated with A. 
P. Carberry, has engaged in business for 
himself as a jeweler in Room 817, 
Olympia Theater building, Miami, Fla. 











Gilbert Devendorf is in charge*of the 
newly opened jewelry store, Michael’s, 
Inc., Washington St., Norwalk, Conn. 
Mr. Devendorf has been associated with 
this chain in its other establishments 
for many years and has a wide circle of 
friends among the trade. 
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Platinum Metals 


The Bureau of Standards through its 
Technical News Bulletin for May has an- 
nounced some interesting facts in regard 
to experiments with pure iridium. On 
pure iridium the Bulletin says: , 

“Two lots of iridium which are being 
purified were subjected to several frac- 
tional precipitations with hydrogen sul- 
phide. Small samples were taken at sev- 
eral stages and subjected to spectro- 
graphic examination. The results indi- 
cate that the concentrations of all 
platinum metal impurities decrease with 
repeated treatments with hydrogen sul- 
phide. In one of the iridium solutions 
platinum seems to have been practically 
eliminated, and ruthenium is present in 
very small amounts. The other solution 
is still somewhat less pure, but the elim- 
ination of platinum and ruthenium 
seems to be progressing. Palladium has 
been eliminated from both solutions. 
Rhodium is the most difficult of the plati- 
num metals to eliminate by this method.” 

The Bureau, last March, announced 
some information in connection with the 
experiments in osmium and the latest 
Bulletin now says: 


DETERMINATION OF OSMIUM 


“Further work indicates that the in- 
complete recovery of osmium, referred 
to in earlier reports on the development 
of a method for the determination of 
osmium, is caused by the presence of a 
small amount of sulphuric acid formed 
by the oxidation of the sulphur dioxide 
which is used to reduce the osmium tetrox- 
ide. When the absorbing solution is 
evaporated to dryness to expel hydro- 
chloric acid and sulphur dioxide, and to 
convert complex sulphites of osmium to 
the chloride, the presence of the sulphuric 
acid appears to cause a slight volatiliza- 
tion of osmium tetroxide.” 








Creditors Start Bankruptcy Proceed- 
ings Against S. H. DeRoy & Co., 
Pittsburgh, Pa. 


PirTsBURGH, Pa., May 22.—An invol- 
untary petition in bankruptcy has been 
fled in the United States District 
Court against S. H. DeRoy & Co. by 
creditors of that concern. Robert C. 
Sproul was named receiver. 

The petition was directed against 
Israel DeRoy, Sam H. DeRoy, Emanue! 
I. DeRoy and the estate of Abe I. De- 
Roy, individually, and trading as S. H. 
DeRoy & Co. 

The petitioning creditors as listed in 
the petition are: Warren Jewelry Case 
Co., Inc., I. Ollendorff Co., and the Press 
Publishing Co. 

S. H. De Roy, of S. H. De Roy & Co., 
hopes to emerge from his financial diffi- 
culties and deplores the fact that a peti- 
tion in bankruptcy was filed against his 
frm. Mr. De Roy said that since he 
took over the financial end of the busi- 
hess, that steady improvement has been 
made and that if some of the firm’s 
creditors had just been a little more 





Research Work on Iridium and Other 
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patient, his firm would have been able to 
surmount their difficulties. 

Meetings have been held in Pittsburgh 
regarding the firm’s difficulties, but as 
yet no basis of settlement of any kind 
has been agreed upon. 








Connecticut Convention 





Seventeenth Annual Gathering Held at New 
Haven, May 22—Officers Elected and 
Banquet Enjoyed Following Visit 
to Yale Campus 


NEW HAVEN, CONN., May 27.—The 
17th annual convention of the Connecti- 
cut Retail Jewelers’ Association was 
held Thursday at Hotel Taft. Eminent 
speakers, interesting discussions on vari- 





SAMUEL A. KIRBY, RE-ELECTED 
PRESIDENT 


ous trade topics and a visit to the Yale 
Campus materially added to the success 
of the occasion. 

President Samuel A. Kirby presided 
at the morning session and after extend- 
ing greetings reviewed the A. N. R. J. A. 
convention, held in Cleveland last year, 
to which he was a delegate. President 
Kirby also spoke of the splendid cooper- 
ation that he and the officers of the 
State association were receiving from 
the National Association. Sturman F. 
Dyson, secretary-treasurer, followed with 
his reports which were accepted as read. 

The principal speaker of the morning 
was C. C. Costello, who explained in 
detail the Connecticut Auction Law. He 
stated that Connecticut had the best 
auction law in the United States and 
that it is up to the jewelers to enforce 
it and get convictions. He also called at- 
tention to the act concerning Jewelry 
Liens. 

At the luncheon, Edward F. Lilley, 
regional vice-president of the A. N. R. J. 
A. reviewed the activities of the national 
association and also touched on the 
splendid work of the Horological Insti- 
tute of America. 
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Telegrams from William S. McNeil, 
president of the New York State Associ- 
ation and William G. Frasier, president 
of the A. N. R. J. A., extending their 
greetings and best wishes for a good 
conclave were read by President Dyson. 

Edward I Petz, C.P.A., talked on “Re- 
tail Methods, Store Management, De- 
partmentizing and Stock Control.” 
Leslie K. Bettlestone gave an instructive 
address on retail jewelry advertising. 

John Clayton Tracey, professor of 
Civil Engineering at Yale University, 
gave an interesting talk on the prin- 
cipal buildings located in Yale Univer- 
sity. At four o’clock, the entire assem- 
blage left for a visit to the Yale 
Campus. 

The speakers at the banquet were 
Charles E. Smith, vice-president of the 
New York, New Haven & Hartford Rail- 
road Co. who touched on the importance 
of time; H. B. Hastings, professor of 
Economics at Yale University, who is 
of the opinion that business will be good 
next fall and further, that the stock 
market is no longer an indication of 
business conditions and that the market 
today is speculative. 

C. C. Costello pleased his audience 
with many humorous stories and in- 
cidents. The Yale Blue Racketers fur- 
nished music and entertainment. 

The following officers were elected: 
President, Samuel A. Kirby, New 
Haven; Vice-President, Frank M. Todd, 
Bridgeport; Secretary-Treasurer, Stur- 
man F. Dyson, New Britain. The direc- 
tors: George H. Dyson, New Britain; 
Arthur W. Hall, Wallingford; Fred 
Weber, Meriden; C. C. Costello, New 
Haven; L. L. Gregory, Derby; George 
L. Lux, Hartford; Ralph J. Atwell, 
Middletown; George P. Spaar, Torring- 
ton; Oliver Markham, Deep River; 
Fred G. Crabb, New Haven; O. W. 
Snow, Ansonia; M. W. Bassett, Hart- 
ford. 








Court Orders Bill of Complaint Filed 
by Gruen National Watch Case 
Co. Dismissed 


CINCINNATI, May 23.—The United 
States Circuit Court of Appeals reversed 
the decision of U. S. District Judge Ben- 
son W. Hough in the patent litigation 
between the Gruen National Watch Case 
Co. and the Kay Jewelry Co. of Colum- 
bus, Ohio. In reversing the decree the 
upper court remanded the case to the 
Columbus Federal District Court with 
instructions to dismiss the bill of com- 
plaint originally filed by the Gruen com- 
pany of this city. 

The original complaint charged that 
the Kay company infringed the Carl W. 
Bieser patent which embraced improve- 
ments in wrist watch cases. This covers 
watch cases having lugs as a mounting 
for wrist straps. The patent was at- 
tacked by the defendant as invalid for 
want of invention and because antici- 
pated in the prior act. In its opinion, 
the Appelate Court holds that Bieser 
merely effected something of mechanical 
skill and the product was not that of 
invention. 
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DESIRABLE SPACE FOR RENT 


Very desirable location ready for 
immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING : 14 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


For particulars apply to: 


SIGLEY REALTY COMPANY 


55 West 47th Street New York, N. Y. 
Telephone Bryant 6506 
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Alleged Bandits Caught 





Three Men Held Without Bail After Attempt 
to Rob Baltimore Jewelry Store 
Is Blocked 


BALTIMORE, Mp., May 24.—Three al- 
leged bandits who, it is alleged, have 
operated for weeks against jewelers in 
three States, were trapped by policemen 
here this week when they were frus- 
trated in a $20,000 robbery at the 
jewelry shop of George F. Ruoff, well- 
known Baltimore jeweler, 327 N. Charles 
St. The capture is considered the most 
important made here for years. ‘The 
prisoners are held without bail. 

Mr. Ruoff and two customers were tied 
and gagged and virtually prostrate on 
the floor of the shop when two traffic 
policemen, summoned by citizens, broke 
into the locked room and made the men 
prisoners without the firing of a shot. 
According to Detective Captain Charles 
H. Burns, the men are members of a 
“mob” wanted in Philadelphia, New Jer- 
sey and possibly in New York. 

The men, each armed with pistols, 
identified themselves as Alfred Herring, 
Charles Cramer and George Meredith. 
Their ages range between 22 and 25 
years. Little information has been ob- 
tained from the prisoners. They say 
they came to Baltimore from Florida. 
Notes and other information uncovered 
by detectives indicate they came here 
from Philadelphia. 

Local representatives of jewelers’ pro- 
tective organizations have taken unusual 
interest in the capture. It is believed 
that they are wanted in many cities. 
Today the three men were identified as 
the robbers who held up a Philadelphia 
jewelry store six weeks ago. They are 
alleged to have robbed J. G. Smith, Phila- 
delphia jeweler. They are suspected of 
robberies in Camden, N. J., and Atlantic 
City, N. J. 

When the police arrived $20,000 worth 
of jewelry had been taken from the 
Ruoff safe and showcases and slipped 
into bags carried by the men, it is al- 
leged. 








Philadelphia Police Arrest Five Men 
and a Woman as Members of 
Gang of Jewelry Thieves 


PHILADELPHIA, May 24.—Working in 
conjunction with Baltimore police, detec- 
tives have under arrest here five men 
and a woman, as members of a gang of 
jewelry store thieves and now are hunt- 
ing for the “fence” in the case. The 
woman held here is the landlady of a 
béarding house on Wallace St., which 
the police say is headquarters of notori- 
ous crooks. She is booked as Mrs. Fran- 
ces Kelly, alias “Mrs. Frances Eastwood” 
and is known by the police as “The 
Mother of Yeggmen.” 

Several members of the gang have 
been identified by Miss Loretta Mount, 
stenographer for Joseph G. Smith, 
Jeweler in the Victory building here, as 
those who bound and gagged her and her 
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employer on May 14 and stole more than 
$1,000 worth of jewelry. Part of the 
loot found in the boarding house was 
identified by Mr. Smith. Miss Buelah 
Eckhark, of Merchantville, N. J., also 
identified one of the men arrested here, 
as a member of the gang who held up the 
A. Fuhrman jewelry store at 444 Broad- 
way, Camden, N. J., on April 14, bound 
and gagged the jeweler and Miss Eck- 
hark, and escaped with jewelry valued at 
$5,000 and $300 in cash. 

Those arrested here are “Al” Ripka, 
brother of a notorious gunman; Hillap, 
Joseph Beiler, Frank Lewis and Edward 
Kenney. All the arrests here, with the 
exception of that of Mrs. Kelly, were 
“made by telephone.” While detectives 
were arresting here, the telephone rang 
and Detective Cammetti answered the 
call, feigning to be a member of the 
gang. He invited the caller over to dis- 
cuss “something big.” Within a few mo- 
ments Hillap arrived and was arrested. 
Within a short time the others called on 
the telephone and the same procedure 
was followed, each of the prisoners walk- 
ing into the trap. 








Boston Jeweler Arrested on Charge 
of Concealing Assets, Pleads 
Not Guilty 


Boston, MAss., May 24. — Hyman 
Freedman, proprietor of the Lester 
Jewelry Co., 39 Hanover St., who was 
arrested Thursday by Federal officers on 
charges of concealment of assets, set at 
$15,000, in connection with the bank- 
ruptcy proceedings of Max Kaufman & 
Sons, pleaded not guilty when arraigned 
before United States Commissioner Jen- 
ney the next day. He was held in $5,000 
bail for a hearing on June 6. 

According to the Federal authorities, 
it is charged that Freedman helped him- 
self to about $15,000 worth of Kauf- 
man’s watches, rings, etc., and added 
this stock to his own. Kaufman’s store 
was supposed to have been robbed, it is 
alleged, about this time. Recently the 
Lester store was reported to have been 
broken into and the safe cleaned of $15,- 
000 worth of jewelry. 

George Kaufman, now serving sen- 
tence in Plymouth jail, sent word to 
United States Attorney J. J. Walsh that 
the robbery in the Lester store was a 
“fake” and that Freedman had double- 
crossed him by not taking care of his 
parents. Three men arrested in Woon- 
socket, R. I., on a charge of carrying a 
revolver without a permit have been 
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“placed” near the scene of the Lester 
robbery and face arrest in this case. 
After a wide search some months ago 
George Kaufman was arrested and tried 
on charges of concealing assets in money 
and jewelry. He pleaded guilty and was 
sentenced to jail. 








Appraisers Indicted 





Customs Officials Accused of Aiding in 
Smuggling of Watches 


Two indictments have been returned 
by the Federal Grand Jury for May, 


charging Samuel Stansfield and William... 


Gilroy, appraisers in the dish divisiot~ 
of the Appraiser’s Stores, 
House, New_York, with accepting bribes 
and conspiring to smuggle. They will 
be arraigned on this indictment next 
Monday. 

John De Valstedt, another member of 
the Appraiser’s Stores, has been dis- 
charged from service by the Government 
as a result of the investigation being 
carried on by the Federal Attorney’s 
office under the supervision of Assistant 
United States District Attorney Alvin 
McK. Sylvester. The indicted men are 
charged with cooperating with the Rab- 
kin, Rubman and Perelman combine, 
operating as the Federal Mail Order 
Corp., and the Superfine Watch Co. 
These three jewelers have pleaded guilty 
to charges of smuggling and will be 
sentenced June 9. According to a state- 
ment made to THE JEWELERS’ CIRCULAR 
by Mr. Sylvester, these men will definite- 
ly be sentenced on this date as no more 
postponements will be allowed.. 

Other alleged members of this smug- 
gling ring will be brought to trial next 
Monday. They are Meyer Person and 
Henry Weidhorn, of the firm of Person 
& Weidhorn, customs brokers, Charles 
Valvo and Vincent Valvo. 

Samuel Weisman and Louis Poller, 
alleged to -be implicated in another 
gigantic smuggling ring will face trial 
today, (Thursday). 








Manufacturing Jewelers to Hold Golf 
Tournament June 3 


PROVIDENCE, R. I., May 24.—The an- 
nual spring tournament of the Manu- 
facturing Jewelers Golf Association will 
be held at the grounds of the Rhode 
Island country club at Noyatt, R. L., 
on Tuesday, June 3. Play will begin 
at 12 o’clock and all members will be 
required to tee off before 2 o’clock. 

One of the features of the tournament 
will be the team match for the Frost cup 
wherein the best 10 scores of the mem- 
bers from the Attleboros, and the mem- 
bers from Providence, will determine 
which team wins the cup. 

Luncheon will be served at the club 
for those who desire, the annual dinner 
will be held after the tournament fol- 
lowed by the distribution of prizes and 
trophies. 








Boone & Koehler, jewelers, Estherville, 
Tll., have dissolved partnership. Lloyd 
Boone is continuing the business. 
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“Buy from the Cutters’ 





GEMS 


Emeralds Catseyes 
Rubies 


Sapphires 


Star Rubies 


Star Sapphires 


Chinese Jade 
Black Opals 


Aquamarines 


and other 


‘Precious Stones 


AMERICAN GEM & PEARL Co. 


“Dealers - (utters - Importers 
SIX WEST FORTY-EIGHTH STREET 
NEW YORK 


Paris 


London 
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Senator Smoot submit- 
ted the conference re- 
port on the Tariff Bill. 


Slowly but surely the op- 
position to the Tariff Bill is 
receding so that it now ap- 
pears that the Bill will pass 
within two weeks. 


The passage of the Bill 
will end business un- 
certainty and open the 
way for unusually heavy 
summer trade. 


ASEE\\Gcales 


10 West 47"Street 
New York. 








Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
OSAKA—AWAJI-MACHI NICHOME 
OSAKA—4 CHOME KORAIBASHI 
LONDON—I19 REGENT ST., W. 1. 
PARIS—7-9 BOULEVARD HAUSSMANN 
BOMBAY—BULLION EXCHANGE BLDG. 


PEARL CULTURE FARMS 


GOKASHO BAY AND AGO BAY MIYEKEN 
SMURA BAY, NAGASA AO BAY, ISHIKAWAKEN 
ISHIGAKIJIMA, RIUKIU, JAPAN PALAO ISLAND 


Illustrated Booklet on application 
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Jewelry Trade Survey 





Research Work and Questionnaire Fostered 
by A. N. R. J. A., Taken Up by 


Department of Commerce 


WASHINGTON, D. C., May 26.—With 
the actual starting of work last week by 
George P. Carl, the retail jewelers sur- 
vey which is to be conducted by the Do- 
mestic Commerce Division of the Depart- 
ment of Commerce with the cooperation 
of the trade, is now under way. 


Mr. Carl has recently been with the 
Human Research Corporation of Phila- 
delphia prior to which he was with the 
Harvard Research Staff. He is being 
employed directly on the work by the 
American National Retail Jewelers As- 
sociation, working in and with the Do- 
mestic Commerce Division. 

The questionnaire, which will be sent 
out to the retail jewelers of the country, 
has not yet been finally approved by the 
association, but it is expected that it 
will be in the near future. It is be- 
lieved that it will probably be ready for 
distribution about July 1. The present 
thought is that the survey will take in 
the neighborhood of eight months to com- 
plete. 

Mr. Carl is now laying the ground- 
work for this survey and getting in 
touch with similar surveys which have 
been made by the department. 

While nothing definite has yet been 
worked out it is understood that the 
manufacturing jewelers of the country 
are now getting interested in a similar 
survey. In that connection there has 
been some correspondence between the 
department and the New England Man- 
ufacturing Jewelers’ and Silversmiths’ 
Association. 








Watchmakers Must Return to 
Switzerland 


According to a report recently given 
out by the immigration authorities, the 
Government has withdrawn the permis- 
sion it granted the Bulova Watch Co., 
New York, last fall to import 24 Swiss 
watchmakers into this country. 

These men, it was stated, were brought 
from Switzerland for the purpose of 
doing work that, the Bulova Co. claimed, 
could not be performed by American 
labor, and the company had an agree- 
ment with the government permitting it 
to make the importation. Just how this 
agreement was violated, if at all, and 
the specific reason for the order of de- 
portation has not been stated by the 
authorities. 

Assistant Commissioner of Immigra- 
tion Uhl told THE JEWELERS’ CIRCULAR 
that the permission had been withdrawn 
on account of “unsatisfactory labor con- 
ditions and various other reasons,” 
which he was not prepared to state. 

Four of the Swiss workers have 
already returned to Switzerland of their 
own accord, leaving the remaining 20 on 
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a status as though permission for their 
importation had never been granted. 
The watchmakers appealed to the In- 
ternational Jewelry Workers Union, and 
William Karlin, attorney, 291 Broadway, 
was retained to represent the workers. 
The expulsion of the remaining watch- 
makers has been delayed until June 10. 








Golden Roosters Hatch 


May Frolic of Chicago’s Funmaking Or- 
ganization “Incubates” Five 
New Members 


CHICAGO, May 23.—There are five new 
members of Roost No. 1 of the Golden 
Roosters of Chicago today and it will be 
many days before they forget the oc- 
easion of their incubation which took 
place last night at the Barnyard in the 
La Salle Hotel. They are: A. F. Eisen- 
beiss, E. A. Stewart, Oscar Lessing, 
Charles M. Burley and Robert Howard. 


Before 6 o’clock members began to 
gather in the outer yard of the barnyard 
and by 6.30 when announcement was 
made that the feed troughs and drinking 
fountains were ready there were about 
80 present to partake of these and enjoy 
the entertainment for which this organi- 
zation has become so well known. To 
the strains of a lively march they en- 
tered and the 1930 May frolic was on. 

The newly elected Chanticleer, R. A. 
Rettig, acquitted himself in a most 
creditable manner and received the con- 
gratulations of all present. In the ab- 
sence of “Scratcher” Fred Haller, George 
Engelhardt, a past “Scratcher,” per- 
formed the duties of this office. After 
roll call and during the serving of the 
feed, community singing and solos by the 
candidates, who, attired in their gro- 
tesque costumes, sat around a table in 
the center of the barnyard. 


A short recess was taken during which 
tables were removed from the room and 
then the Chanticleer instructed members 
of the “Wrecking Crew” to prepare the 
candidates for the first stage of the in- 
cubation. Even if permitted to do so, 
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what happened during the next half 
hour would beggar description. 


When the five “eggs” had given con- 
vincing evidence of their worthiness to 
become members of the organization the 
Chanticleer declared them to be regular 
members and they then received the con- 
gratulations of all the brothers. 


Then followed one of the best balanced 
and most entertaining programs of 
songs, dances and acrobatic features that 
has been seen in the barnyard. 


In announcing adjournment, Chanti- 
cleer Rettig called attention to the an- 
nual day outing which will take place 
on Thursday, June 19, and also stated 
that the room would be arranged for 
bridge and about 20 remained to enjoy 
ecards for a few hours. 


The evidence produced last night by 
the officers and entertainment committee 
gives promise that the year of 1930 will 
be one of the most enjoyable in the 10 
years’ history of the Golden Rooster or- 
ganization. 








Officers Re-elected at Annual Meeting 
of Sansona Street Business 
Men’s Association 


PHILADELPHIA, May 28.—Members of 
the Sansom Street Business Men’s As- 
sociation, made it unanimous in reelect- 
ing Joseph B. Bechtel of Joseph B. Bech- 
tel Co., Inc., president at the annual 
meeting held at the Benjamin Franklin 
Hotel. It was the 17th annual gather- 
ing of the jewelry, optical and kindred 
lines in the Sansom St. wholesale jewel- 
ry district and was largely attended. 
Max E. Gordon, of Aisenstein & Gordon, 
was elected vice-president and I. J. Mar- 
golis, was reelected secretary. 


The annual banquet followed the 
meeting. Speakers were Philip H. Gad- 
sen, president of the Philadelphia Cham- 
ber of. Commerce, who spoke on the Hog 
Island airport project; Anthony H. 
Gueting, president of the Market Street 
Business Men’s Association; George 
Campbell, president of the United Busi- 
ness Men’s Association; David B. 
Solomon, president, Pennsylvania Pawn- 
brokers Association; Edward A. Kelly, 
and Leland Wiggins, president of the 
Philadelphia Hotel Men’s Association. 








The Platinum Market 


In the past week the platinum market 
has seen quite a material increase in the 
price of iridium. In the latter part of 
March, this year, this metal was valued 
at $170 per ounce, and at present it is 
selling for $210. Platinum and other 
allied metals show a slight falling off 
in value. The official prices quoted this 
week are as follows: 


Per Ounce 
EE fed cncthecredancat sagt eee $46 
Platinum containing 5 per cent iridium.. 54 
Platinum containing 10 per cent iridium. 62 
Iridium 
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ANNOUNCING THE APPOINTMENT 


STEIN & ELLBOGEN COMPANY 
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THE LATEST CREATIONS IN YOUR WINDOW EVERY MONTH 
ONLY ONE RETAIL JEWELER TO A COMMUNITY. ...WRITE TODAY 
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Roanoke, Va., Store Window 
Looted by Thieves 


RoANOKE, VA., May 23.—Thieves 
purled a railway spike through the plate- 
glass window of the Roanoke Jewelry 
Co. at 32 W. Salem Ave., some time last 
Monday night, and stole watches, com- 
pacts, vanities, chokers, pennants and 
other jewelry of an aggregate value of 
approximately $700. 

It is thought the theft occurred short- 
ly after midnight, since it was discovered 
at 1.10 a. m., by Patrolman W. L. Penn 
in making his rounds on that beat. 


It was indicated from the long list 
of articles given police by the jewelry 
store operators that virtually every 
piece of jewelry in the window was 
taken. 

Police have found no clues on which 
to work as yet, but are making a care- 
ful investigation. 








Policeman Shoots and Kills Man 
Who Attempted to Rob Marion, 
Ohio, Jewelry Store 


MaRIon, OHIO, May 22.—A would-be 
robber is dead, the victim of an attempt 
to escape, when apprehended by a patrol- 
man while in the act of robbing the May 
jewelry store here. 

William B. Harris, 29, of Fostoria, on 
parole from the Ohio penitentiary where 
he was serving a sentence for robbery 
in Fostoria, broke the jewelry store 
window, and removed 29 rings and two 
watches and ran. When Harris refused 
to stop the policeman shot him. 

Harris is believed responsible for other 
jewelry store thefts in recent weeks 
through this section of the State. 








Suspects Arrested in Connection with 
Recent Boston Robbery 


WoonsocKeET, R. I., May 24.—Freed 
in Twelfth District Court here on counts 
of carrying a revolver in a_ vehicle 
without a permit, two of the three men 
recently arrested were immediately re- 
arrested for the Boston police on robbery 
charges. The third member of the trio, 
Leo Gold, 26, was held under bail of 
$6,500 on the dangerous weapon charge 
and was bound over to await the action 
of the grand jury. Carmen DeMarco, 
82, of Boston, and Daniel Talliano, 35, 
of Dorchester, were taken into custody 
by Boston police after the cases here 
against them had been discontinued upon 
payment of costs. 


The charges against the men by the 
Boston police are made in connection 
with the safe cracking job at the Lester 
Jewelry Co., 39 Hanover St., Boston, 
May 11, when approximately $15,000 
Worth of jewelry was reported as being 
stolen. Investigation by Boston police 
and Federal men led to the belief that 
the actual theft of the total amount was 
a hoax. Hyman Freedman, proprietor of 
the shop, has been arrested by Federal 
officers on a charge of concealing the 
Jewelry, which was part of the bank- 
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ruptcy estate of Max Kaufman & Sons. 
George Kaufman, a brother-in-law of 
Freedman, was sentenced to the Ply- 
mouth jail for four months recently on a 
charge of concealing assets belonging to 
the estate. 

Boston police believe that the three 
men taken at Woonsocket were the men 
who blew the safe and took some jewelry 
under an agreement with Freedman to 
make it appear that the entire amount of 
jewelry was the loot of the robbers. 








Gold Badge Worn by War Mothers 
on Pilgrimages to Graves of 
Their Sons in France 


O a Philadelphia jewelry firm came 
the distinction of designing and 
making the gold badges worn by the 
6,000 or more War Mothers on their pil- 


MRS JORN JONES | 
.. PENNSYIVARNIA 





WAR MOTHERS GOLD BADGE 


grimages to the graves of their soldier 
sons in France. The order was given 
by the War Department to Bailey, Banks 
& Biddle of this city, whose insignia de- 
partment designs and executes most of 
the medals, badges, swords of honor and 
other commissions for both the War and 
Navy departments. 

The badge is of dull gold finish and 
is surmounted by eagle and two crossed 
flags. A circle with a gold star in the 
center is encircled with laurel wreaths. 
It bears the legend: “Pilgrimage of 
mothers and widows.” The badge hangs 
from a red, white and blue silk ribbon 
depending from a name plate of gold, 
bearing the name and state of the 
wearer. 








The J. W. McAuvic Co., Inc., jeweler, 
Scranton, Pa., is now established in new 
quarters at 426 Spruce St., that city. 
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Rubin and Paskow Sentenced 


Henry Rubin and Samuel J. Paskow, 
who pleaded guilty, May 7, to charges 
of concealment of assets and conspiracy 
to conceal assets from the receiver and 
trustee, were sentenced May 20 by 
Judge Caffey of the Federal District 
Court. Rubin was sentenced to two 
months in the Federal House of Deten- 
tion, while Paskow received a penalty 
of four months, to be served in the 
same institution. 

They were petitioned into bankruptcy, 
Decemebr, 1927, and schedules submitted 
then showed discrepancies when com- 
pared to a previous statement issued by 
them to the Board of Trade in July, 
1927. 

An investigation was made by Messrs, 
Greenbaum, Wolff & Ernst, general 
counsel for the Board, and both of the 
defendants were extensively examined 
by Mr. Rosen of Sternberg and Rosen, 
attorneys for the receiver, resulting in 
the indictments, after which the accused 
men pleaded guilty. 








Fighting Salesman to Get $1000 
Award for Saving Pearls 


The Saint Paul Fire & Marine Insur- 
ance Co. has announced its intention of 
sending a check for $1,000 to George 
Pilzer, the jewelry salesman who so 
valiantly defended $100,000 worth of 
pearls that were in his possession 
against two thugs who attacked him 
in a Cleveland restaurant, two weeks 
ago. 

The insurance company said in a state- 
ment to the trade that “Naturally we 
do not expect salesmen to defend their 
stock with their lives, but when an occa- 
sion of this kind presents itself, we are 
always happy to express in a material 
way our appreciation of extraordinary 
acts.” 

Mr. Pilzer is a representative of Good- 
friend Bros., of New York, and was en- 
route to the home office when the at- 
tempted robbery occurred. 








Kansas City Giftwares Show August 
18-23 


Kansas City, Mo., May 26.—The 
Kansas City Art and Giftwares Associa- 
tion will hold its seventh annual Gift 
Show in the Hotel Baltimore Aug. 18-23. 

Since 1924, when the first show was 
held, the attendance has been increasing 
and the displays have been enlarged. 

Last year several floors of the Balti- 
more Hotel were given over to exhibitors 
and buyers who numbered about 1500. 
This year’s show will occupy more space 
and provision will be made for a much 
larger attendance than heretofore. 

Officers of the Kansas City Art and 
Giftwares Association are: W. C. Whit- 
field, president; J. Gunther, treasurer; 
Ada M. Kassimer, secretary; Fred 
Sands, show manager. 








David Buntin, jeweler, Keewanee, II1., 
plans to take new quarters at 218 N. 
Main St., in that city. 
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Are /¥ omen Interested tn the Decorative 
Ensemble of Their Dining Room ? 


Do They Want Their Table Silver to Harmonize? hcl so, What 
are the Most Popular Decorative Styles ? 

















During the past twelve months we have been making a survey 
among well-to-do women in the different sections of the country in 
regard to the purchase of Sterling Silver Tableware. One of the ques- 
tions asked was: 


“Would you welcome the opportunity of selecting 
Table Silver in authoritative design which would 
be in keeping with the chosen decorative scheme 
of your dining room, harmonizing with the other 
appointments ?”’ 


88% replied “Yes.” 
When asked, “What particular style of decoration have you chosen 
for your dining room?P” 


57% specified “Early American” 
19%, specified “Early English” 
8m, specified “Spanish” 


These were the three main divisions of choice. The remaining 
16% was widely divided into French Provincial, Italian Renaissance, 
leases, Modernistic, etc. 


Creasure Solid Silver 


STERLING 92571000 FINE 
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In the June issue of House & Garden, leading magazine on 
interior decoration, there is an editorial headed “Furniture Tastes,” 
which says: 


“The American people appear to be 
persistently American—at least in 
the choice of furniture. A country- 
wide survey of furniture purchases 
shows Early American and Geor- 
gian (late Colonial) types—the two 
closest allied to our history and race 
roots—to dominate the field except 
in the Spanish belts of Florida, the 
Southwest and Southern California 
where the sectional history and 
architectural atmosphere are genu- 
inely Spanish. In these sections 


7 99 


Spanish will run as high as 24%. 
For the country as a whole House & Garden shows that the Colonial styles 


are chosen by nearly 50% of the people, giving the preference for Early Ameri- 
can as 25% and Georgian 24.3%. 


We think these facts will interest you because they prove the public’s wide 
interest in good design and its keen interest in silver as a part of the decorative 
ensemble of their dining room. Also they show the popularity of Colonial and 
Early English designs. 


Note how perfectly “Treasure” patterns fit this modern trend in buying. 
This did not just happen. It has been the planned program of “Treasure” silver- 
smiths over a period of years to study the tastes of discriminating hostesses, and 
provide designs which would meet with their taste and ideas of better decoration. 


Today the modern Jeweler is quick to appreciate the desirability of featur- 
ing “Treasure patterns.” They offer a higher type of service to his customers as 
well as being lasting builders of profitable business. 


ROGERS - LUNT & BOWLEN CO. SILVERS AMTHS 


CREATORS OF DISTINCTIVE TABLEWARE — Members of the Sterling Silversmiths Guild of America. GREENFIELD, MASS. 


‘Creasure Solid Silver 


STERLING 92571000 FINE 
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JUDGMENT for the PLAINTIFF: 
ART METAL WORKS, Inc., Plaintiff 


Newark, New Jersey 


YS. 


THE CUNNINGHAM PRODUCTS CORP. of N. Y., and 
IRVING FLORMAN, doing business as 
IRVING FLORMAN CO., Defendants 





Surr having been brought against The Cunningham Products Corporation of New York and 
Irving Florman, doing business as Irving Florman Co., charging unfair competition and imitation, — 
after an extended trial in this connection, a final judgment and perpetual injunction was entered on 
May 5, 1930 in the Supreme Court, New York County. 
This judgment, in addition to awarding damages and costs to the plaintiff, perpetually restrains the 
defendants, their agents, employees, salesmen, successors, assigns, and any person acting for or on their 
behalf, from either directly or indirectly: 
Manufacturing, advertising and or selling the “Westminster” and “New Yorker’’ lighters and or 
any other lighters so closely resembling in mechanical operation, appearance, style, form, decoration 
and or dress any of the lighters manufactured and or sold by the plaintiff, as to be calculated to 
deceive the purchasers and/or to appropriate the value of the reputation and good will of the 
plaintiff, or which are not so distinguishable from the plaintiff's lighters as to avoid liability of 
confusion therewith; 
Manufacturing and or selling the “‘Perfumay” and or ‘‘Perfumette’”’ perfume atomizer and or any 
other atomizers so closely resembling in mechanical operation, appearance, style, form, decorations 
and/or dress, any atomizer manufactured by the plaintiff as to be calculated to deceive the purchasers 
and or appropriate the value of the reputation and good will of the plaintiff, or any atomizers 
which are not so distinguishable from the plaintiff's atomizers as to avoid liability of confusion 
therewith; 
As well as from numerous other specific acts of unfair competition, as more fully set forth in said 
judgment. 
We are pleased to be able to inform the trade of the successful outcome of this suit, charging unfair com- 
petition and imitation. 
RONSON DE-LIGHTS and PERFU-MISTS were conceived, created, and developed by ourselves. We in- 
tend to protect our rights to the full extent of the law and depend upon your continued cooperation. 
ART METAL WORKS, INC. 
Factories and Main Offices 
Newark, New Jersey 


RONSON RONSON 


Delight Feit Mist 
World’s Greatest Lighter The Perfect Purse-Size 


"A Flip—and it’s lit! Release—and it’s out!” Perfume Spray 
‘ “Press — Presto — PERFUME!” 








age gros Trade Marks Regis- 
d ib ne yore tered. Patented in 
ee prc U.S. A. and Foreign 
pf pie countries. Other 
cae — ee U.S.A. and Foreign 
ending. 
Marks Registered. 
Infringements will 
be vigorously pros- 
ecuted. 


patents pending. 
Infringements will 
be vigorously pros- 
ecuted. 








ART METAL WoRKS, Aronson Square, NEWARK, N. J. 
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HOW'S BUSINESS Pp 


GOING TO BE NEXT MONTH 


CHARTED BY UNITED BUSINESS PUBLISHERS, Inc. 


HIRTY-FOUR ECONOMIC EX- 
PERTS——-EDITORS OF BUSINESS 


PAPERS PUBLISHED 
United Business Publishers, Inc. 
PRESENT A 
OPINION ABOUT THE 
BUSINESS DURING THE MONTH OF 
GOVERNMENT AND OTHER 
RECORDS PROVIDE YOU WITH HISs- 
TORY OF RECENT MONTHS. 


— HERE 


JUNE. 


BOARD OF EXPERTS DEALS ONLY : 
WITH THE FUTURE. ITS OPINIONS merchandise. 
ARE BASED ON CLOSE CONTACT 

WITH THE MORE THAN 400,000 conservative 
SUBSCRIBERS REACHED BY THEIR 


PUBLICATIONS IN FAR-FLUNG 
FIELDS OF RETAILING AND INDUS- 


TRY. 


COMBINED 
COURSE OF 


BY THE 


THIS 


Indications are that the public is still buy- 


building projects. 


inventories, 


ing only the things that it needs. 


Money is cheap, but equally cautious. 
is reported that some banks and _ loan 
agencies, however, have reversed their poli- 
cies and are now seeking outlets in home- 
In the merchandising 
field funds are available, but buying is 
waiting upon consumer acceptance of new 
Manufactured goods con- 
tinue to show, with but few exceptions, 
in contrast to 
over-production and price distress in many 
lines of raw material. 


Group 
action which did much to maintain con- 
fidence, now passes the burden of improve- 


It ment to individual action. 
still a cloud of uncertainty in many minds, 
and expansion in affected lines marks time 
until the tariff weather is more settled. 


zation” 


THE COURSE OF BUSINESS FORECAST FOR NEXT MONTH 


The tariff is 


Comparison with other years than 1929 
would show contemporary progress in a 
better light, and the criticism of “stabili- 
schemes would seem to indicate 
that economists and bankers are inclined 
to allow the law of supply and demand to 
work unhampered. 


With a better showing of individual con- 
fidence all along the line it is hoped that 
June may be a month of substantial, if 
moderate, progress. 





BUSINESS 


SALES 


RETAIL STOCKS 


COLLECTIONS 


COMMENTS 





AUTOMOTIVE 





June 15% less than May. 

(Normal seasonal decline) ; 

15%-20% less than June, 
29. 




















Small seasonal decrease 
in new car stocks from 
May, substantially lower 
than June, ’29. Used car 
stocks unfavorable, but 
showing improvement. 


June collections about 


the same as May, 
slightly lower’ than 
June, ’29. 


Sale of materials and ser- 

vices for operation and 

maintenance exceed 

amount of new vehicle 
sales. 











Slight improvement in 


Reasonable interest by 
































SHOES 





improving. Total business 
below June, ’29. 


as needed. 


DEPARTMENT Slightly less in June than Slightly less in June than J ** ergy Rae consuming public in new 
STORES in May; about 6% less in May; about 2% less Oe ee, merchandise will open up 
than June, ’29. than June, ’29. about 5% behind June, buying for stock replace- 
29. ment. 
June will show slight, but Will show little difference Will improve in June ba ye ee Hy on gee 
HARDWARE definite improvement over in June over May. Stocks over May, but notice- bes egin to ee ed 
May. 5%-10% lighter than lighter this June than in ably lighter than June, cheaper money. rade 
June, ’29 June, ’29 729, generally optimistic for 
‘ sis last half of year. 
Life insurance _ slightly 
better in June, Fire and Steady on all three Life insurance still bene- 
INSURANCE Casualty lower. All three lines in June. Life fits by uncertainty of 
slightly better than June same as June, ’29. Fire stock speculation. 
109, and Casualty slower. 
Steel production about 5% Steel industry is moving 
IRON AND lower in June than in toward dull summer sea- 
STEEL May, about 15% under son, but may come Close 
June, ’29. to duplicating 1928 per- 
formance. 
i j Iry, Slight increase in silver- Graduations and weddings 
ph Ad be lle gs ware; jewelry and watches make June second best 
JEWELRY than May; diamonds | same; diamonds smaller. ' gift month. Proposed 10% 
about same. Alllinesless | All lines lighter than Some, apotted. decrease on diamond tar- 
than June, ’29. June, ’29, particularly iff slowing up diamond 
. gems. buying. 
PETROLEUM Estimated increase’ of June will show estimated Anticipated profits for 
(Motor Fuel) 1.6% in June over May; decrease of 5.7% over Fair June better than May, 
otor Fue increase of 8.9% over May; increase of 13.6% : and possibly better than 
June, ’29. over June, '29. June, '29 
N buildi low; - , ; . Replacement business on 
PLUMBING placement a “"jebbine Retail stocks unimpor- United drive through- time-payment basis 
AND HEATING tant, most goods bought out the industry is backed by leading manu- 


showing improvement. 








Slight increase in June 


over May. Sales this June 
about equal to June, ’29. 





Less than in May, except 
on summer “‘cool special- 
ties’; standard goods less, 
fancy goods more than 
June, '29. 











More cash sales on 
novelties; credit re- 
strictions lifted, more 
long datings given, 
fewer discounts taken. 


facturers offers encourag- 
ing outlook. 











Shoe production off two 

million pairs monthly. 

Low inventory point at 
retail just ahead. 
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Death of Albert G. Saart 


Attleboro Jewelry Manufacturer Succumbs 
After Nearly Two Years of 
Failing Health 


ATTLEBORO, Mass, May 24.—The fu- 
neral of Albert G. Saart, for a number 
of years identified with the manufactur- 
ing jewelry industry, was held from his 
late residence, Park St., Friday, May 
23. After services at St. John’s Roman 
Catholic Church by Rev. Thomas Mc- 
Lean, burial was at St. Mary’s Ceme- 
tery, at North Attleboro. 

His death occurred May 21 following 
nearly two years of failing health al- 
though he had continued active in his 
business until recently. Mr. Saart was 
a native of Germany and came to this 
country with his parents as a child, the 
family settling in North Attleboro where 
he received his education in the public 
schools. 

He went into business with his brother, 
_ the late William H. Saart, who tounded 
the Saart Mfg. Co. in 1905, and in 1916 
the business was incorporated as the 
Saart Co.. 

The business was sold to other inter- 
ests shortly after the death three years 
ago of William H. Saart the founder. 
Since that time the deceased has con- 
ducted his own firm, the A. G. Saart 
Enameling Co., on Union St., this city. 
He is survived by his widow, one son, a 
brother and a sister. 


Calvin Ellis Fisher 


MINNEAPOLIS, MINN., May 22.—Cal- 
vin Ellis Fisher, buyer for the jewelry 
department of the L. S. Donaldson Co., 
for 35 years, died recently in a hospital 
here, following an operation for ap- 
pendicitis. 

Mr. Fisher was born in East Ray- 
mond, Me., in 1859, and came to Minne- 
apolis in 1889, when he was associated 
with the Donaldson Co., later becoming 
vice-president. Four years ago he took 
over the Marquette Pharmacy on Mar- 
quette Ave., which business he conducted 
until the time of his death. 

Mr. Fisher was very active as a vocal- 
ist in church activities and was a mem- 
ber of the Church of the Redeemer, In- 
terlachen Club and the Evergreen Club. 

He is survived by his widow, a son, 
Harold Cooke Fisher, a daughter, two 
brothers and seven grandchildren. 


Chester E. Gridley 


CHICAGO, May 26.—Chester E. Grid- 
ley, who has been associated with Benj. 
Allen & Co., for the past 49 years, passed 
away at his home, 4507 Woodlawn Ave., 
last evening, from a heart attack. Mr. 
Gridley always was in the best of health 
and never lost any time from his duties. 
He was stricken at 6 o’clock in the morn- 
ing and passed away at 8 o’clock in the 
evening. He is survived by one sister. 

Mr. Gridley was 76 years of age. He 
learned the jewelry business from his 
father who had a retail store at Logans- 
port, Ind. When he was 27 years of 
age he entered the employ of Benj. 
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Allen & Co. After working in the firm 
for a while he represented them as 
traveling salesman. Later he was taken 
off the road and made buyer of rings, 
a position he held up to the time of his 
death. 

Funeral services will be held on 
Tuesday at 2 o’clock from the chapel 
at 4227 Cottage Grove Ave., and inter- 
ment will be private. 


George Durner, Sr. 


MILWAUKEE, WIs., May 24.—George 
Durner, Sr., 70, pioneer Milwaukee 
jeweler, died Wednesday, May 21, at his 
home in Milwaukee after a short illness. 

Mr. Durner was born at Brodhead, 
Wis., and came to Milwaukee when 13 
years old to become apprenticed to 
Thomas Bruce, then a jeweler on Reed 
St. in Milwaukee. He also served as an 
apprentice in the jewelry store of Rich- 
ard Seidel and subsequently opened a 
store of his own at 745 Third St. In 
1917 Mr. Durner incorporated his jewel- 
ry business, with himself, a son, George, 
Jr., and Emil Kakuschke as the incorpo- 
rators. 

He is survived by three sons, George, 
Jr., Frank and Dr. U. J. Durner, and 
two daughters, Mrs. Oscar P. Dunker 
and Mrs. Frank Skobis, Jr. Funeral 
services were held Saturday, May 24, 
with burial in Holy Cross Cemetery. 








Kansas Jeweler Challenges Scientist 
Statement Regarding Diamond 
Production 


KansAs City, May 26.—At a meeting 
of the Kansas Academy of Science, held 
recently at the State college in Hays, 
Kan., Dr. J. Willard Hershey of the Mc- 
Pherson College, repeated a statement 
he made at a meeting of the National 
Science group in Des Moines several 
months ago. This statement concerned 
the over production of diamonds which 
would result if the present reserve were 
put on the market, and the production of 
synthetic diamonds. 

Herman Tholen, a jeweler in Hays, 
Kan., challenged Dr. Hershey’s state- 
ments. Mr. Tholen’s reply was printed 
in the same newspaper which carried 
an account of Dr. Willard’s statement, 
and which Tholen characterized as 
“scientific buncombe,” adding: “Dr. Her- 
shey’s statement is one of those gross 
exaggerations that only a scientist ac- 
customed to dealing in millions and bil- 
lions is capable of making. ‘The facts 
are, that all of the diamonds ever taken 
from the earth, from all the mines in 
India, Brazil and South Africa all to- 
gether amount to about six average 
wagon loads. I grant that there is a 
surplus on hand at present, which if 
thrown upon the market would cause a 
slight reduction in the price of diamonds, 
but to say that they would be as cheap 
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as broken glass is so ridiculous that even 
the well known gullible public can not 
be expected to accept it without a grain 
of salt. Six loads of broken glass might 
easily be picked up in the dumping 
grounds of any town the size of Hays 
anywhere on earth, but six loads of dia- 
monds could not be accumulated by all 
the power that be even in all of wealthy 
U.S.A. 

Regarding the making of diamonds, 
I have heard substantially this same 
story for at least 25 years myself and 
have personally described the process a 
thousand times in private conversations 
and many times in public lectures on the 
diamond. To leave this impression that 
the announcement last fall at the na- 
tional meeting in Des Moines was the 
first announcement of such a progress is 
a gross error to say the least. The fact 
is that billions of diamonds are made 
daily and all of us have seen millions of 
them if we have ever seen a broken piece 
= high carbon hardened steel, such as a 

e. 

“Just break a common file and hold it 
in bright sunlight and you will see the 
sparkle of thousands of tiny diamonds, 

“Diamonds large enough for com- 
mercial purposes have never been made 
synthetically and probably never will be.” 








J. R. Wood & Sons Preparing for New 
Merchandising Plan to Be 
Announced Aug. 1 


CHICAGO, May 26.—In preparation for 
the new plan of merchandising which 
J. R. Wood & Sons, Inc. expect to an- 
nounce about Aug. 1, William Schwab, 
general manager, spent the past week 
in Chicago and told a representative of 
THE JEWELERS’ CIRCULAR today that 
arrangements have been completed for 
the removal of the order-filling depart- 
ment of the Chicago office to the factory, 
where all future stock orders will be 
filled for shipment to all parts of the 
United States. 

Mr. Schwab stated th&t this is neces- 
sary prior to the installation of the new 
plan and their facilities for service will 
be materially increased. 

Claus Swanson, credit manager of the 
Chicago office, has already left for New 
York, where he will personally super- 
vise the accounts of the West. Mr. Felt- 
us, will, within the next month or so, 
leave for New York, to assume the duties 
of manager of the eastern office, and 
base of supplies. 

The Chicago office will remain at its 
present address. It will carry a stock, 
so that all emergency orders and tele- 
graphic orders can be filled immediately. 
In this way, jewelers in the mid-West 
and western territory will receive the 
same efficient service we have given in 
the past. William C. Berry will be in 
charge of the Chicago office. 

Mr. Schwab expressed the opinion that 
the announcement of their new plan of 
merchandising to be announced in 
August will be one of the most important 
ever made in the industry, in regard to 
the merchandising of rings of all kinds. 
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Watch Business of J. Macher, New 
York, in Hands of Trustee 


There was considerable surprise in 
the trade at the announcement this week 
that the well known wholesale watch 
business of J. Macher, conducted at 15 
Maiden Lane, was in difficulties. Robert 
J. Macher, the owner, who does business 
as J. Macher and also the corporation 
of J. Macher, Inc., which he controls 
poth executed a deed of trust or, in 
other words, made a common law assign- 
ment. At the same time, the affairs of 
Mr. Macher and the corporation were 
placed in the hands of the Adjustment 
Committee of the National Jewelers 
Board of Trade. 

The trustee named in the deed is Wil- 
liam J. Fowlie, New York manager of the 
Elgin National Watch Co., one of Mr. 
Macher’s largest merchandise creditors. 
Another large creditor is the Waltham 
Watch Co. 

It is understood that Mr. Macher’s 
current assets will reach a nominal value 
of about $375,000, while he is said to 
have merchandise liabilities of about 
$175,000. In addition to merchandise 
liabilities, however, there are personal 
and contingent liabilities in connection 
with real estate transactions that may 
reach over $300,000, the exact amount of 
which is yet to be determined. 

It is reported that the difficulties were 
brought about by a number of real estate 
transactions in which he was involved. 








Safe Crackers Get $50,000 Loot by 
Cutting Hole in Ceiling 


CLEVELAND, OHIO, May 28.—One of 
the most unusual jewelry store robberies 
ever committed in Cleveland occurred 
some time between Saturday night and 
Monday morning, when the store of the 
Charles Sands Co., jeweler, 20 E. 
Superior Ave., in the heart of the down 
town section was entered through the 
ceiling by cutting a hole from an office 
above the store. The robbery was dis- 
covered Monday morning. 

According to P. H. Davis, manager of 
the Superior building in which the 
jewelry store is located on the ground 
floor, a man rented the office above the 
store last Wednesday, stating that he in- 
tended to open a woman’s dress shop. 
He paid a $25 deposit on the rent with 
the check. A carpenter was engaged 
to erect a booth in the center of the office. 

It was from this booth that the thieves 
worked. They cut a hole through the 
floor between two eight inch beams. A 
rope ladder and also a wooden ladder 
were found on the balcony of the store 
leading from the hole. Burglar tools 
were found in the office. 

Their unique method of entrance did 
not disturb the burglar alarm wiring. 
The safe was forced open, and mounted 
and loose diamonds and other valuable 
jewelry taken from it. One showcase 
was stripped of its contents. Over $2,000 
in cash was also taken. The total loot 
was estimated at approximately $50,000 
by Charles Sands, head of the company. 
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The Charles Sands Co. is a credit 
jewelry house and also handles wearing 
apparel. It has been located at its pre- 
sent address for a number of years. 








Speakers Program for New Jersey 
Jewelers’ Convention Announced 


NewaRK, May 27.—The New Jersey 
Retail Jewelers Association met last 
week and completed plans for the annual 
State convention to be held in Atlantic 
City, June 22-23-24. 

The speakers committee with William 
Baird as chairman announced the fol- 
lowing program of speakers: Earnest 
A. Burrill, subject “This Thing Called 
Merchandising,” Mrs. Polly Petit, dis- 
play manager, Black, Starr & Frost- 
Gorham, Inc., subject “Jewelry and 
Silverware Display”; E. H. Sonder, Jr., 
subject “Stock Inventory and Check.” 
Harry H. Taub, Bulova Watch Co., 
Robert Barton sales manager of the 
Elgin National Watch Co., and Robert 
Carey, New Jersey jurist, will conclude 
the array of speaking talent. 








A. B. Duncan, President Elect, New 
Hampshire Retail Jewelers’ 
Association 


NASHUA, May 23.—At the final session 
of the 15th annual convention of the 
New Hampshire Retail Jewelers Associ- 
ation held here last week A. B. Duncan 
of Concord was elected president. Other 
officers elected for the the ensuing year 
were W. L. Fickett, Concord; secretary- 
treasurer, Mrs. Addie Fiske Goodell, 
Epping; executive committee, A. U. 
Burque, Nashua; the retiring president, 
M. A. Noury, Manchester; G. A. Mor- 
rill, Concord. ; 

It was announced that the executive 
committee would meet next month at a 
place to be selected and set the date and 
place for the next annual convention. 








Death of Moses Freed 


Moses Freed, manufacturing jeweler 
of New York for many years, succumbed 
to cancer of the throat yesterday 
(Wednesday) morning at 1 o’clock at 
the East New York Hospital, Brooklyn. 
Mr. Freedman was 66 years old at the 
time of his death. 

He came to New York from Rochester 
about 46 years ago and started in the 
jewelry business as a ring maker, at 57 
Suffolk St., doing business as M. Freed. 
Later he turned to the manufacture of 
gold chains, and his firm became succes- 
sively, M. Freed & Co., Freed & Peikes, 
M. Freed & Son, and finally the F. & S. 
Automatic Gold Chain Co., which was 
located at 116-118 Forsyth St. 

Mr. Freed had not been active in the 
trade for the past few years and suffered 
from the illness for two and a half years 
before his death. 

The deceased jeweler was a member of 
the Knights of Pythias, and of several 
Jewish fraternal organizations. The 
funeral will be held today (Thursday) 
from the late home at 308 Williams Ave., 
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Brooklyn, with burial at Mount Carmel 
Cemetery. 

He is survived by his widow, seven 
sons, and three daughters. 








Letter to the Editor 
The Retailing-Wholesaler 


Chicago, May 8, 1930 
Editor THE JEWELERS’ CIRCULAR: 

Pleased to acknowledge receipt of THE 
JEWELERS’ CIRCULAR of May 1 and I note 
with interest the article on page 41 
“Fighting the Retailing-Wholsaler.” I 
think this is one of the greatest evils in 
our trade today and I think it is some- 
thing that can be remedied. 

If the manufacturer who is over 50 
per cent retailer could be compelled to go 
on record as a “retailer,” not receiving 
manufacturers’ discounts, then this 
would be fair competition to retailers. 

The same is also true of the jobber or 
wholesaler whose business is 50 per cent 
retail. If he would go on record as a 
“retailer,” and not get jobbers’ dis- 
counts, then retailers would have correct 
competition from him. 

The way the situation is today many 
manufacturers of nationally known mer- 
chandise give special discounts to manu- 
facturers or to wholesalers that they do 
not give to retailers, and that im- 
mediately places the retailer at a dis- 
advantage in regard to price when 
competing with these trade pirates. 

Another thing, in the finer lines that 
we deal in, the “wholesaling manufac- 
turer” uses cheaper material in produc- 
tion of his merchandise that gives him a 
lower cost, and usually people that buy 
in these wholesale places carry them 
away and pay cash for them, which they 
do not do in dealing with fine retail 
jewelry stores. This is quite an ad- 
vantage. 

The great trouble is that the retail 
jewelers’ associations that are supposed 
to take care of the retail jeweler and add 
to their welfare do not consider condi- 
tions. A great many of these associa- 
tions sell advertising space and allow 
exhibits for “retailing-wholesalers” be- 
cause they pay a few dollars for the 
space, either in the program or showcase 
room that they make a small profit on to 
help pay convention expense. This 
should be stopped. 

If they would come out in the open and 
tell these wholesalers that retailers and 
manufacturers will not give them any 
more space in their programs or exhibits 
unless they agree to act as wholesalers 
only and not patronize them if they do 
any retail business, then the trouble will 
be over. 

Our house has refused to do business 
with wholesalers, importers, or manufac- 
turers that sell at retail. They usually 
explain these transactions when cornered 
by saying “it’s a personal friend,” but 
we do not accept these excuses. 

Very truly yours, 
Lebolt & Co. 


J. M. H. Lebolt, Pres. 
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Empire State Retail Jewelers Meet at Utica 


Twenty-first Annual Gathering May 26, 27 and 28 a Big Success—Interesting and Instructive 
Addresses and Visit to Oneida Community Plant Much Enjoyed—Officers 
Re-elected and Resolutions Adopted 


Utica, N. Y., May 28.—A large at- 
tendance was present at the 21st annual 
convention of the New York State Retail 
Jewelers Association held at the Hotel 
Martin, Monday, Tuesday and today. A 
program of unusual business addresses 
greeted the delegates who came from all 
sections of the State. 


Monday 


William D. McNeil, president of the 
State association, called the meeting to 
order. After an address of welcome by 
J. Herbert Gilroy of Utica and a re- 
sponse from Samuel Feldman of Brook- 
lyn, vice-president of the association, 
greetings were read from the Massa- 
chusetts, Rhode Island, New Hampshire 
and Vermont jewelers’ associations. 

Chas. T. Evans, secretary American 
National Retail Jewelers Association, 
outlined the work and accomplishments 
of the national association and benefits 
derived by the retail jewelers of the 
nation from the effort of the parent 
body. He urged cooperation in both 
association work and business. 

Jewelers must advertise constantly in 
order to succeed, said P. M. Fahrendorf, 
business manager of THE JEWELERS’ 
CIRCULAR, in his address at the opening 
session. He called newspaper advertis- 
ing the bread of advertising, and pub- 
licity the jelly on the bread. 

“Jewelers should realize that men and 
women want jewels as much today as 
they ever did. The trouble is that there 
are so many new industries sharing the 
money which formerly went to the jewel- 
er,” he said. He then mentioned the 
automobile, the radio, and the electric 
ice box. He said that while jewelers 
once got $600,000,000 of the country’s 
money, the amount has been cut in half. 

William G. Frasier, national presi- 
dent, was not able to attend the con- 
vention. His place as speaker was filled 
by Arthur J. Derbyshire, head of Amer- 
icanization work in Utica. 


MONDAY AFTERNOON 


In the afternoon the members of the 
association went by automobile to 
Sherrill, to visit the Oneida Community 
plant. In the evening they attended the 
Stanley Theater. 

The convention committees included 
William D. McNeil, general chairman; 
reception and registration committee, 
Robert G. Taylor, George H. Evans, 
Alfred W. Payne, Mrs. Hyman Wine- 
burgh, Miss Marion Gray, Mrs. William 
A. O’Donnell and William L. Denning. 
Entertainment Committee, S. Charles 
Greene, P. F. Darringrand, Charles P. 
Gompf, and Albert J. Rehm. Banquet 
Committee, Fred W. Rodel, Clarence W. 





Miller, Arthur Jacobson, and Francis J. 
Cadogan. 

State officers in attendance besides 
those previously mentioned included E. 
Lathrop Sundelin, secretary, of Roch- 
ester, and E. M. Baringer, treasurer, 
Gloversville. 

In connection with the convention 
Sebastian Jongeling, Antwerp, Belgium, 
gave demonstrations of diamond cutting, 


WILLIAM D. McNEIL, RE-ELECTED 
PRESIDENT 


through the courtesy of Lawrence Boden- 
heimer, New York. 

Reports of several active organizations 
were made as follows: A. Landau for 
the Bronx Retail Jewelers Association; 
Phineas Peters for the Brooklyn Retail 
Jewelers Association; Jerome _ Roller, 
East New York; Sol Reichgott, Metro- 
politan Association; Wilson A. Streeter, 
Westchester, and John O’Dea for the 
Buffalo Retail Jewelers Association. 


Tuesday 


Emil J. Scheer, Rochester, chairman 
of the A. N. R. J. A., silverware com- 
mittee, spoke on silverware; Lawrence 
Bodenheimer, New York city, delivered 
an address on diamonds and Francis P. 
McGinty, Utica, president of the First 
Bank & Trust Co. on banking. 

Henry A. Norton, secretary of R. Wal- 
lace & Sons Mfg. Co., in a brief address 
stated that during the past few years 
the Sterling Silversmiths Guild of Amer- 
ica had spent thousands of dollars in 
advertising and it appeared to be wasted. 
An intensive campaign is being carried 
on in behalf. of silver in the city of 
Washington, where results will be noted 
at the end of the year. The depression, 


he said, operated against the experiment, 

The association passed a resolution 
asking Representative John J. O’Connor, 
chairman of the rules committee in Con- 
gress, to cooperate in behalf of the Cap- 
per-Kelly bill. 


ADDRESS OF E. J. SCHEER 


E. J. Scheer in his address lauded 
Charles T. Evans, and the 21 years of 
his effort in attempting to better the 
jewelry business. 

Mr. Scheer said the retail jeweler is 
the only merchant who is properly pre- 
pared to distribute silverware. The 
jeweler must sell his silverware for a 
price that will give him a reasonable re- 
turn for his time, service and capital in- 
vested. “I doubt,” said Mr. Scheer, “if 
there is any business that requires so 
many years’ experience and study to be- 
come reasonably efficient, that is the prey 
of all classes of vendors, large and 
small, as the jewelry and silverware 
business, 

“I am very sorry to say that among 
the membership of our association are 
some. jewelers who are in the ‘bootleg- 
gers’ class, and for them I have no 
sympathy or respect. The jeweler who, 
will furnish another jeweler in another 
town or city goods he is unable to pur- 
chase direct, which enables him to take 
business from his competitors who have 
the goods in stock, is doing a great in- 
justice and evidently does not realize that 
this same condition can be reversed, to 
cause him similar loss. Any thinking 
business man will refuse to help ‘some- 
one who is trying to undermine his com- 
petitor through unfair means. 

“Just so long as the manufacturers 
have an outlet for their product under 
present conditions that are profitable to 
them, I can see no relief for the legitim- 
ate jeweler. This whole question hinges 
on a satisfactory profit on standard 
makes of silverware.” 

“Efforts to correct the situation are 
slow. Group dealers find it a violation 
of the law to use their efforts to ask for 
what is fair and just to protect their 
capital and receive a fair return,” he 
said. 

Appeals to the manufacturers in most 
instances have fallen on deaf ears, said 
Mr. Scheer. The situation calls for fair 
competition by the manufacturer with 
his right to select his own distributors. 
Retailers are much to blame because of 
jealousy and selfishness, and failing to 
cultivate the friendship of fellow jewel- 
ers in his home town, said the speaker. 

The manufacturers have the situation 
in their hands, said Mr. Scheer, as they 
have the right to sell to whom they 
desire, and can refuse others. 

The speaker said the Sterling Silver- 
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smiths Guild of America is working to 
increase the sale of silverware, and in- 
dividual manufacturers are making ef- 
forts to correct the abuses in the trade. 
Conference with the Guild and individual 
manufacturers gave hope for betterment, 
he said. 


ADDRESS OF LAWRENCE BODEN HEIMER 


Lawrence Bodenheimer, New York, 
delivered a splendid address on diamonds 
and gave to Cecil Rhodes the credit of 
curtailing the production of diamonds in 
South Africa and holding the output un- 
der strict control. Rhodes’ idea tripled 
the price of diamonds, the output is un- 











THE JEWELERS’ CIRCULAR 


ers read the booklet of the Jewelers 
Security Alliance, which might mean the 
saving of money. 

F. P. McGinty pointed out how jewel- 
ers can check up on their business by 
dealing with their bankers. Banks are 
often able to counsel and assist retailers 
in various ways. 

The banker said it was surprising that 
so many lacked information about their 
own business, not alone about the store, 
but all things relating to the business, 
which reaches into state and national 
affairs, and even internationally. He 
said that retailers who are not informed 
in the fullest sense are handicapped. He 


58c 


William G. McDougall, New York; 
Charles C. Ward, Yonkers; L. M. Camp- 
bell, Canandaigua; H. M. Seaman, Al- 
bany; J. Arnold Wood, Poughkeepsie, 
and Leon S. Davis, Binghamton. 

It was decided to hold the next con- 
vention in Binghamton. 

The resolutions adopted by the associ- 
ation include the favoring of the Capper- 
Kelly Price Maintenance Bill, and the 
indorsement of the idea that jewelers 
wear more jewelry. They also advocate 
that the jewelers discourage the buying 
of shirts with buttons attached, and urge 
that they place part of their insurance 
with the National Jewelers Mutual Fire 





MEMBERS OF THE NEW YORK STATE RETAIL JEWELERS ASSOCIATION AT THE PLANT OF THE ONEIDA COMMUNITY 


der as strict control today, and will re- 
main so, he declared. 

The speaker referred to reports re- 
garding discovery of rich diamond fields. 
South Africa quickly passed a bill to 
handle the diamond situation, and he as- 
sured the jewelers that South Africa, 
which is under British control, will most 
certainly preserve perfect control over 
the diamond market on which the wealth 
of South Africa is based. 

Mr. Bodenheimer said that alluvial 
deposits will exhaust themselves, and the 
Kimberly mines are down 3500 ft., so 
that there is no assurance of continued 
large supplies for all time. 

The speaker mentioned smuggling, and 
stated the pending tariff bills is of great 
importance to jewelers. 

William D. McNeil, Utica, president, 
before introducing the next speaker, read 
a letter from Paul Moore, secretary of 
the Horological Institute of America, 
in which he requested jewelers to devote 
a little time to watches. 

Mr. McNeil urged that all jewel- 





urged a budget plan, and the fixing of a 
net profit on a certain volume of business. 

Phineas Peters, Brooklyn, led a discus- 
sion of the fake jewelry store, the fraud 
auctioneer, and the cheap crockery, can- 
ary, toy jewelry stores, which sell $2 
jewelry for $10 collecting 25 cents 
weekly. 

The afternoon was spent on a trip to 
Hamilton College and the Masonic Home. 
A banquet and ball was held in the eve- 
ning. 

Chas. T. Evans was presented with a 
beautiful Longine wrist watch, as first 
president of the association on its 21st 
birthday. 


Wednesday 


At the Wednesday morning session, 
the present officers were reelected. They 
are: President, William D. McNeil, 
Utica; vice-president, Samuel Feldman, 
Brooklyn; secretary, E. Lathrop Sun- 
derlin, Rochester, and treasurer, E. M. 
Baringer, Gloversville. Those selected 
for the executive committee include: 





Insurance Co. The jewelers also went 
on record as praising the work of the 
Horological Institute of America; ex- 
pressed their thanks to manufacturers 
and jobbers who confine their sales to 
the legitimate jewelers; condemned the 
policy of jobbers who also retail; re- 
quested manufacturers and jobbers not 
to send trade net prices by postal cards; 
congratulated the New York city jewel- 
ers association for persuading the banks 
not to offer premiums of jewelry to 
depositors in soliciting new accounts 
and approved the tariff reduction on dia- 
monds. They extended thanks to the 
members of Oneida Community, Ltd., 
for the entertainment of the jewelers, 
and recommended to the prosperous 
jewelers to take out sustaining member- 
ship in the American National Retail 
Jewelers’ Association at $25 to $100. 
They also expressed disapproval of time 
guarantees on goods. 

Phineas Peters offered a new slogan 
for the industry: “Jewelry, First 
Thought in Gifts.” 
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PITTSBURGH 


Rogers Dignified-Credit-Jewelers an- 
nounce the opening of their store at 812 
Liberty Ave. 

The business of L. I. Barney, 812 
Liberty Ave. has been changed in name 
and is now known as the Rogers Jewelry 
Co., conducted by Mr. Barney. 

The Grogan Co. has been making a 
most attractive display of bronze and 
other art t~easures in their salon the 
last week. The exhibit has attracted the 
attention of hundreds of art patrons. 

A charter has been issued at Harris- 
burg to Cuda’s Credit Jewelry Co. with 
a capital of $3,500, ten per cent of 
which has been paid in. The company 
will have 700 shares at a par value of 
$50 each. 

An estate reported to be worth more 
than $500,000 was left by the late 
Abraham J. DeRoy of Jos. DeRoy & 
Sons, who died suddenly recently in 
Paris. Mr. DeRoy by the terms of his 
will did not forget his employes ard 
charity. ‘The estate after certain be- 
quests are made goes to the testator’s 
wife, Belle DeRoy who was with him at 
the time of his death and to his son 
Norman J. DeRoy of this city and 
daughter Irene DeRoy Rittmaster. All 
employes of Joseph DeRoy & Sons who 
have served more than five years with 
the concern are to receive $500 each and 
those employed at least three years or 
less will get $50. Of the 80 employes of 
tthe two firms in which the senior head of 
Joseph DeRoy & Sons was interested, 
including Louis DeRoy & Bros. about 
25 will benefit by the $500 bequest and 
10 the $50 bequest. He made many 
charitable bequests. 








PHILADELPHIA 


Levin & Son, silver merchants, have 
increased their store at 8th and Sansom 
Sts. by taking the space formerly occu- 
pied by C. H. Dean on Eighth St. 

L. P. White has moved his business 
into the handsome new store at 811-13 
Sansom St., having abandoned the role 
of upstairs wholesaler. 

Although the membership campaign to 
be opened by the National Credit Jewel- 
ers Association, under the presidency 
of M. Simon of this city, has not for- 
mally opened, more than 17 firms in 
leading cities, have been added to the 
rolls since March. 

J. Frank, Newman, executive secretary 
of the National Credit Jewelers Asso- 
ciation, is in Chicago this week, making 
preliminary arrangements for the 1931 
convention and exhibition in that city. 
Although the affair is not scheduled 
until next March, Mr. Newman already 
is receiving reservations for exhibit 
space with one of the large silver cor- 
poratic ns, reserving a large section. 

Phi’ delphia has its optimists in the 
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jewelry business. Frank Kind, of S. 
Kind & Sons, told a reporter for THE 
JEWELERS’ CIRCULAR this week, he 
believes the “bottom has been reached” 
so far as the retail jewelry business is 
concerned this year, and that beginning 
with June the trend will be steadily for 
the better. The volume of sales up to 
this time, according to Mr. Kind and 
other retailers is about on a level with 
that of 1928. Similar sentiments were 
voiced by George Hurlburt of H. O. 
Hurlburt & Sons, who also looks for a 
gradual improvement after this month, 
as do the representatives of Bailey, 
Banks & Biddle and J. E. Caldwell & Co. 

After an illness, covering practically 
10 years, Mr. Sickles has just returned 
from a two months’ stay in Bermuda, 
looking and feeling more like his old 
self, and once more is in active business. 
“There is no occasion for anyone in the 
jewelry trade to feel discouraged,” he 
told the CIRCULAR reporter. “The jewelry 
trade has passed through worse peri- 
ods, far worse than the present, and 
always has weathered them. It is 
human to think our present ills are the 
worst ever, but there have been times 
when the trade was threatened far more 
than now and passed through them. It 
will be the same in this present case. 
Already there are signs of improvement 
that indicate a better condition all over 
the country and when the pendulum 
swings back to prosperity again, the 
jeweler will be one of the first to share 
in it. I never have lost my faith in the 
jewelry business and never will. It is 
one of the eternal things.” 

Ambitious plans are in the making for 
the advancement of the National Asso- 
ciation of Credit Jewelers, now that the 
executive offices have been established 
here. Meyer Simon, the new president 
is, in conjunction with J. Frank New- 
man, executive secretary, mapping out 


‘plans for a national membership cam- 


paign and for a legislative program in 
every State where one is considered nec- 
essary. Legislatures of many States will 
be in biennial session next year and it is 
planned to lay the groundwork be- 
fore the end of the year of a num- 
ber of campaigns, either for legis- 
lation beneficial to the credit jewelry 
trade or for war against proposals for 
laws inimical to the business, now one 
of the largest in the country. The new 
location of the executive offices, at 15 N. 
13th St., are central and as they are in 
Room 301, almost directly over the store 
of Mr. Simons, will result in close con- 
tact between him and Mr. Newman. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 
London U. 8S. Gov’t 
Date Official Assay Bars 
. 18% 4256 
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1856 
18% 


18% 
18% 
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ATTLEBOROS 


J. Englebert left last week for Sher. 
brooke, Que., on business for the Whiting 
& Davis Co., Plainville. 

Charles A. Whiting, of the Whiting & 
Davis Co., Plainville, has offered the use 
of the Walter L. Rice Memorial build. 
ing to the American Legion, for the 
accommodation of delegates to the Na- 
tional convention which is to be held at 
Boston in the fall. 








LOUISVILLE 


Charles E. Seng, for a number of 
years at 306 E. Market St., is now in his 
new store at 204 W. Market St., bring- 
ing him into the so-called downtown sec- 
tion. 

W. H. Jackie, formerly a watchmaker 
for Matt Irion & Sons, has established 
a repair shop at 38th St. and Broadway, 
and will add a line of jewelry to his 
stock. 








Antique Silver and How to Judge It 
(Continued from page 35) 








ous—fakes. That is not cheerful news, 

And, recently also, an old cabinet- 
maker of 40 years’ experience expressed 
the opinion that he had not the slight. 
est doubt but that he could, if he cared 
to, make an “antique” that would pass 
the keenest expert. Of his ability to do 
this I possess about the same quantity 
of doubt, but still have enough to be of 
the opinion that few could deceive the 
gentleman himself, or others of his train- 
ing. In other words—it is my belief 
that only craftsmen, and only those of 
long experience, have sufficient skill and 
knowledge to successfully fake, and 
similarly—only the few craftsmen of 
like qualifications are competent experts. 

The safety, the hope of the public, the 
collectors and buyers lies then, firstly: 
in the fact that most men of such caliber 
do not fake and that those who do are 
already old and their courses nearly run, 
and, secondly: in the employment of 
responsible men of such abilities as ex- 
perts. 

If the condition is as bad as above 
claimed, the chief and first attention 
when purchasing an antique must be de- 
voted to the question of its genuineness; 
it would be the most important and dif- 
ficult. Of course, not all antique handi- 
work is beautiful and taste should count 
for much, but does not, for mere age, it 
would seem, is quite as much esteemed 
today as beauty; at all events we often 
see decrepit, disreputable, ugly bits of 
furniture (old enough in all conscience) 
fetch perfectly respectable prices. 

I have planned to say something about 
fakes under our real subject, old silver, 
as then I shall be a bit surer of the 
false and genuine alike. 

(To be continued) 
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NEW YORK NOTES 


Josef Bechler is now located in new 
quarters in Room 1709, 303 Fifth Ave. 


The Jenkins Corp., 683 Broadway, is 
offering its creditors a settlement of 50 
cents on the dollar, to be made in de- 
ferred payments. 

Morris L. Alexander, diamond im- 
porter, 20 W. 47th St., sailed on the 
Leviathan last week for a tour of Eu- 
ropean diamond markets. He will re- 
turn early in July. 

S. C. Powell, of S. C. Powell & Co., 2 
W. 46th St., sailed on the Leviathan last 
Saturday to visit the diamond markets 
of Belgium, Amsterdam, Paris and 
London. 


The G. Levitt jewelry store has moved 
from 1620a St. Johns Place, Brooklyn, 
to larger quarters at 562 Sutter Ave., 
Brooklyn, and will be open for business 
on or about June 15. 

Karlan & Bleicher, Inc., jewelry find- 
ings, has taken new quarters at 9-11 
Barrow St., corner of W. Fourth St., 
where the concern has better business 
facilities and additional space. 


The Capitol Watch Case Co., 15 John 
St. has added its name to the list of 
jewelry concerns agreeing to remain 
closed during the Decoration Day holi- 
days. 

Fred Morgenroth, of Molnar & Mor- 
genroth, 62 W. 47th St., sails for Europe 
today (Thursday) on the Dresden. 
He will be accompanied by Mrs. Morgan- 
roth, and while abroad will visit Ger- 
many, France and Switzerland. 

Morris Katz Co., diamond importers, 
68 Nassau St., has announced that its 
place of business will be closed for the 
Decoration Day week-end, as will be 
many of the leading jewelry houses in 
the downtown section. 

Alfred O. Seeler, formerly of Poltock 
& Seeler and Cross & Beguelin, has been 
appointed eastern representative for the 
Norris-Alister-Ball-Bridges Co., Inc. 
Mr. Seeler will cover New Jersey, Con- 
necticut, Maryland and eastern New 
York State. 


Ben Dattelbaum, of Dattelbaum & 


Friedman, 1 W. 47th St., left recently 
for Europe, 
Dattelbaum. 


accompanied by Mrs. 
They will visit France, 
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Germany, Italy and Switzerland, re- 
maining on the continent until the middle 
of July. 


The Academy Jewelers, Inc., 140 E. 
14th St., has offered its creditors a 
settlement of 25 per cent; 20 cents in 
cash and 5 cents in an indorsed note. 
The assets are reported to be $3,725, 
while the liabilities are estimated to be 
$7,172. 

Nat R. Hirschhorn, representing J. 
Gottlieb, Swiss watch importer, has left 
on an extended western and northwest- 





ern trip covering the regular wholesale 
trade. Mr. Hirschhorn will return to 
New York in about six weeks, at which 
time he will probably take a vacation 
in the Adirondack Mountains. 
Announcement has been made that 
the marriage of John Schmerdler, in 
business at 93 Nassau St., to Miss Alva 
Rothschild, 251 W. 92nd St., will take 
place at the Hotel Astor on June 5. On 
the following day Mr. Schmerdler will 
take his bride to Europe for their honey- 
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moon, touring various countries on the 
continent. He will also make purchasing 
trips to the foreign diamond markets. 

The following New York concerns 
were recently granted charters of incor- 
poration at Albany: Superior Watch 
Material Corp., Schottler Period Clock 
Co., L. Barton Brookov, and Empire 
Jewelers. Other concerns recently re- 
ceiving charters are: Morris Rosenbaum 
Jewelry Shop, Queens; L. Resenzviag, 
White Plains, and Lewis Jewelry Co., 
Brooklyn. 


On Monday Maiden Lane, in the vicin- 
ity of Broadway, was much excited and 
disturbed by a fire at 6 Maiden Lane. 
Workmen using a blow torch on the roof 
in the vicinity of an exhaust flue, ignited 
the gases and soot within the chimney, 
and firemen fought a hard battle before 
getting it under control. A JEWELERS’ 
CIRCULAR representative was told that 
no jewelers had suffered any damage 
aside from water, and that was neglig- 
ible. 


Members of the Maiden Lane Histori- 
cal Society have received word from 
John W. Sherwood, the president, to the 
effect that the usual spring luncheon of 
the organization had been postponed. 
He writes that the new museum of New 
York City is expected to be dedicated 
this fall, and that the Maiden Lane His- 
torical Society will have space allotted 
therein. As the Maiden Lane Historical 
Society expects to join in the exercises 
in an appropriate manner, it was deemed 
wise that the members be brought to- 
gether at that time instead of in the 
spring. 

The regular meeting of the Good and 
Welfare Committee of the National 
Jewelers Board of Trade was held 
Wednesday afternoon, May 21, at the 
rooms of the Board, 22 W. 48th St., with 
Albert Levy, the new chairman, presid- 
ing. In the two hours’ session that fol- 
lowed, the committee acted on a number 
of complaints as to business practices, 
false stamping that had been submitted 
to the Board, and heard a report from 
Secretary Shinn of the work done in be- 
half of the committee in straightening 
out a large number of other complaints 
that had been received and in getting 
the firms accused of illegitimate prac- 
tices in advertising and merchandising to 
desist from such practices. These in- 
cluded department stores, novelty houses 
and even manufacturing jewelers. The 
amount of good work done in the way of 
prevention of trade abuses and the stop- 
ping of questionable and illegal practices 
without a prosecution was considered 
worthy of comment. Complaints in re- 
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gard to the thoughtless violation of the 
New York Platinum Law were discussed, 
and it was deemed wise for the secre- 
tary of the Board to issue information 
to the trade as to some of the salient 
features of these statutes, now in New 
York, Illinois and New Jersey, which 
do not seem to be thoroughly understood 
by the industry at large. 

The Rosenfeld Chain Mfg. Co. has 
announced that it will close its factory 
and office on May 29, remaining closed 
until June 2. 

Birkner & Cowan, Inc., 1178 Sixth 
Ave., have now on exhibition some rare 
antique rings and brooches that have 
been loaned by a prominent estate. 

I. Rubenstein, dealer in Swiss and 
American watches, jewelry and novel- 
ties, announces that he is now located 
in new quarters at 97 Canal St. 

Cc. P. Kruger, 183 Dyckman St., will 
leave on the Europa Friday on a pleas- 
ure trip to Germany and Switzerland, 
and expects to be gone until the last of 
August. 

Joseph V. Mayer, importer and cutter 
of diamonds, announces his removal 
from 48 W. 48th St., to Room 901, 37 
W. 47th St., where he has better busi- 
ness facilities. 

Buss-Linthicum-Thorson, Inc.  an- 
nounces that Carl Feith is now con- 
nected with their organization. He will 
call on the trade in the city and Brook- 
lyn. 
William Manheimer of Louis Man- 
heimer & Bros., 20 W. 47th St., left for 
Europe on the Europa today (Thurs- 
day). Mr. Manheimer expects to spend 
about two months abroad on a pleasure 
trip. 

B. Mattes, of Leonard Krower & Son, 
New Orleans, La., has terminated his 
visit to New York, returning to New 
Orleans after spending several weeks 
here buying merchandise for the June 
wedding season. 

Lambert Bros., Third Ave. and 58th 

St., expected to move to their new build- 
ing at Lexington Ave. at 60th St., on 
Monday, June 2, but find it necessary 
to delay the opening until a later date, 
probably in about week from the time 
first selected. 
. Jos. Polak, of the F. C. D. Diamond 
Corp., 87 Nassau St., will sail tomorrow 
(Friday) on the Europa to visit the 
company’s offices in Antwerp and Am- 
sterdam. Mr. Polak’s object in making 
this visit is to study the European re- 
action to the impending tariff bill. 

The Jewelers Square Club of New 
York announces that the last meeting of 
the season will be celebrated at the 
Hotel Piccadilly next Monday evening. 
The entertainment committee has ar- 
ranged a big show and entertainment 
for the members, and all are requested 
to arrive at 6.30 p. m. 

A meeting of the creditors of the 
Empire Jewelry Co., 307 Fifth Ave., was 
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held last Friday in the offices of Gold- 
man & Frier, 15 Maiden Lane. A cash 
settlement of 35 cents on the dollar was 
offered, 20 cents payable in 30 days and 
15 cents payable in 60 days. The mer- 
chandise and accounts receivable are 
listed at approximately $3,000, while the 
liabilities are about $4,500. 

Edward A. Bradnac, formerly of 
Bardnac & Squires, appeared before 
Judge Max Levine Wednesday, May 21, 
while THE JEWELERS’ CIRCULAR was 
going to press, and entered a plea of 
guilty to the three indictments of grand 
larceny in which he is charged with 
stealing jewelry taken on memorandum. 
He was scheduled to appear for sentence 
yesterday. 

Wm. Demuth & Co., manufacturers of 
smokers’ articles, 230 Fifth Ave., who 
are the distributors of Demley Topper, 
have notified the jewelry trade that for 
the purpose of enforcing their rights 
against imitators, they found it neces- 
sary to institute a number of patent in- 
fringement suits. Three of the suits 
have already resulted in final court de- 
crees in favor of the Demuth company 
and other suits are being vigorously 
prosecuted. 

According to recent newspaper re- 
ports, stolen jewels valued by Police 
Commissioner Mulrooney at about $1,- 
000,000 have been recovered by the New 
York Police, following a raid last Mon- 
day of a room in the Hotel Commodore 
which led to the arrest of four men and 
one woman found there sitting around a 
table littered with jewels. A great part 
of the fortune in gems was recovered 
by the police later in combing the branch 
banks in Brooklyn and Manhattan. 
Armed with search warrants detectives 
found several pouches of diamonds and 
other stones distributed in safe deposit 
boxes totaling a value of $1,300,000, ac- 
cording to Commissioner Mulrooney. It 
is said that some of the recovered gems 
were among those stolen from the estab- 
lishment of Mauboussin, exclusive jewel- 
ry shop, which was located at 330 Park 
Ave. at the time of the robbery, Jan. 17, 
1929, but is now in new quarters at 
33 W. 51st St. Evon Bandler, manager 
of the shop, told the JEWELER’S CIRCULAR 
just before going to press, that he had 
not seen the jewels and did not know if 
this report was true. 

At the last meeting of the Loupe & 
Tweezer Club, recently held at the Hotel 
Wentworth, the following officers were 
elected for the ensuing year: Sam 
Stone, of Paul de Vries, president; Her- 
bert Oberman, of S. Oberman, vice-pres- 
ident; Abe Feinberg, of Ansen & Co., 
treasurer; Ben Gould, of H. & E. O. 
Belais, secretary (reelected). The first 
year of this organization has seen a 
steadily growing roster, and it is hoped 
that the second year will see the mem- 
bership doubled. At the next meeting, 
to be held Monday at the Hotel Went- 
worth, the organization will adjourn its 
meetings for the summer, except for a 
summer outing, the date of which will 
be announced shortly in these columns. 

The following downtown jewelers in 
the Christie and Canal Sts. section have 
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M. Lipton & Co., Inc., Paterson, N. J., 
have filed incorporation papers. Those 
named are Irene M. Lipton, Murray Lip- 
ton and Martin Rosenberg, all of Pater- 
son. The capital stock valuation is 
$50,000. 

Samuel Levy, 59 years old, employed 
as a jewelry salesman for George D. 
Davidson of Jersey City, died recently 
at his home, 932 Stelle Ave., Plainfield. 
Masonic rites followed the funeral ser- 
vices. Burial was made in Hillside Cem- 
etery. Mr. Levy was born in New York 
City. His wife and daughter survive. 

On June 1 H. C. Shick, manufacturer, 
99 Chestnut St., will give an annual out- 
ing for his employees at Lake Hopat- 
cong. He was a recent exhibitor at the 
Jewelry Trade Show held in connection 
with the annual convention of the Cali- 
fornia Gold and Silversmiths’ Associa- 
tion at San Francisco and is planning to 
exhibit his products at the Chicago 
Jewelry Show in August. 

The Art Metal Works of Newark were 
recently successful in the suit in the 
Supreme Court of New York County 
against the Cunningham Products Corp., 
New York, Irving Florman and Irving 
Florman Co., in which unfair competi- 
tion was charged against the defendants 
as well as imitation of the plaintiff’s 
products. The judgment rendered, May 
5, after an extended trial grants the 
Art Metal Works, in addition to award- 
ing damages and costs, a perpetual in- 
junction restraining the defendants, 
their agents, employes, etc., from man- 
ufacturing or selling, lighters so closely 
resembling in mechanical operation, ap- 
pearance, style or form of decoration, 
made by the plaintiff company as to 
cause confusion to purchaser or injure 
its reputation and good will. It also 
enjoined the defendants from manufac- 
turing or selling certain atomizers that 
resemble the “Perfu-mist” atomizers 
made by the plaintiff that are not so 
distinguishable from the  plaintiff’s 
atomizer as to avoid liability of con- 
fusion. 











signed an agreement to remained closed 
over the Decoration Day holidays, in- 
cluding Friday and Saturday: Jacob 
Cohen & Sons, Siegel Bros., Nisonoff & 
Orenstein, I. Grossman, Levere Co., J. 
Goldman, Benjamin Kalisher, M. Milker, 
A. Stolper, J. Jacobson, Murray Berlof, 
Posner Bros., A. Osman, S. Saper, D. 
Rochlin, Drucher & Lilliamthan, Schneid- 
er & Friedman, A. Greenblatt, Henry 
Diamond, S. Weintraub, Wm. Kaplan, 
Barney Ferrara, M. Lackow, Wm. Bren- 
ner, M. Sanford, Max Pruzansky, A. 
Dominus, M. Meyerson, D. Wolkoff, J. 
Zuckerman, V. Cirrotta, W. Rosen, 
Irving Wesiser, Alfred La Frantz & 
Co., M. Jollofsky, M. Juchnowecky, 
Pickoff Bros., J. Berlin, Kasover & 
Radin, M. E. & L. Malawista, I. Bask- 
in, Feld & Selterman, Goldstein & 
Krivitsky, Philip Rabinowitz, Kovitz & 
Pashutsky, Irving Breitkoff, D. Dolgin 
& Son, and Sitzman, Gold & Posner. 
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WASHINGTON, D. C. 


William Wright, president of the 
Washington Jewelers Duckpin League, 
headed a party of members of the league 
who attended the banquet given in Bal- 
timore last week to close the season for 
the Baltimore league. 

Walter Miller of Woodill & Miller, 
1307 Connecticut Avenue, has had nu- 
merous calls for personal wedding gifts. 
Instead of the traditional article useful 
or ornamental for the household, gifts 
of jewelry for the bride. Necklaces of 
seed pearls with carved jade pendants 
have been popular and other pieces of 
feminine jewelry. 

There is no danger of the service 
Washington stores render their patrons 
by cashing checks being discontinued, 
since the percentage of loss from this 
source is extremely small, it was said 
last week at a dinner of the Association 
of Retail Credit Men of the District of 
Columbia. Although an impression has 
gone out that the stores lose heavily by 
accepting worthless checks, it was stated 
that their loss amounts scarcely to $1,500 
in a $1,000,000 worth of business. 

According to a survey of conditions of 
local stores made by a newspaper, retail 
trade made an increase of 10.1 per cent 
last month over the volume recorded in 
April 1929. Despite the stock market 
crash last fall the record of retail trade 
in Washington for the first four months 
of this year was but a fraction of 
1 per cent below the record of business 
registered here in the first four months 
of last year. Encouragement is seen 
also, in reports from the heads of the 
majority of leading Washington depart- 
ment stores showing that retail trade 
this far in May has been strong and 
showing continuation of buying trends. 

Practically every local store is now 
displaying silver, both in their windows 
and in formal table settings inside ac- 
cording to the plan of the Sterling Sil- 
versmiths Guild of America, as _ pre- 
sented by Alexander Vincent. Empha- 
sizing at present the Guild’s contest, in- 
volving 100 prizes, the window arrange- 
ments are tying in with the advertising 
by exhibiting how much sterling the win- 
ner of the first, $500 prize, may select. 
Some other store featuring $250 worth 
of silver which will be the second. prize 
and so on. This eye appeal is far more 
effective than the photographs and the 
booklets and serves also to show the 
public how many pieces of flat ware one 
can buy for a certain sum. 

A man 82 years old of Baltimore, was 
arrested here yesterday in connection 
with the investigation of reports that 
he had solicited patrons to pay on the 
installment plan for diamonds to be de- 
livered when the final payments were 
made and had failed to make the deliver- 
ies. Detective J. F. Flaherty of the 
second precinct arrested him last 
week. It is: charged that he operated 
his installment plan method of selling 
diamonds in November, 1928. He is said 
by the police to have admitted soliciting 
patrons and making collections, declaring 


THE JEWELERS’ CIRCULAR 


he sent the money to a Pennsylvania 
firm by which he was employed. He said 
he had since learned that the individual 
to whom he sent the money had been 
arrested and sent to prison. 








PROVIDENCE 


Theodore E. Vaine has succeeded to 
the business of the late Leon T. Oullette, 
Room 306 at 212 Union St. 

The Rex Mfg. Co. has removed its 
plant from 14 Blount St. to larger and 
more commodious quarters, 69 Gordon 
Ave. 

Albert W. Whitaker, of the Providence 
office of the National Jewelers’ Board of 
Trade, has spent the past two weeks in 
Connecticut on revisional work. 

The monthly meeting of the Manufac- 
turing Jewelers’ Board of Trade was 
held at the Turks Head building, this 
city, on Friday, with President Ellis W. 
MacAllister presiding. 

The United Pencil Co. has been incor- 
porated under the laws of Rhode Island 
to manufacture automatic pencils with a 
capital stock of 100 shares of common 
stock of no par value. The incorporators 
are: Satrak Avedisian, Paul Nahabedian 
and Neshan Y. Marks, all of Providence. 

George C. Rueckert presided at the 
monthly meeting of the New England 
division of the National Jewelers’ Board 
of Trade held at the Providence office, in 
the absence of Vice-President Aldro A. 
French. T. Clyde Foster, of the Theo- 
dore W. Foster & Bros. Co., Inc., was 
elected one of the New England direc- 
tors and Henry W. Arnold, of Boston, 
was elected a member of the New En- 
gland Good and Welfare Committee. 

A bill of complaint alleging that the 
plaintiff’s patent rights on an improv- 
ment in stud and socket fasteners have 
been infringed upon was filed in the 
United States District Court here the 
past week by the United-Carr Fastener 
Corp. of Cambridge, Mass., against the 
Rau Fastener Co. of this city. The 
plaintiff asks for a perpetual injunction 
restraining the defendants from “mak- 
ing, using or selling any fastener em- 
bodying the inventive subject matter 
covered by the claims of the aforesaid 
patent” and to appoint a special master 
to take an accounting of the profits said 
to have been derived by the defendant 
company as result of the alleged in- 
fringement and to fix damages that the 
plaintiff alleges it has suffered. 
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BALTIMORE 


Jacob Engel, president of J. Engel & 
Co., has returned after spending four 
months in Europe. Mr. Engel visited 
England, France, Germany, Switzer. 
land and other continental countries, 

Baltimore police have been advised of 
the arrest in Boston of a gang of safe. 
crackers who may be wanted here for 
the safe-blowing at the wholesale rooms 
of Albert S. Smyth & Co., Baltimore 
St. and Hopkins Pl, three weeks ago, 
Lieut. James A. Manning, of the jewelry 
squad has uncovered several clues which 
may link members of the Boston gang 
with the Smyth job, it was said. 

The old established business of Henry 
Castelberg, Lexington and Eutaw Sts,, 
together with the leases held by the 
jeweler on the premises, have been ac- 
quired by the jewelry firm of S. & N. 
Katz, 105-107 N. Charles St. The busi- 
ness acquired by the Katz organization 
was established nearly 50 years ago and 
approximately $30,000 will be spent re- 
modeling the store front and the interior 
arrangement. The Katz firm recently 
opened a new branch store on Monument 
St., near Chester. They now have a 
chain of five stores in addition to their 
central headquarters on Charles St. 
The leases acquired by the Katz firm on 
the Castelberg property run for 10 
years, according to land office records 
here. 








MEMPHIS 


W. H. “Billy” Yahnke, connected with 
the Mulford Jewelry Co. from 1884 to 
1920, rejoined that firm May 1. The 
addition of Mr. Yahnke to the force is 
one of the preparations Mulford Jewelry 
Co. has made to celebrate its 50th anni- 
versary. 


The Memphis Jewelers Club recently 
organized, meets each Friday at Hotel 
Gayoso. George T. Roy, 44 S. Main St. 
was elected president at the initial meet- 
ing with Jos Perel, of Perel & Lowen- 
stein, 144 S. Main St., vice-president and 
O. K. Steweur, of Steweur & Graves Co., 
Madison Ave., secretary. 

Ben S. Polskee, jeweler at 208 S. Main 
St., announces that after June 1 he will 
be located in new quarters on the ground 
floor of the Bank of Commerce & Trust 
Co. building. At the new address Mr. 
Polskee will have space 40 x 14 feet and 
will be on the south side of the lobby. 
Remodeling of the premises is now under 
way. 
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Charles A. Harriman, jeweler of Bath, 
Me.. recently celebrated his 40th anni- 
versary as proprietor of the jewelry 
store at 106 Front St., that city. The 
store has been in existence for 102 years, 
being established in 1828 by John Hay- 
den. Mr. Harriman purchased the shop 
from him in 1890. 
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CHICAGO NOTES 


David Sillman, representing the Wm. 
Duff Co., of New York, arrived in Chi- 
cago last week to visit his trade. 

Jerry Agate, representative for Tavan- 
nas of America, spent the past week in 
Chicago visiting at their local offices in 
the Pittsfield building. 

Robert Howard, Chicago manager for 
Baker & Co., left last Friday for New 
York where he will join Mrs. Howard 
and their son. 

Percy D. Lucas, representing the 
Schumer Bros. Co., returned on Monday 
from an extended business trip through 
his eastern territory. 

Charles Brown, of the Stein & Ell- 
bogen Co., left on Sunday for New York 
and the East. Mr. Brown will be away 
for about two weeks looking over the 
new markets. 

Bernard Berkes, Indiana representa- 
tive for the Bulova Watch Co., spent 
several days of the past week in Chicago 
renewing old acquaintances and visiting 
at the company’s local offices. 

In the matter of Harry Nathanson, 
bankrupt, the first and final dividend of 
5 per cent was sent to creditors last 
week, This failure took place about two 
years ago. 

“Gene” Gulbrandsen, of the Sheets- 
Rockford Silver Co., Rockford, Ill., spent 
the past week in Chicago calling on the 
trade. Mr. Gulbrandsen had a large and 
attractive display at the Palmer House. 

“Bill” Schwob, general manager of the 
J. R. Wood & Sons Co., is spending a 
couple of weeks in Chicago attending to 
business in connection with their Chicago 
offices. 

A. F. Fidler, western manager for the 
Warren Telechrom Co., returned to his 
offices on the fifth floor of the Pittsfield 
building last Friday. Mr. Fidler just 
completed a business trip through his 
territory. 

Sympathy was extended to Julius 
Aschermann, representative for the New 
Haven Clock Co., on account of the death 
of his mother, Mrs. Rose Aschermann. 
Deceased was 85 years of age and passed 
away after a three-day illness. 

E. S. Heller, manufacturers’ repre- 
sentative, with offices on the eighth floor 
of the Heyworth building, returned from 
& week’s trip East, where he visited at 
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the offices of the Gemex Co., Newark, one 
of the lines he represents. 

Three holdup men entered the store of 
Michael M. Schramm, 6946 S. Racine 
Ave., last week and after binding him 
and a customer who was in the store at 
the time cleaned out his entire stock and 
fled. 

F. L. Bradley, western manager for 
the New Haven Clock Co., returned to 
his desk last week after making a trip 





to the home offices in New Haven. Mr. 
Bradley made the trip by automobile and 
was accompanied by Mrs. Bradley. 

The 25 per cent settlement offer made 
on behalf of the Morrison Jewelers, was 
accepted by all creditors. This settle- 
ment is to be financed by Sam Caro, and 
is payable 20 per cent in cash and 5 per 
cent in note due in 60 days. 

Ed. A. Cox, jewelry buyer for Benj. 
Allen & Co., underwent a major opera- 
tion at the Garfield Park Hospital last 
Monday. Mr. Cox will have to remain at 
the hospital for at least another two 
weeks, 

The Rose Jewelry Co. of 7158 W. 
Grand Ave., was recently incorporated 
under Illinois laws with a capital of 
$25,000. The interested parties in the 
corporation are Bernard J. Brown, Abra- 
ham Rosen and Herman Iglowitz. 

F. E. Chase has associated himself 
with the sales force of the Stein & EIll- 
bogen Co., and will represent them in 
Texas. Mr. Chase is well known to the 
trade in the South. He formerly traveled 
that territory for the Storm-Cummings 
Co., of Dallas. 

Edward L. Stern, president, and 
Thomas Nikodem, vice-president, of Ta- 
vannas of America, New York, stopped 
in Chicago last week to spend a few days 
at their local offices in the Pittsfield 
building, enroute home from the Pacific 
Coast. 

Jack Spector, diamond importer, with 
offices at 31 N. State St., returned to 
Chicago last Friday after spending the 
past six weeks in Europe visiting the 
diamond markets. Mr. Spector returned 





on the Bremen and before coming to 
Chicago, spent a few days in New York. 

D. L. Nesler, manufacturers’ repre- 
sentative, with headquarters in the 
Columbus Memorial Vaults, has com- 
pleted a trip through the East. Mr. 
Nesler will remain in Chicago now for a 
couple of months before making any 
more business trips. 

J. A. Connor has returned from New 
York, where he made arrangements to 
represent the Mimo Watch Co. in Chi- 
cago and through the Middle West terri- 
tory, calling on the wholesale trade. The 
Mimo Watch Co. is of Switzerland and 
has offices in New York. 

Burglars who obtained entrance to 
Hartman’s furniture store, 2558 W. 
North Ave., early Friday morning by 
sawing an opening through the roof, 
robbed the store safe of $5,000 worth of 
Jewelry. The combination of the safe 
was knocked off with sledges. 

Allen B. Pinero and Victor B. Hume, 
manufacturers’ representatives, accom- 
panied by Mrs. Pinero, arrived home last 
Thursday from a combined business and 
pleasure trip. They visited the trade in 
Indianapolis and Cincinnati and spent 
Saturday at Louisville attending the 
Derby. 

Leo Katzman, representing the New 
Haven Clock Co., just completed a busi- 
ness trip through Iowa and Illinois. 
Sam Sadek of the same concern just 
completed his spring trip through the 
Southwest. Both of these men will re- 
main at the Chicago offices until some- 
time in July before going out again. 

Arthur Manheimer of the Manheimer 
Watch Co., will leave this week for New 
York, where he will visit with members 
of the Louis Manheimer & Bros. con- 
cern. He will remain in New York for 
about a week before going to Atlantic 
City to attend the convention of the 
A.N.W.J. Association. 

Richard L. Seidelman, retail jeweler at 
2615 S. Crawford Ave., left on Monday 
of this week for New York, from which 
port he will sail on the Agquitania for 
Europe. He will spend considerable time 
in Czecho-Slovakia visiting with his 
father and family. He will be away for 
two months and before returning to Chi- 
cago will visit Germany and Austria. 

Anton Engelmann, retail jeweler lo- 
cated at 1908 Ogden Ave., will leave 
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early next week for New York and will 
sail from that port on June 12 for Ger- 
many. Mr. Engelmann will be away for 
about two months and will spend some 
time in Hamburg visiting with relatives 
and friends. He worked in Hamburg as 
a watchmaker in 1887. 

Announcement has just been made 
that the Stein & Ellbogen Co. of this 
city, has been appointed as distributors 
of the “Lavender Tray” which offers 
the latest creations of the month to one 
jeweler in each community. 

The partnership of M. J. Hadraba and 
Anton J. Dutka, operating as the Lawn- 
dale Jewelers, with stores at 3619 W. 
26th St., Chicago, and 6414 W. 22nd St., 
Berwyn, has been dissolved. Anton J. 
Dutka has taken over the 26th St. store 
and M. J. Hadraba the Berwyn store. 
Both are operating under their own in- 
dividual name. 

The display window of the Marshall 
square Jewelry Store at 2879 W. 22nd 
St., was broken Monday night, May 19, 
and fountain pen and pencil sets and in- 
expensive watches. taken. Chicago 
jewelers throughout the city have been 
the victims of the padded brick thief. 
In each case the brick was wrapped with 
an evening paper. 

M. J. Hadraba recently purchased the 
business of Frank J. Kohout, 3633 W. 
26th St. Mr. Hadraba formerly was a 
member of the firm of Lawndale Jewel- 
ers. He will operate this business in 
connection with his store at 6414 W. 
22nd St., Berwyn. Mr. Hadraba will 
look after the interests of the 26th St. 
store while his brother-in-law, Edward 
J. Bradac, will have charge of the Ber- 
wyn store. 








OHIO NOTES 


After six years as manager of the 
Duncan jewelry store, Canton, Ohio, 
C. K. Tate, one of the best known store 
managers in this section has resigned to 
become identified with the Neiman Jewel- 
ry Co. store, in Massillon, Ohio. 

The Rogers Jewelry Co., operating 
credit jewelry stores in Canton, New 
Philadelphia and Salem, plans soon to 
open a new store in Alliance. A location 
has been secured on E. Main St. and 
all new fixtures will be installed after 
the room has been altered. 

After 17 years in the retail jewelry 
business the firm of Smith & Eggli, Al- 
liance, Ohio, will retire from business 
shortly. The partnership involves Guy 
A. Smith and Armin Eggli. Mr. Smith 
has announced he will open an optical 
and jewelry repair store at 15 S. Arch 
St. Eggli plans to retire from active 
business. 
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INDIANAPOLIS 


The Leo Krauss Co., Inc., jewelers, 
located at 113 W. Washington St., will 
move to their new home at 108 W. 
Washington St., in the Claypool Hotel 
building, June 1. The new quarters are 
directly across the street from their 
present location. 

The Sterling Jewelry Company of 
Newcastle, Inc., Newcastle, has been 
incorporated with a capital stock having 
no par value; objects buying, selling 
and dealing in jewelry, diamonds, 
watches; incorporators, Harry Cramer, 
Norman Cramer, Bertsyl Faris, Ivan R. 
Spahr and Camille Cramer. 

Mr. and Mrs. D. S. Whitaker of 
Lebanon celebrated their 56th wedding 
anniversary, May 16. Mr. Whitaker 
was engaged in the jewelry business in 
Lebanon for 40 years, retiring five years 
ago. The anniversary’ celebration 
marked the wedding anniversaries of 
four generations in this family, that of 
the Whitakers, of their daughter, their 
granddaughter and that of Mrs. Whita- 
ker’s parents. 


OMAHA 


J. W. Kegrice, Ida Grove, Ia., held a 
recent auction to reduce his stock, just 
before moving into his new store. 

N. H. Andrus, for many years a jewel- 
er at Pawnee City, Neb., recently con- 
ducted a closing-out sale at that place 
He will move to California, intending to 
retire from business entirely. 

Among the retail jewelers who visited 
Omaha wholesale houses recently were 
E. B. Fenske, Pierce, Neb.; Will Millen, 
Red Oak, Iowa; H. G. Andersen, Fre- 
mont, Neb.; Harle Williams, Tabor, 
Iowa; E. E. Freeman, Oakland, Iowa; 
W. H. Replogle, Shenandoah, Iowa; 
Frank Anshutz, Shenandoah, Iowa; L. 
S. Robinson, Glenwood, Iowa; R. J. 
Kewin, Fremont, Neb.; Herman Heitz- 
man and.wife, West Point, Neb.; and 
John W. Crabill, Plattsmouth, Neb. 
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The Omaha & Council Bluffs Jewelers’ 
Guild at its May meeting at Hotel Pax. 
ton, Omaha, boasted an attendance of 
85 members. Mr. Low of the Elgin 
Watch Co. gave a very interesting talk 
on watch sales and the Elgin policy, 
Other factory representatives who were 
guests of the guild were Ed Imhoff, of 
the R. & G.:Co., Attleboro, Mass.; Geo, 
Simmons of Waite-Evans Co., Proyi. 
dence, R. I.; A. L. Lindroth, North At. 
tleboro, Mass.; Ray Sturdy of Cheever 
Tweedy Co., North Attleboro, Mass, 
Among the out-of-town retail jewelers 
who attended the meeting as guests 
were, R. J. Kewin, Fremont, Neb.; L, 
S. Robinson, Glenwood, Ia.; Krank An- 
shutz, Shenandoah, Ia.; and W. H. Rep- 
logle, Shenandoah, Ia. 








MILWAUKEE 


W. L. Ballinger, recently with the 
Goering Jewelry Co. of Racine, Wis., has 
resigned and is now devoting all of his 
time to trade work. 

Four men are being held at Kenosha, 
Wis., in connection with the jewelry 
store robbery of J. G. Niewierdowsky. 
The robbery occurred May 5. None of 
the four are able to furnish bond, and 
requests have been made for trials as 
quickly as possible. 

A reward of $1,000 is being offered for 
information leading to the arrest and 
conviction of the four bandits who held 
up August Axt, Milwaukee diamond 
salesman, robbing him of from $50,000 
to $100,000 worth of diamonds and jewel- 
ry, near Sheboygan, Wis., April 29. The 
announcement of the award has been 
made by Chief of Police Walter H. Wag- 
ner of Sheboygan. 

Israel Silberman, 23, brother of a 
bandit trio now serving time in Waupun 
Prison, has been acquitted of a charge 
of having received stolen property, 4 
watch stolen from the Gimbert Umbs 
jewelry store of Milwaukee on Oct. 1b. 
The youth had the wrist watch in his 
possession, but said it was given him by 
one of the brothers now serving time, 
and that he did not know it was a stolen 
watch. 

Milwaukee jewelers’ organizations. 
favor the adoption of a daylight saving 
plan in the city during July and August. 
In view of the fact that so many organ- 
izations in Milwaukee favor the plan, 
including the Milwaukee Association of 
Commerce and the Wisconsin State 
Manufacturers’ Association, it is prat- 
tically assured that business houses will 
turn their clocks back and start and 
finish business an hour earlier during 
the summer period. 

Practically all downtown Milwaukee 
jewelers are planning to close their 
stores a half day on Saturday during 
the months of July and August, co 
operating with a plan followed out by 
all retail stores in the city for the past 
four years. One department store has. 
shown reluctance to cooperate in the 
plan this. year, and as an alternative 
has offered its employes an additional 
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week’s vacation. Many local retailers 
feel that if this huge department store 
decides to stay open during the summer 
months, it will result in a gradual turn- 
ing-back to the old Saturday afternoon 
working in all stores. 


LOS ANGELES 


The De Caro Jewelry Co. has moved 
from 616 S. Hill St. to 522% S. Broad- 
way. 

Gordon’s, formerly at 446 S. Hill St., 
is now located in new quarters at 426%, 
the same thoroughfare. 

Ambrecht Bros., platinum jewelers, 
have moved from Room 415, Jewelers’ 
building, to larger quarters with new fix- 
tures and equipment in Room 406, Jewel- 
ers’ building. 

Holstein & Blank told a JEWELERS’ 
CIRCULAR reporter that notwithstanding 
the fact that many jobbers are com- 
plaining of business, his firm had been 
enjoying an excellent turnover. 

Ben Klein has moved from his recent 
location in the Title Guarantee building 
to offices two doors East, as the suite 
he occupied has been taken over by the 
E. R. Bastheim Co. 

Robert Vogele, who had been conduct- 
ing the business of the Crown City Man- 
ufacturing Jewelers, 100 E. Colorado St., 
Pasadena, has sold the business to Emil 
R. Zielke, 772 N. Raymond Ave., Pasa- 
dena. 

W. E. Phillips, president to the South- 
ern California Jewelers Golf Association, 
is on his regular spring trip to the 
North. He will return June 4. L. Cerf, 
one of Mr. Phillips’ associates, left last 
Friday for northern territory. 

R. Wallace & Sons Mfg. Co. have 
opened a permanent display office in the 
Fine Arts building, 811 W. 7th St. W. B. 
Glidden Co. are agents for the Pacific 
Division and Fred S. Geirrine is the 
representative. 

A negro maid, 24 years old, working 
for a wealthy Fox Hills family, is under 
arrest here on a charge of stabbing 
Charles Riding, 50 years old, a diamond 
cutter, 904 Wall St., where the stabbing 
took place, following a quarrel between 
the two persons. 

The clock and material department 
of E. W. Reynolds Co., enjoyed its an- 
nual get-together party, last week, at 
Wheeler’s ranch, El Monte, where 86 
spent the day. Horseshoe contests and 
a baseball game were enjoyed. A big 
feast was spread beneath the trees. 

E. Bastheim Co. has added two more 
rooms to its present suite in the Title 
Guarantee building, and has moved to 
the suite the Cecile department from 
the floor above. Other alterations are 
being made so as to have the salesrooms 
and offices more convenient. 

Samuel Pyes, formerly connected with 
the Gray Jewelry Co., Kansas City, and 
A. L. Abrams, Los Angeles, have opened 
a credit jewelry store at 757 S. Hill St., 
under the name of Shaw’s Ltd. The fix- 
tures are of brown mahogany and the 
lighting effects and wall decorations are 
modern in design. 
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Delegates from 20 countries abroad 
are lending color to the sessions of the 
National Foreign Trades Convention, 
which opened last week at the Biltmore 
Hotel, closing last Friday afternoon 
after three days of business and speech- 
making. There were 2150 registrations, 
including among the lists some of the 
greatest business heads of the world. 

Eugene A. Carter, formerly with A. 
I. Hall & Son, Ine., is now associated 
with E. C. McKeen, Pacific Coast sales- 
manager of the Waltham Watch Co., 
handling the retail trade, the orders 
from whom are placed with the whole- 
sale houses, from whom they purchase 
their stocks. Mr. Carter was on duty 
for the Waltham company at the Trade 
Show, in connection with the recent con- 
vention of the California Gold and 
Silversmiths Association. 

Through a check’s indorsement, given 
by a Hollywood jeweler, an additional 
indictment has been returned, charging 
a youth, 21 years old, with implication 
in a robbery of $20,000 in jewelry, 
last January. The police traced a 
$3,200 check and found it was made 
payable to the young man now under 
arrest on another charge. The check 
was given, police say, by the jeweler 
in payment for a ring, valued at $15,000. 
Detectives state that they have infor- 
mation that the young man and another 
youth, split the $3,200, after cashing 
it at Hollywood. The two young 
men will go to trial June 23, next, on 
a charge of robbing a National Bank, 
here. Both boys’ parents are wealthy 
and the former boy has entered a plea of 
“Not guilty by reason of insanity.” 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended May 24, 1930. 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 





CR. et cache eee cue weubeue $492,291.71 
Gold bars paid depositors..... 38,195.19 
SPOS Dingo can alc owaee newer $530,486.90 


Of this, gold bars exchanged for gold 
coins are reported as follows: 
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SAN FRANCISCO 


After months of confinement, follow- 
ing a very serious automobile accident, 
Mrs. J. W. King was welcomed back to 
the Mutual building by neighbors and 
other friends in the trade. 

E. A. Jaccobi recently returned from 
Europe where he had been visiting the 
diamond markets on a buying trip for 
the firm of L. A. Jaccobi, Jewelers’ build- 
ing. 

R. B. Bolles, of William Rogers, re- 
cently arrived here from Niagara Falls, 
and went north with Willis Robertson 
who has taken over the Coast represen- 
tation of William Rogers lines. Offices 
and display rooms are at 49 Geary St., 
where Mr. Robertson will make his Coast 
headquarters. 

There was a large attendance of 
younger members of the jewelry trade 
at the baseball game, played in Ewing 
Field, Saturday afternoon, May 17, be- 
tween members of the trade in the Jewel- 
ers’ building and the Mutual building. 
The Jewelers’ building team won, 15 
to 16. 

The Coast headquarters of Baker & 
Co. in the Phelan building were recently 
enlarged and many new facilities in- 
stalled for handling the firm’s products. 
L. D. Morgan, manager, stated recently 
to a representative of THE JEWELERS’ 
CIRCULAR, that April had been their 
biggest month since they opened here, 
three years ago. The company’s road 
man, E. E. Sharp is visiting customers 
in Oregon and Washington. 

During the recent visit here of C. R. 
Gardinor, president of the International 
Silver Co., and W. H. Race, also an offi- 
cial of the company, E. V. Saunders, 
manager for the Pacific Coast interests 
of the concern, tendered them a banquet. 
at the Bohemian Club, San Francisco. 
This was attended by 17 members of the 
International Silver Co.’s San Francisco 
organization, and Mr. Gardinor had a 
very interesting message to give to all 
those present, covering national condi- 
tions as well as the company’s own 
affairs. Later, Mr. Gardinor and Mr. 
Race returned home by a northwestern 
route, visiting Portland, Seattle and 
Spokane. 

P. J. Coffey delivered an illustrated 
lecture on Tuesday, May 20, on “The 
Romance of the Diamond” for jewelers 
of San Francisco and vicinity. Mr. 
Coffey, who is president of the National 
Jewelers’ Publicity Association, was the 
featured speaker at the Weekly luncheon 
meeting of the Down Town Association, 
held in the Italian Room, Hotel St. Fran- 
cis. The association especially invited 
women to hear Mr. Coffey trace the dia- 
mond from the mine to the show case, 
with beautiful accompanying pictures. 
Last Thursday evening Mr. Coffey gave 
his illustrated lecture at the Hotel Oak- 
land for jewelers of Oakland and vicin- 
ity and on Friday, he spoke before the 
jewelers of Stockton; these dates being 
set under the direction of E. R. Allen, 
secretary of the California Gold and 
Silversmiths’ Association. 
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New Trends in Merchandising 
Analyzed 


Rogers, Lunt & Bowlen Co., Green- 
field, Mass., has met the feeling of style- 
consciousness in the mind of the public 
with a veritable classic describing and 
illustrating the value of ensemble ad- 
vertising. 

This beautiful booklet, “The Modern 
Way to Sell Silver,” briefly summarizes 
American history, showing the develop- 
ment of architecture, the decorative arts 
by our Colonial forefathers, and the dif- 
ferent factors that go to make up what 
we call the “early American style.” 

Illustrations of the different types of 
architecture, such as the Georgian, the 
Spanish or Mediterranean, the early 
English and early American are shown. 
These are followed with interior views 
of the houses, decorated in taste and dis- 
playing the silverware designs that are 
appropriate. 

A reference outline is included in the 
booklet, giving “Characteristics of the 
important decorative styles and their cor- 
rect complement in Treasure Silver.” 
This outline is in table form and should 
be very instructive to the dealer who 
desires to acquaint himself with the 
ensemble angle of his merchandising 
problem in silverware. 


* * * 


Dickie Duck Helps Sell Silverplate 


One of the most interesting incidents 
jn the jewelry and allied field this 
spring has been the appearance of the 
Dickie Duck as an aid in the selling of 
baby spoons and forks and sets in 1847 
Rogers Bros. Silverplate. 

The duck with a spoon or fork, or 
spoon and fork, attached to the bib 
about its neck has been a very active 
little salesman and has been responsible 
for a very largely increased sale of baby 
spoons and forks during the past two 
months. 

Sales have increased so rapidly that 
it has kept the makers of the ducks cut- 
ting all sorts of corners in order to pro- 
duce the birds fast enough. 

The ducks help to make a very attrac- 
tive window in the store and apparently 
have pleased parents quite as much as 
the children for whom the ducks were 


purchased. All in all, it really is a very 
remarkable instance of what a bit of 
merchandising ingenuity can do. Many 
a baby in the land has a spoon or fork 
who ordinarily would have had to get 
along without them. 

* * * 


A New Diamond Ring Display 


J. R. Wood & Sons, Ine. is introducing 
a new diamond ring display which has 
been named the “Skyline,” because of 


$ DIAMOND RINGS $ 





“SKYLINE” DIAMOND RING DISPLAY 


its resemblance to a_ series 
scrapers. 

The display was designed by a promi- 
nent stylist and its very unusualness 
makes it equally interesting and attrac- 
tive. It is an excellent commercial ex- 
ample of the modern art trend. 

The “Skyline” is made of wood, with 
a finish of black lacquer. The tops of 
the columns are covered with gray silk 
velvet. The overall dimensions are 10 
inches by 5% inches by 10 inches. 


* * * 


of sky- 


A Front Page Story 


K. Mikimoto, 535 Fifth Ave., New 
York, has just issued a little booklet 
describing the adventures of 12 promi- 
nent American newspaper men while 
visiting his cultured pearl fisheries on 
the shores of Gokasho Bay, Japan. Rep- 
resentatives of the press from all parts 
of the United States were entertained 


‘in a regal manner, according to their 


own description of the visit, which em- 
bodies brief but interesting accounts of 
the different features in the production 
of cultured pearls. 

Short paragraphs written by the dif- 
ferent correspondents are included in 
this pamphlet, illustrated by photo- 
graphs showing scenes of the Japanese 
cultured pearls fisheries, and also of the 
newspaper men themselves. 

A picture of an open oyster shows 
three cultured pearls in the shell, while 
on the opposite page is portrayed the 
finished product, a necklace of Miki- 
moto cultured pearls. The booklet is 
both educational and interesting. 


* * * 


Synthetic Stones Shown in Natural 
Colors 


To widen the scope of the birth- 
stone business, and to stimulate the 
retail sales of synthetic stone jewelry, 
S. Nathan & Co., 71 Nassau St., New 
York, are fostering the idea of synthetic 
birth-stones. As an aid for the proper 
identification of Nathan “Tru-Stone” 
Synthetics, the firm recently issued a 
color booklet which the jeweler will find 
useful as a handy reference. Copies and 
additional copies of this full-color cir- 
cular may be secured through the whole- 
saler. If he cannot supply you, please 
send his name and address to Nathan & 
Co. who will send as many copies of this 
edition as may be required. 


* a * 


A Comment on Costume Jewelry 


Carl Hoffman of Lewy & Co., 329 Fifth 
Ave., New York, expresses some interest- 
ing opinions regarding mental attitude of 
purchasers of costume jewelry. 

Costume jewelry has introduced a new 
field in which the jeweler may allow his 
faculty of imagination its full scope, and 
its present popularity makes the recom- 
mendation of semi-precious stone costume 
jewelry sets to match the different gowns 
of the lady of fashion in keeping with the 
present trend. Another consideration to 
the advantage of costume jewelry of this 
type brought out by Mr. Hoffman is the 
great variety of shades and tints found 
in semi-precious stones, in which can be 
found a match for almost any color gown. 
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Vogue for Black Glassware 


Of all shades of glass in use on the 
table today the greatest departure is 
black. It is astonishing how popular it 
has become and one might even say that 
it is the rage. 

One of the most pleasing of the pat- 











GOBLET WITH BLACK CORE IN STEM 


terns shows the use of black glass as a 
centre or core for the stems used in 
stemware. The Morgantown Glass Works 
of Morgantown, W. Va., has struck a 
popular note in introducing this novelty. 
The black stem center is distinctly dis- 
cernible in the accompanying illustra- 
tion. They are also making black vases 
and balls mounted on crystal feet which 
are both novel and attractive. 

This class of goods is the very kind 
for summer sales and will be sure to 
attract public attention. 


. * * 


R. Wallace & Sons Mfg. Co. Distribute 
Attractive Folder 


Every man appreciates a good, heart 
to- heart, straight - from - the - shoulder, 
masculine talk. Exactly that idea has 
been incorporated into the “Man-to-Man” 
consumer folder, a cleverly designed, ef.- 
fective mailing piece in the “all-year- 
‘round” dresser silver plan of R. Wallace 
& Sons Mfg. Co., Wallingford, Conn 

The confidential, personally directed 
appeal of this unusual mailing piece has 
just that masculine characteristic that is 
bound to gain the desired attention to 
“drive home” the intention of its mailing 
~—to interest the recipient in dresser sil- 
ver as graduation, wedding anniversary 
and birthday gifts. It presents its story 
as if told by one man to another—“Man- 
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to-Man, isn’t she still the sweetest girl 
in the world?”—a most appropriate in- 
troduction and appeal. 


This clever folder sells a definite idee 
because it is interesting men in this plan. 
The last page has a special reminder for 
gift occasions, whereby the dealer may 
get in touch with the prospect one week 
before the gift occasion. 


. * * 


Benedict Mfg. Co.’s Official Presents 
Silver Set to Commander Eckener 


“One of the interesting episodes of the 
recent journey of the Graf Zeppelin from 
Friedrichshafen to Brazil and north to 
Havana and Lakehurst was a party in 
honor of Commander Eckener and joined 
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time it is a very remarkable village be- 
sides. And one building containing 875 
clocks that keep absolutely correct time 
is even more remarkable. 

The building is the new home of the 
Bureau of Internal Revenue on the Mall 
Triangle in Washington, D. C. It is a 
part of the Government’s project for the 
beautification of the Capital and the 
adequate housing of its vast official staff. 
In it is the largest electric clock in- 
stallation in the world. 

The clocks, one in each office are Tele- 
chrons operated from a single source 
of power and controlled from a single 
point. Ordinary 110-volt, 60-cycle alter- 
nating current supplied by a commercial 
power company is used and the Tele- 
chrons are continually synchronized. In 


eC > 


SET PRESENTED TO COMMANDER ECKENER (UPPER LEFT) BY 


G. M. CROUSE 


in by all of the passengers given by 
George N. Crouse, vice-president: of the 
Benedict Mfg. Co., East Syracuse, who 
has just completed his fourth Zeppelin 
voyage with Commander Eckener. 

The affair was the culmination of 
many fast friendships made among the 
passengers under their unusual sur- 
roundings and prove to be one of the 
high spots of the famous voyage. Dur- 
ing its progress Mr. Crouse presented 
Commander Eckener with a beautiful 
beverage set manufactured by the Bene- 
dict Mfg. Co. 

The set consisted of a two-quart 
shaker and 24 cups of unusual mod- 
ernistic design, each piece finished in 
24 carat gold smartly trimmed with jet 
black bakelite. The shaker bore appro- 
priate and handsomely engraved inscrip- 
tion. 

* - Kk 


Eight Hundred and Seventy-five 
Telechrons Installed 


If a village has 875 clocks in the 
homes of its inhabitants it must be a 
pretty good-sized village. If every one 
of its clocks keeps absolutely correct 





(UPPER RIGHT) 


event of an interruption of electric 
power an automatic device records the 
period of interruption, and when the 
power starts again runs the the clocks 
at twice their usual speed until they are 
corect, at which time they automatically 
return to normal. 


* * * 


Hammond “Ravenswood” Model Now 
Available with Alarm 


The Ravenswood Hammond Electric 
Clock is now available with electric alarm. 
This new clock is the ideal timepiece for 
the bedroom. No winding, oiling or regu- 
lating is necessary. No ticking to dis- 
turb the sleeper until the desired hour 
when a clear sounding buzzer announces 
the beginning of a new day. The alarm 
is set at the desired time once and a flip 
of the switch at bedtime is the only re- 
quirement. The alarm continues to 
sound for a period of about forty min- 
utes unless shut off. 

The case is seven inches high made of 
bakelite in rich brown, dial is 3% inches 
in diameter of spun silver finish with 
clear black numerals. 
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Waterford €& Son—Jewelers and Watchmakers 


perpetually being surprised had earned 
for him the nickname of “Owley.” 

“Ah there Waterford,” he greeted. 
“Glad to see you. Come and sit down, 
come and have a cigar.” 

After a few minutes spent in gen- 
eralities Eric got down to the purpose 
of his visit. 

“It’s this way, Hopper. Pop has a 
big business where we are, and I know 
we have a bang up location. But I’m 
pretty new to Brent, in a way, and I 
was looking over the town and wonder- 
ing if we could improve our stand. Not 
that I think we can, you understand, but 
I figured it might be as well to see what 
was doing in vacant stores. So here I 
am.” Eric finished lamely. 

Hopper shook his head doubtfully. 
“Good locations are very scarce, Water- 
ford. Where was you thinking of trying 
to get?” 

Eric hitched his chair forward. “Well, 
I was figuring on Grant St., somewhere 
between Central Ave. and Cleveland 
Ave.” 

“No!” Hopper raised his eyebrows in 
mock surprise and grinned good natured- 
ly. “Sure that’s all you want? That 
is the most difficult place to find any- 
thing; it’s only where everybody wants 
to get. Outside of that I can get you 
any place on the street.” The man 
chuckled and rubbed his hands. 

“Gee, that’s too bad. But of course 
I’m only making inquiries on my own 
hook. Pop doesn’t know about it yet. 
Have you anything anywhere else that’s 
to rent?” 

But Hopper had nothing within the 
area desired by Eric. He promised to 
look around and let the young man know 
if he heard of anything, but he shook 
his head dolefully at the prospect of suc- 
cess. 

Back to the store went a sadly dis- 
appointed Eric. As soon as he entered 
his father met him with: “Don’t take 
your hat off, Eric. Mr. Sissons tele- 
phoned that he wants to see you. Do 
you know what it’s about?” Paul asked 
anxiously. 

Eric felt his heart miss a beat. Then 
he told his father how he had nearly 
knocked him down. To the son’s sur- 
prise his father burst out laughing. 
“That wouldn’t bother William Sissons. 
But you had better go right away. He’s 
not the man to do anything without a 
reason.” 

Wondering, Eric marched to the 
Brent Trust Co. which occupied the 
corner of Maple St. and Central Ave., on 
the “right side” of the Avenue of course! 
When he arrived Sissons was busy so 
Eric leaned uncomfortably against the 
cold and uninviting glass top table con- 
taining deposit slips, and other material 
for the conduct and convenience of cus- 
tomers’ business. 

After a 10 minutes’ wait, which seemed 
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like an hour to the perturbed young 
jeweler, Eric was told to go in to the 
rather sumptuous office at the rear of the 
bank. The president was seated at a 
huge table and Eric felt more in- 
significant than ever. He felt better, 
however, when Sissons said in genial 
tones: 

“Well, young man, how many people 
have you maimed this afternoon?” The 
banker’s eyes twinkled as he _ spoke. 
Then he became more business-like in 
his manner as he continued: “You said 
you were going to see Hopper. Do you 
care to tell me what it was about?” 

Eric was too full of his idea to do 
other than explain the idea which 
prompted his visit to the real estate 


agent. Sissons listened in silence until 
Eric had finished his story. Then he 
asked: 


“And what do you intend to suggest to 
your father that he do with the present 
building? He bought it originally on 
my advice, so I feel a certain amount of 
interest in the matter, you see.” 

“Gosh, I never thought of that,” the 
young man confessed. 

“It happens that I have an idea.” The 
banker gave a curious little one side 
smile, a characteristic of his, and con- 
tinued: “Of course I do not know 
whether it is a good thing or not for 
your father to move, but I think you do 
well to go into the matter. Trouble with 
too many merchants, they never think 
about changing conditions and seem to 
believe the world stands still. However, 
that’s neither here nor there. It hap- 
pens that a dry goods chain store con- 
cern is looking for a location in Brent 
just about what your father has in the 
two stores. If the other store can be 
vacated, and I believe it is on a yearly 
tenancy, I think he could get a fair 
price. But of course you would have to 
be sure of something suitable for your- 
selves first.” ; 

“That’s the trouble.’ Eric wagged 
his head in perplexity. “I suppose you 
don’t know of anything we could get, 
do you?” 

“No, Eric, but why don’t you look at 
each store on the streets which interest 
you. See if any of them look seedy. 
You might be able to find someone with 
a lease who would be glad to get rid of 
it. When you see such a store, get 
Hopper to find out all about it for you. 
Come and see me within a week and 
let me know how you get on.” 

“The foxey old son of a gun,” Eric 
said to himself as he left the bank. He 
was beginning to learn something about 
the ramifications of a bank’s interests. 
Without delay he began his fresh in- 
spection of the streets he had in mind. 
What a different view he took of them! 
He noticed things which had completely 
missed his vision before, and he under- 


stood what was meant by, “they have 
eyes but they see not.” 

The result of an hour’s work showed 
three possibilites. A store on Maple St. 
two doors below Lissman’s Department 
Store was run as a fruit and candy 
store. It was conducted by a man named 
Laretti, but from the appearance of the 
place he was having his troubles. The 
other two stores were on Avery St., and 
both located between Central Ave. and 
Cleveland St. The first was run by a 
woman as a linen shop. She offered 
people of Brent a wonderful variety of 
table and household linen, but from the 
look of the place the people did not re- 
spond to her invitation. The other store 
was nearer Central Ave. and was much 
bigger. It was occupied by an office 
supply house and the windows were full 
of filing cabinets and other office equip- 
ment. Eric had noticed the store before 
and that no one ever seemed to go in. 

Armed with this information he 
walked briskly to Hopper’s and _ sur- 
prised that genial yet capable man with 
his new story. Yes, Hopper could and 
would find out quietly all about the three 
stores and report to Eric within two 
days. 

It was 5 o’clock by this time so Eric 
stepped along Maple St. intending to 
go to the store. But as he crossed 
Central Ave. he thought of Judith Somes. 
“T promised to buy her a soda,” he mut- 
tered. He knew the store closed at 5.30 
p. m., so decided that he might see her 
and make good his promise. In his 
heart he knew that the promise was not 
the cause of his sudden decision! 

The store had closed its doors just 
as he arrived, so walking to the side 
entrance, he waited. Sure enough in a 
few minutes a number of girls came out, 
and there was Judith. She stopped in 
surprise when she saw him and ex- 
claimed: 

“Look who’s here. 
coming?” 

“Hello Judith. Neither. I’d_ just 
finished a job and as it was 5.30 p. m. 
I decided to drop by the store and grab 
you for that visit to Helper’s. I’m in an 
expansive mood and offer you the best 
drink the store can give. 

“How about it, big eyes?” 

“Boy, I am ready, ‘thank you’ right 
now.” 

In a few minutes the two were seated 
at the counter of the popular candy and 
soda store. Judith finally looked up and 
with a gasp said: “Let me tell you, big 
boy, that’s gone where there was a home 
waiting for it. Now give me the dirt 
on business?” 

Eric laughed contentedly. ‘“Every- 
thing’s great. How’s tricks with you?” 

“Nothing to brag about. Old flatfoot 
saw you in the store the other day and 
he’s picked on me ever since. Seems 
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think that you an’ me’s putting up a 
job to pinch the store er something’.” 

Eric, however, did not take the news 
so lightly. “Gee, big eyes, I’m awful 
upset. You don’t really think he believes 
such applesauce, do you?” 

“You never can tell, as my old college 
chum, Bernard Shaw says. Get that? 
Shows I’m up on highbrow stuff. Flat- 
foot is as kind and sweet as a flea bit- 
ten hyena. Still it’s a good job, and you 
can’t have everything you want in this 
wicked world, can you? The answer is 
in the negative, my young friend.” 

The two were chuckling over the pert 
comments of the vivacious Judith when 
the door of the store swung open and 
a tall dark dour man entered. Judith 
caught a glimpse of him and exclaimed. 
“My sainted aunt, speak of the devil.” 

The man stopped and looked suspi- 
ciously at Judith and the embarrassed 
Eric. Then without another sign of rec- 
ognition he asked for a half pound box 
of cheap candy and stalked out of the 
store. The young people watched his 
departure from the corners of their eyes. 
As the door closed behind the floor man- 
ager, Judith shrugged her slim shoulders 
and with a half sigh said: 

“TI won’t be knocked dead _ with 
astonishment if I get a red envelope on 
Saturday. But if I do I'll take a mo- 
ment of my precious time to tell the son 
of a so-and-so what I think of him. But 
I don’t think he’ll be surprised!” 

“If the dirty bum does anything iike 
that, you come and see me,” Eric ex- 
ploded. “You can come and work for us, 
and then I’ll go and knock his damned 
block off.” 

Judith looked seriously at Eric and 
then with a funny little smile said: 
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“Someone been feeding you red meat 
lately?” Then she touched his .arm 
gently and murmured. “But it’s awful 
nice of you, big boy. Still, of course I 
wcouldn’t do it. Now let me beat it to 
the old home. Down the street; don’t 
stub your toe.” 

Eric walked home in something of a 
daze; the animated colorful girl had left 
him feeling bewildered. He missed her 
vivacious personality, and he also felt 
worried to think that his innocent visit 
to the Brent Department Store had 
caused her embarrassment and possible 
trouble. 

When Paul told his son the next day 
that he had made two good sales as a 
result of his window trim Eric said 
vaguely. “Oh yeah?” His father looked 
at him, puzzled, but' he asked no ques- 
tions. Paul was a wise man and knew 
when to speak and when to keep silent. 
Besides he loved his youngest son so 
much that at times it almost hurt. 

True to his promise, Hopper tele- 
phoned Eric within two days of his visit 
and made his report. 

“Hello, is that Eric Waterford? Right, 
well listen. This is Hopper. You can 
get the store on Grant St. Laretti has a 
seven year lease and would be glad to 
get rid of it. He’s losing his shirt there, 
poor devil. But the rent’s pretty steep, 
even for Grant St.” 

“How much?” inquired Eric. 

“He says he pays $6,000 a year, but 
I think he propably pays $5,500; but 
even that’s out of sight to my way of 
thinking.” 

“What’s the other bet, then?” Eric 
put in. 

“Nothing doing on Clark’s place, 
that’s the linen shop you know. I think 
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you might make a dicker with the Men- 
zies office equipment crowd. I was talk- 
ing to Jenks; he’s the manager. He says 
they don’t think there’s any special ad- 
vantage to them to be on Avery St.; 
says their customers will come to them 
as they are only interested in commercial 
trade. Beside, much of their stuff is sold 
by their outside salesmen. I asked him 
if he’d like me to try and find him a 
tenant, and he said ‘go to it.’ ” 

“Gee, that sounds worth looking into, 
doesn’t it? Will you see what they want 
and how long a lease they have and 

. all that?” 

“Sure will. And we ought to be able 
to do better than if I had asked him if 
they would be interested in getting out. 
Got the idea?” 

Eric did. And when a week later he 
had something definite to talk about he 
again visited Sissons. The banker 
listened intently to Eric’s story and then 
said: 

“Tt might be possible. Of course the 
store is bigger than you would need I 
should think; but you and your father 
will know that best. And it will certain- 
ly need more money to run. However, 
do nothing for a couple of days, and in 
the meantime I'll get in touch with the 
chain store people and get some idea of 
what they are willing to pay. Then you 
can talk it over with your father... . 
And when you do, I should suggest you 
get your brother-in-law to sit in with 
you. He’s a pretty level headed chap you 
know.” 

Eric left the banker feeling that 
things were likely to happen. They cer- 
tainly were, and much more quickly 
than Eric dreamed. 

(To be continued) 


Vacation Clubs Pay Dividends 


Another jeweler promoted his vacation club by means 
of a circular advertising the “vacation club,” which was 
neatly done in color with a photograph of a mountain 
lake and resort, campers and canoeists, and of a speeding 
railroad train and a steamship. This little two-fold cir- 
cular told a story about the vacation club, which, run- 
ning 20, 40 or 50 weeks, as desired, enabled the customer 
to enjoy the pleasures of a vacation without financial 
worry. The sales appeal on the inside fold of the cir- 
In this way this jeweler puts over 
an interesting selling story which creates an irresistible 
appeal in the minds of customers and frequently brings 


cular built up desire. 


in many new accounts. 


Attractive store and window signs may also be used, 


reading : 





(Continued from page 34) 


“Many of you will be taking your annual va- 
cation within the next sixty days. 
enjoy it to the fullest! 
advantage of the opportunity to get some time 
in the great outdoors, the fresh air, sunshine, 
sunburn, mosquitoes and figgers! 
turn to your work until you have had your fill 
of each; then you will find the change has done 
you good. Yours for a good time.” 

This may be followed by suitable suggestions which 
will help to make vacationing a real pleasure. 


Take it and 


Play and relax! Take 


Don’t re- 


By thus tieing up with the vacation spirit the average 


jeweler can thus reap an extra harvest of sales results 
not otherwise in prospect. 
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Certification of Watchmakers 


Horological Institute of America Announces New Conditions 
to Go into Effect July 1 


WasHINGTON, D. C., May 26.—The 
certification committee of the Horo- 
logical Institute has announced the fol- 
lowing changes to become effective July 
1 in connection with the certification of 
watchmakers: 

“1. To change the two-year clause for 
certified watchmakers to read as follows: 

“At least five years at the watch- 
makers bench (including the time spent 
in watchmaking schools) are required of 
all applicants for this examination ex- 
cept that upon unanimous approval of 
the examining board this rule may be 
waived and modified as to time in indi- 
vidual instances. 

“2. To change the 10-year clause to 
read as follows: 

“Applicants having spent 10 years or 
more at the watchmakers’ bench may 
upon submitting proof satisfactory to 
the examining board be excused from 
taking the junior watchmakers’ exami- 
nation, and may apply directly for the 


certified watchmakers’ examination. 

“3. To list the recommended books in 
two groups as follows: 

“The following books are recom- 
mended for the applicant for junior 
watchmaker; Britten, Horological Hints; 
A. G. Thisell, the Junior Watchmaker; 
Grant Hood, Modern Horology; Good- 
rich, the Modern Clock: 

The following books are recommended 
for the applicant for certified watch- 
maker; W. J. Kleinlein, Practical Bal- 
ance and Hairspring Work; W. J. Klein- 
lein, Rules and Practice for Adjusting 
Watches; T. J. Wilkinson, The Adjust- 
ment and Train of American Watches; 
and E. D. Learned, Watchmakers and 
Machinists’ Handbook. 

Suggestion to the applicant for certi- 
fied watchmakers’ examination; 

While not required, it would be to 
the advantage of the applicant to sub- 
mit a bracelet watch having a round 
dial. 


Certificates Granted to Certified and Junior Watchmakers 
by Horological Institute of America 


tet following were granted certificates at the meeting of the Examining Board 
of the Horological Institute of America held in Washington, D. C., on May 


5, 1930: 


CERTIFIED WATCHMAKERS 


Name 
Rene H. Conrad 
Edwin J. Goggin 
Gerard Laporte 
Eugene Mayer 


Employer 
P. J. McNeel Jewelry Co. 
Student at Elgin School 
Student at Elgin School 
American & Swiss Watch Supply Co.Cincinnati, Ohio 


Address 


San Antonio, Texas 
Elgin, Il. 
Montreal, Canada 


Luman B. Mommer Self Ft. Wayne, Ind. 
Lawrence Stene Sam Lee Cedar Rapids, Ia. 
Robert Stultz D. M. Stultz Culpeper, Va. 
Wayne A. Sykes Student at Elgin School Elgin, Il. 
JUNIOR WATCHMAKERS 

Name Employer Address 
Nelson L. Barnes Student at Bradley Institute Peoria, Ill. 
Roy V. Bateman Self Berkeley, Calif. 
L. D. Bean Student at Elgin School Elgin, Ill. 
P. L. Bosley Tallahassee, Fla. 


Lowery B. Broyles O. F. Haun 


Lawrence A. Colucci 


Student at Bowman School 


Porterville, Calif. 
Niagara Falls, N. Y. 


Leo A. Cote Student at Bowman School Windsor, Vt. 
John J. Felz Student at Bradley Institute Peoria, Ill. 
Harlow G. Folsom Student at Bradley Institute Peoria, Ill. 

ohn Geddes Self Schenectady, N. Y. 
ohn Albert George J. H. Lassen Ft. Smith, Ark. 


LeRoy Goldberg 
Stanley Greenhalgh 
Wren M. Holman 
Harry J. King 

George Andrew Larson 
Arthur Andrew Nelson 
Nels J. Olson 

William L. Pearce 
Lynn Richey 

Arnold H. Ridderstedt 


F. J. Bentley 
W. H. Tinsley 


A. H. Ross 


Vernon Schumacher 
Leon Toussaint 
Ewell Tucker 

John A. Weatherford 
Albert A. V. Weller 


C. M. Borton 
Heilbron’s 


Louis Remund 


The next meeting of the Examining Board will be held July 8. 


Anthony J. Horst 
Student at Elgin School 


Student at Bowman School 
Oliver I. Markham 

Student at Bradley Institute 
Student at Hiles School 


Student at Bradley Institute 


Malcolm Everett RollmanHenry W. Von Unrich 
tudent at Elgin School 


Mrs. W. L. Yarbrough 


Joliet, Ill. 
Sheridan, Wyo. 
Manassa, Colo. 
Roanoke, Va. 
Sergeant, Pa. 
Bridgeport, Conn. 
Peoria, Ill. 
Oakland, Calif. 
Petaluma, Calif. 
Peoria, Ill. 
Cincinnati, Ohio 
Elgin, III. 

Long Beach, Calif. 
Ft. Smith, Ark. 
Denton, Texas 
Washington, D. C. 


All repaired 


watches for this examination must be in for testing not later than June 21, 1930. 
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Wholesalers’ Convention 





Program for Annual Meeting at Atlantic 
City, June 10 and 11 Promises Many 
Excellent Features 


PHILADELPHIA, May 28.—When mem- 
bers of the National Wholesale Jewelers 
Association gather at Atlantic City for 
their 23rd annual convention they will 
find that a distinctly business program. 
There will be no oratory and no set 
speeches or so-called business talks. In- 
stead of set speeches, the convention 
will be a strictly business one in the 
fullest sense. 

The two days of the convention will be 
busy and constructive ones under the 
program as arranged. Members will 
gather at the Shelbourne Hotel at 10 
a. m., Tuesday, June 10, for the opening 
session, registration being docketed for 
the hour from 9 to 10. A. C. Becken 
of Chicago, the president, will give a 
brief talk in opening the session and 
then give his annual report. This will 
be followed by the annual report of 
George A. Fernley, executive secretary, 
and its discussion. Next will come the 
first of the general business discussions, 
on “Current Business Conditions and Fu- 
ture Outlook.” Members, as called on 
by the president, are to give concise ré- 
sumés of conditions in their territory, 
the credit situation, their view of the 
outlook and what lines they consider 
will be most active. 

Appointment of nominating and re- 
solutions committees and announcements 
will end the forenoon session. 

At the afternoon meeting the opening 
discussion will be on “The importance 
of wearing jewelry as a sales stimulant.” 
Next will come the report of the com- 
mittee on “Overhead Expense,” by 
Jacob Engel of Baltimore, chairman, 
and a discussion will follow. 

The afternoon discussion subjects are: 

“What influence will the attachment 
of metal bracelets on watches by manu- 
facturers have on the wholesalers’ busi- 
ness?” 

“How can seasonal events, such as 
June graduations and weddings, Moth- 
ers’ Day, Christmas, etc., be utilized to 
better advantage to stimulate the sale 
of jewelry?” 

“The value of guarantees by manu- 
facturers.” 

Tuesday evening will be marked by 
the annual banquet. The speaker will 
be announced later. An enjoyable enter- 
tainment also is being arranged. 

The Wednesday morning _ session 
promises to be one of the most important 
held by the wholesale jewelry trade. It 
will be devoted to discussing the dis- 
tribution of jewelry, its problems and 
how to eliminate practices that tend to 
minimize profits. 

At the afternoon and final session, L. 
H. Koons, chairman of the publicity 
committee of the New Jersey Retail 
Jewelers Association, will speak and L. 
P. White of Philadelphia, treasurer, will 
make his report. 

Reports of committees and election of 
officers will end the session. 
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(Continued from issue of May 15, 1930) 
IG. 52 is given by Berthoud as taken 
from the Répertoir des Arts et Manu- 

factures describing the patent of August, 

1796, by Charles Haley, a celebrated 

maker of London. This had for its aim 
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FIG. 52 


Haley’s constant force escapement. 
escape wheel E winds up the impulser L 


The 


which gives each time equal impulses to 


balance staff L 








By PAUL M. CHAMBERLAIN, M. E. 


to give uniform impulse to the balance, 
a constant force escapement, or as it is 
sometimes called but less definitely re- 
montoire (rewinder). The escape wheel 
E acting on the table M has turned it 
against the force of the helical spring R 
to the position shown in the plan and 
there it is locked by the detent a. (The 
drawing is defective in not showing the 
finger on M in contact with a locking 
stone on the detent a.) The machine is 
cocked ready to shoot. The balance T 
is turning counter-clockwise and a pallet 
I (seen best in elevation) lifts the detent 
a, which releases M to turn clockwise 
under the force stored in its helical 
spring delivering a blow by the pallet L 
on the impulse table K to the balance T. 
After delivering the impulse a discharge 
pallet on M unlocks the detent d from 
escape wheel E which rewinds by the 
impulse table M the helical spring R and 
the machine is again cocked. It is ap- 
parent that as M, when unlocking the 
detent d, is turning in the opposite direc- 
tion from what it must go when it gets 
the force of the escape wheel, there must 
be a very nice adjustment to have the 
escape wheel tooth drop on the impulse 
face. The escapement was not depend- 
able and probably because of this defect. 


IG. 53 is a free escapement devised 

by Berthoud for half seconds beat 
pendulum clocks. The escape wheel F 
is driven from an appropriate train with 
dial, hands, etc. The escape wheel is 
shown locked and the bottom cross arm 
b c of the pendulum swinging freely to 
the left. The latch h will lift over g and 
as the pendulum swings back to the right 
the latch will engage g unlocking the 
pivoted detent s and a tooth of the escape 
wheel will deliver impulse in the notch d. 

Figs. 54 and 55 show the perspective 
and plan views of a spring detent as 








Development of the Escapement 



































FIG 53 


escapement applied to a 
oud. 


force 
seconds pendulum by Ber 


Constant 


devised by Berthoud. The escape wheel 
C is locked at the tooth p on the locking 
stone g carried by the detent c b x. 
The impulse table c moving clockwise 
will receive impulse from a tooth in 
the notch n as soon as the spring m 
moving with the table pushes the horn 
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NOW! 


Are you getting the highest re- 
turns from your precious metal 
scraps? Since 1912 many, 
many jewelers have found 
Hoover Refining service so 
satisfactory that they have 
said: “It’s the Amount of the 
Check that Counts.” 

















Send for booklet “Your Pri- 
vate Gold Mine” which tells 
how best to prepare your 
scraps for refining. We fur- 
nish free shipping containers. 


Send us your present accumu- 


lation NOW! 


1 





‘Hoover &Strong,|Inc. 
119 West Tupper Street, Buffalo, N. Y. | 


GOLDEN RULE REFINERS AND MANUFACTURERS SINCE 1912 














Are YouA 
Gold Prospector? 


Go is no need for 
prospecting when 
S. S. White Golds are avail- 
able. Follow the beaten path 
of satisfied users who have 


proved the “pay” qualities of 


S.S. White 


Golds, Platinum and Gold 
Solder and Alloys for White, 
Green and Yellow Golds. 














¢ 


TheS.S.WHITE DENTAL MFG.CO. 


Industrial Division 
152 West 42d St. New York, N.Y. 
Established in 1844 Member of J. B. of T. 


SEND US YOUR SWEEPS AND WASTE MATERIALS 
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Do not emplo 
Traveling gold buyers 


Eliminate the middleman. We 
use the metal recovered in refin- 
ing for the manufacture of jewel- 
ers and dental gold. 











That is how we pay 
highest cash prices. 








Ship Direct—It Pays 








THOMAS J. 


DEE&E&Co. 


55 E WASHINGTON ST. 
CHICAGO 








Plenty of 
Drawer- 
Room and 
Plenty of 
Top Room 


ORAWER 





Everything else you’d expect in the best 
MAKES WORK AGREEABLE 
LEIMAN BROS. 


patented” JEXAWELERS 
WORK BENCHES 


ONE, TWO, THREE AND FOUR MAN SIZES 


LEIMAN BROS., Ine. 
23 (BG) Walker St., New York 


Makers of Good Machinery for 40 Years. 
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of the detent unlocking at g. The im- 
pulse table carried a bracket f to which 
is attached a spring c m free to swing 
inward but banked against a pin g 





FIG. 54 
Detent escapement by Berthoud. 


outward. When the table and balance 
shall have made its excursion and re- 
turns, the end of the spring, in reality 
the passing spring, deflects inward and 
slips over the horn of the detent. The 
frame f and spring c m.are at a differ- 





FIG. 55 


piagram of escapement shown in Fig. 54. 
he passing spring — on the impulse 
roller. 


ent level from the detent which has a 
pin part c at the level of the passing 
spring. 

Fig. 56 is another form, devised by 
Berthoud using a pivoted detent which 
he designed in 1754. The impulse table 
A carries a pivoted passing lever banked 
against a pin outward but free to swing 
inward against the long spring 1. The 
pivoted detent is held against a banking 
by the spring d. The impulse table 
moving counter clockwise is about to 
unlock the detent when the escape wheel 
tooth will fall on the roller in the notch 
and give impulse. When the roller table 
shall have made its excursion the pivoted 
passing lever will swing inward being 
brought to its unlocking banking by the 
long spring 1. 

Fig. 57 is a design of Berthoud’s of 
a pivoted detent doing away entirely 
with springs. The two levers and the 
two pallets all move together about the 
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arbor C. The impulse table B carries 
two circular roller tables which for half 
their circumferences are notched with 
radial edges. The illustration shows the 
position at the beginning of impulse. 
The uppermost roller and lever have just 
caused the pallet b to unlock and after 
impulse a tooth will fall on pallet a. 
When the excursion is completed the 
lower roller table will unlock a and lock 
b when all is ready for a new impulse 
as the balance returns. The illustration 





FIG. 56 
Berthoud’s form of pivoted detent escape- 
ment made in 1754. 


is at fault in that it shows the anchor 
embracing a a little more than two 
spaces whereas it should embrace a 
little less than two. The transfer of 
the locking from b to a occasions a small 
drop but not important if the workman- 





FIG. 57 
Berthoud’s detent escapement made without 
springs. 


ship is exact. The more serious defect 
is the friction on the rollers by the 
levers. Berthoud does not indicate that 
he ever used this escapement. 

Fig. 58 shows Berthoud’s illustration 
of Mudge’s lever escapement. It had 
been published in London in 1799 by 
Thomas Mudge, Jr., in A Description 
with Plates of the Timekeeper Invented 
by the Late Mr. Thomas Mudge, but the 
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volume is not available to me at the 
moment. Berthoud had Mudge’s book in 
hand and could have portrayed it cor- 
rectly which he did not as regards the 
fork. The two prongs of the fork were 
on different levels and engaged appro- 





FIG. 58 


Thomas Mudge’s lever escapement as illus- 
trated by Berthoud. 


priate cams. The safety roller was in 
principle that of the modern watch. The 
arrangement is shown correctly in Com- 
mander Gould’s Marine Chronometer 
1923. Thomas Mudge (1715-1794) em- 
ployed this escapement in the Queen 


_ Charlotte watch in 1759. Josiah Emery 


employed it in 1782 for a watch for 
Count Bruhl and during the next nine 
years constructed somewhat over 30, 
several of them for French patrons. 


(To be continued) 








M. I. Lusky, president M. I. Lusky 
Jewelry Co., Nashville, Tenn., has pur- 
chased the stock of David Lowenheim 
and Mrs. J. O. Lusky in the store and is 
now practically the owner of the estab- 
lishment located at Church St. and 7th 
Ave. No. Mr. Lusky began his career in 
Cleveland, Ohio, came to Nashville in 
1913, acquired the Berstein store on 
Church St. and later changed to Lusky 
Jewelry Co. On the completion of the 
Bennie Dillon sky-scraper four years ago 
in Nashville, he moved to the present 
corner. 
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NEW YORK’S NEWEST 


NEW! MODERN! LUXURIOUS! 
1000 Rooms—1000 Baths 


Each room with both private bath and 
shower, CIRCULATING ice water, servidor 


RADIO IN EVERY ROOM 


2 DAILY 


$3.00 
$4.50 











Al 








SINGLE 
DOUBLE 


In the theatre, shops and business centers 


$3.50 $4 
$5.00 $6 


ROY MOULTON, Manager’ Telephone Circle 8500 


NEW HOTEL 


VICTORIA 


7th Avenue at 51st Street, New York 
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Pearls 
Diamonds 


6c 99 
Dames SIT WITH Us” omission 


At the disposal of The Buyers from the 
Jewelry trade. 


5 large centrally located offices 
Perfect light 


Business done on a strictly commission basis 


BOURDIER-GUIOT-LOVEGROVE of PARIS 
Phone: Trinite 33.66 45 Rue de Chateaudun 


r —————— 











NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 











=u LOUIS E. 
4 BERGER, Inc. 





Manufacturer c : 
Ne. 38 “ 


‘WEDDING RING MOUNTINGS 


Seamless - 18 K. Gold 
64 Fulton Se. ge 7 New York 


Sampler Sent on Request 





. IF YOU HAVE ANY MERCHANDISE 
* that you want to convert into cash or into good receivables 4 
> CONSULT 4 


* RUDOLPH SCHWEIGER, Broker t 
48 W. 48th St., New York Tel. Bryant 6776 


BReAAALALALA 4444444444 





ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 











Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 
Also Silver Solder 


SOLID GOLD AND GOLD PLATE 


Fountain Pens, Pencils 


from $.15 each and up 


Eigin, Waltham, Hamilton, Howard watches 7 te 31 
jewels. Write for catalog. 


NASSAU PEN & PENCIL CORP. 
111 NASSAU ST., NEW YORK CITY 

















44 GOLD STREET NEW YORK 


™ Protection Ring Guard 


For thin rings get our number 
O. It is a new addition to our 
regular sizes. 


The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York 





Pat. Feb. 20, 1917 Pat. May 25, 1920 








" The Hoke-Jewel * 


Ideal for the repair bench. Fine for 
white gold, silver, platinum, novelties, 


etc. Soldering can be done close to 
‘ the stone. 
Ask for circular J. 


oa ye (42 
Hi k( | ~-* Albany Street 
| (@7 \e nc. Aor (124 Gta" a 











PRACTICAL COURSE IN ADJUSTING 
Price $1.50 


JEWELERS PUBLISHING CORPORATION, 
239 West 39th St., New York 
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United States Patents 


Issue of May 20, 1930 


1,758,931. HINGE FOR JEWELRY. Gaston 
CaNDAS, Paris, France. Filed March 8, 
1928. Ser. 259,957. 3 claims. 

In a brooch, the combination comprising a 
skeleton frame, having opposing transversely 
projecting flanges interconnected by a re- 
duced neck portion adapted to serve as an 
axle, a stop lug projecting longitudinally of 
said frame from at least one of said flanges 
and lying within the periphery of the flange 
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from which it projects, a sectional cylinder 
comprising two semi-cylindrical members one 
of which is slightly shorter than the other, 
thereby forming at least one semi-circular 
terminal stop adapted to cooperate with the 
aforesaid stop and limit the extent of move- 
ment of said cylinder in each direction of 
rotation thereof and a spring adapted to 
normally hold said cylinder in a _ predeter- 
mined position and to return the cylinder to 
such position when externally applied pres- 
sure on said cylinder is released. 


LIGHTER. Lovis V. 
Newark, N. J., assignor to Art 
Works, Inc. Filed Oct. 26, 1927 
228,816. 9 claims. 

A lighter comprising in combination, a 
cylindrical fuel receptacle, a cylindrical mem- 
ber surrounding a portion of said receptacle 
and revoluble thereon, a disc rigidly mounted 
in spaced relation to an end of said recep- 
tacle, ignition means mounted upon said disc 
comprising an abradant surfaced wheel car- 
ried by a shaft journalled in said disc, a 
pyrophoric element housed in a socket car- 


ARONSON, 
Metal 
Ser. 


1,759,340. 





ried by said disc and spring pressed against 
the periphery of said wheel, means housed 
in the space between said disc and said re- 
ceptacle comprising a pinion secured to said 
Shaft, an annular gear carried by said cylin- 
dricaj member and having interior teeth 
Meshing with said pinion, and a wick tube 
projecting from said receptacle through said 





disc whereby revolution of said cylindrical 
member may cause operation of said ignition 
apparatus to ignite fuel with which the wick 
housed in said tube may be saturated. 


1,759,576. CIGARETTE CASE. Epwarp B. 
HoucGuH, Providence, R. I. Filed Sept. 8, 
1927. Ser. 218,167. 9 claims. 


In 2 cigarette case, a base cover and a top 
cover, said base cover comprising a bottom 
having an inwardly projecting flange, a sep- 
arate frame held by said flange, a U-shape 
holder, means pivoting said holder to said 
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frame, said holder having small ears provided 
with notches, said frame having holes, wire 
springs held between said frame and the 
bead formed by said inwardly projecting 
flange, said springs projecting through said 
holes and disposed in said notches, whereby 
said holder is yieldably pressed against the 
cigarettes and is locked in raised position. 


1,759,577. CIGARETTE CASE. Epwarp B. 
Hoven, Providence, R. I. Filed July 24, 
1928. Ser. 295,111. 4 claims. 


In a cigarette case, a base cover compris- 
ing a bottom having an inwardly projecting 
flange, a frame having a lateral flange over- 
lying said bottom and an upstanding wall, 
said upstanding wall having a part reduced 
in height on one side, a cigarette-dispensing 


nit 





ramp gently sloping from the top of said 
reduced part to said bottom and having a 
depending flange disposed inside said reduced 
part, said reduced part having apertures, 
said depending flange having tongues pass- 
ing through said apertures and bent over on 
the outside, and a top cover hingedly con- 
nected to said base cover and fitting over 
said upstanding wall, 





DESIGNS 
Issue of May 20, 
CLOCK CASING. MarTIN JAUCH, 


81,194. 
Newark, N. J., 


Clock Co., Newark, N. J. Filed Jan. 23, 
34,250. 


1930. 
years. 


Ser. 






stte@enes 





The ornamental design for a clock casing, 


as shown. 


81,203. BRACELET. 


34,325. 


1930 


assignor to New Jersey 


Term of patent 3% 






EUGEN PRESTINARI, 
Irvington, N. J., assignor to Gemex Co., 
Newark, N. J. Filed Jan. 28, 1930. Ser. 
Term of patent 3% years. 


G i 
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The ornamental design for a bracelet, sub- 
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stantially as shown and described. 


These Trade-Mark Registration Not Sub- 


ject to Opposition 


Issue of May 20, 1930 
S709). METALS OF 
GROUP. Baxker & Co., INc, 
Filed Jan. 3, 1930. Ser. 294,335. 


LISHED MARCH 11, 1930 


THE PLATINUM 








































Newark, 
PUB- 
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These Registrations Not Subject to 
Opposition 
Issue of May 20, 1930 


271,057. Enaeass Jmwetry Co., Detroit, Mich. 
Filed March 18, 1929. Ser. 280,900. 


WEBSTER 


For Watches. 
Claims use since March 11, 1929. 


271,058. EneGass JEWELRY Co., Detroit, Mich. 
Filed March 18, 1929. Ser. 280,899. 


CLAREMORE 


For Watches. 
Claims use since March 11, 1929. 


271,068. THe HammMmonp CLocK Co., Chicago. 
Filed March 17, 1930. Ser. 297,429. 


HAMMOND 


For Electric Clocks. 
Claims use since June, 1928. 








CLEVELAND 


H. Miller & Son, retail jewelers of 
2832 Lorain Ave., are celebrating their 
51st anniversary in: business by holding 
a sale. 

Sneak thieves robbed the window of 
the store of Fred Babin, 636 Prospect 
Ave. after an automobile had crashed 
into it, injuring a pedestrian. A large 
crowd gathered and the thieves took ad- 
vantage of the attention of the police 
being directed to caring for the injured 
person. The theft was not discovered 
until several hours afterward when a 
check-up was made of the contents of 
the window. 

The trial of Milton Porris, 11428 Su- 
perior Ave., accused of participating in 
the holdup of George Pilzer, Chicago 
jewelry salesman, the afternoon of May 
9, was held on Thursday in the criminal 
branch of Common Pleas Court before 
Judge Walter McMahon. Porris was 
found guilty of assault and battery and 
fined $200 and sentenced to serve six 
months in Warrensville Workhouse. 
The jury, consisting of seven men and 
five women were out for a little over 
an hour, and returned a sealed verdict 
which was opened on Friday morning. 
Judge McMahon scored the jury for the 
verdict, declaring it to be inconsistent. 
“TI don’t know how you people could 
reach such a verdict finding him guilty 
of assault and battery,” he said. “If he 
assaulted this man without even know- 
ing him, and this man had thousands of 
dollars’ worth of diamonds on him, what 
was the motive?” Porris was arrested 
in a cigar store shortly after George 
Pilzer was held up by several men at the 
entrance to the Tavern restaurant and 
badly beaten over the head before he 
managed to get free from them. Porris’s 
partner escaped and the thugs were un- 
successful in obtaining the loot owing to 
the resistance Pilzer made in defending 
himself. 
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BUSINESS RECORDS 





Samuel Ginsberg, Chicago, is offering 
a settlement of 40 cents on the dollar. 

Roy May, Oglesby, IIl:, is reported to 
be in bankruptcy. 

Culbertson’s, Inc., Spokane, Wash., has 
made a common law assignment. 

Louis Martin, ‘Trinidad, Colo., has filed 
a voluntary petition in bankruptcy. 

W. C. Zuhlke, Chicago, is offering a 
cash settlement of 20 cents on the dollar. 

Waldo G. Hedges, Lander, Wyo., has 
assigned to H. S. Harnsberger. 

It is reported that the Turner Jewelry 
Store, Edinburg, Tex., is in bankruptcy. 

A. Ryan, Summit, N. J., has filed a 
voluntary petition in bankruptcy. 

Julius H. Crane, York, Neb., has ex- 
ecuted an assignment to the York Allied 
Securities. 

A meeting of creditors of Phillip 
Krawitz, Detroit, Mich., was held last 
Monday, May 12, 1930, in New York. 

A temporary receiver has been ap- 
pointed for the Lyons Mfg. Co., Provi- 
dence, R. I. 

Harry’s Diamond Shoppe, Pittsburgh, 
Pa., has filed a voluntary petition in 
bankruptcy. 

James K. Thompson & Son Co., Buf- 
falo, N. Y., has made an assignment to 
Charles H. Fitch. . 

A State court receiver has been ap- 
pointed for James Funfair, Santa 
Monica, Cal. 

It is reported that Edwin J. Nese- 
mann, Munising, Mich., is offering a 
settlement of 60 cents on the dollar. 

It is reported that Newton Ripper, 
Los Angeles, Cal., has assigned to M. W. 
Engleman. 

A committee of creditors has been 
appointed for Donovan Co., Lancaster, 
Pa. 

Boiarsky Jewelry Co., Inc., Charleston, 
W. Va., has assigned for the benefit of 
creditors. 

An involuntary petition in bankruptcy 
has been filed against Levett & Co., Inc., 
Detroit, Mich. 

The Powell Jewelry Co., Wichita, 
Kan., has filed a voluntary petition in 
bankruptcy. 

It is reported that the S. & E. Mfg. 
Co., Inc., Providence, R. I., has assigned 
to F. W. Golemba. 

An involuntary petition in bankruptcy 
has been filed against Carrie Paris & 
Co., Cincinnati, Ohio. 

It is reported that Soren Svendsen, 
Chicago, is offering a 40 per cent settle- 
ment. 

An involuntary petition in bankruptcy 
has been filed against Turk’s Jewelry 
Shop, Danville, Va. 

Morrison Jewelers, Inc., Chicago, is 
offering a settlement of 25 per cent; 29 
per cent cash, and 5 per cent in notes, 
due July 15, 1930, without interest. 

Walter Emling, St. Louis, Mo., has 
filed a voluntary petition in bankruptcy. 
Assets are given as $1,602 and liabilities 
$7,034. 

Harbor Jewelry ‘Co.; San Pedro, Cal., 
has assigned for benefit of creditors. 
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Assets are given as $1,800 and liabilities 
$4,243. 

Aaron Bergeda, Nashville, Tenn., has 
filed a voluntary petition in bankruptcy, 
Assets are given as $9,000 and liabilj. 
ties $30,000. 

A meeting of creditors of Frank DP, 
Oergel, Downers Grove, IIl., was held 
last Tuesday, at 3 p. m., at the offices of 
Rosenberg, Braude & Zimmerman. 

C. W. Dellinger, Hickory, N. C., is 
offering a settlement of 25 cents on the 
dollar. Assets are estimated at $10,000, 
and liabilities $16,000. 

It is reported that the Chicago Dia. 
mond Watch Co., successor to the 
Pevsner Jewelry Co., Seminole, Okla, 
has assigned. 

It is reported that the Jefferson Jewel. 
ry & Optical Co., Detroit, Mich., is in 
bankruptcy and is offering a settlement 
of 33 cents on the dollar. 

At a meeting of creditors held in New 
York, Aarons Jewelry Store, Ine, 
Savannah, Ga., applied for an extension 
which was not granted. Negotiations 
are pending for a compromise settle 
ment. 

William Scott, jewelry repairman, of 
102 W. Onondaga St., Syracuse, N. Y, 
filed a voluntary petition in bankruptey 
in the United States Court recently 
with liabilities of $7,228 and assets of 
$550, consisting of stock and fixtures, 
The case was filed through Attorneys 
Woods and Carberry, and was referred 
to Referee Ben Wiles, who will call a 
meeting of the creditors. 

A compromise offer of 25 cents is being 
made the creditors of the Paragon 
Jewelry Co. by the receiver, Horace M. 
Peck. The terms are 5 per cent cash 
and 5 per cent in notes each for 12, 18, 24 
and 30 months. The assets are esti- 
mated at about $26,000 paper value with 
an actual value of approximately $4,500 
and liabilities amounting to about 
$23,000. 


BIRMINGHAM 


J. W. Leggette, Bessmer jeweler, is 
back at business again after a serious 
illness. 

Ed Herzog, one of the oldest and best 
known retail jewelers of Birmingham, is 
seriously il! at his home. 

The following connected with the 
jewelry trade were in Birmingham re 
cently: Mr. Adams of Speidel Brothers; 
Mr. Taylor of the Elgin American mant- 
facturing Co.; Bob Keihl of F. H. Noble 
Co. 

John Dudley Brentley, with Brackin’s 
jewelry store, was married May 3, 
Miss Annie Reare Murphy in Birming- 
ham. After a honeymoon trip to Mobile 
and Pensacola, they will be at home im 
Birmingham. The bride was formerly 
“Miss Dothan” and “Miss Alabama,” 
having won these titles in bathing com 
tests. 

















Mrs. Charles Price, who conducted 4 
jewelry business in Jacksonville, Ill., for 
some time, died a short time ago. 

















